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ACCOMPLISHED 


The courage, the might a A the will of America. 


5 
with the aid of her a oan allies, have brought 


peace to the world. With this mission accom- 


plished, we must bend every effort to the home 
front to maintain and improve the high stand- 
ard of human living which America has shown 
the world. To this purpose we, are confident 
the display industry will devote its best talent 


and effort. 


SCHEUER 


AL Sb dso, 307 WEST 38 ST.. AT EIGHTH AVE., NEW YORK CITY 18 








| Exquisite Settings for Christmas Gift Items 





Their elegance will enhance the loveliness of the merchandise jdigala dd 


PR | cca, 


> a 
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IN THE WINDOW 


A crystal clear plastic dome, nearly 2” thick, 
tops this beautiful Displayer. Merchandise 
shown beneath it sparkles like jewels. The ruf 
fle frame is made of hand laid quality papier 
mache finished in off-white color, touched with 
dry gold brush, and circles flat center panel on 
which merchandise is mounted. Overall size: 
36” dia., Dome top 27” dia., 12” high. Adapt- 
able to many interesting treatments. Excellent 
for either window or interior display. 


G-382 ‘‘Merchandise Displayer’’ AS A HANGING DISPLAY 
Each ss ied feast fa 
In quantities of 6 or more. Each___-__ 32.75 


Order now for Christmas display time delivery 


Interior Post or Window Treatment 


Complete Fall and Christmas Display Catalog sent FREE on request. 





Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 
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And Now . . 
Display At Neiman-Marcus 
New York Displays 

Ideas From Basle's Fair 

Los Angeles Reporting 
Promotions Coming Up 

A New Perspective 


Display iiccdineiiialan 

Showcard Production 
Contemporary Shops (Book Review) 
Trade Personalities 

IAD News 

The Display Parade 


THE DISPLAY PUBLISHING COMPANY -— - — 1209 Sycamore St. CINCINNATI, OHIO 


Member Audit Bureau of Circulations. 
Published monthly at $3.00 a year for the United States and Canada; foreign, $4.00 a year. Canadian and foreign orders payable in U. S. funds. 
by international money ese or aw _— b ank draft. Single copies, 30 cents. For sale on news stands supplied by the American News Company 
and its anche Entered as second-class matter September 20, 1922, at postoffice at Cincinnati, Ohio, under act of March 3, 1879 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
that it reaches other executives of your organi- 
zation and the members of your department. 


THE COVER 


It becomes increasingly important, as more 
and more service men return to civilian life, 
to familiarize the public with the honorable 
service emblem which is shown on the front 
cover of this issue. Retail stores are urged 
to assist in this publicity campaign through 


the medium of display. 


OUR NEXT ISSUE 


Last-minute suggestions and ideas for outstanding 
Christmas displays will be featured in the next issue 
of DISPLAY WORLD, in the mail on October 15: 
many leading stores will be represented, as well 38 
original themes presented in sketch form ... and in 
addition there will be a number of timely and in- 


teresting features of absorbing interest. 
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CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS ¢ CYRILLE STEINER FIXTURES 





W.G UR ANOW SKI 
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JONES 


>OMPANY 


521 SOUTH WABASH AVENUE © CHICAGO 5, ILLINO S 
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CHEN YL 





$1000 cono 


FOR DEPARTMENT STORES 
Ist Prize. . $1,000.00 in War Bonds 





2nd Prize . . 500.00 in War Bonds 
3rd Prize. . 250.00 in War Bonds 
4th Prize. . 125.00 in War Bonds 
5th Prize. . 75.00 in War Bonds 
6th Prize. . 50.00 in War Bonds 


20 Honorable Mention Prizes 
—each a $25.00 War Bond 


Here is the Story 


Chen Yu Chinese Red is the new shade for nails and lips. 


EVERY costume color. 





THE GREATEST COSMETIC WINDOW DISPLAY CONTEST EVER 


59000 in WAR BONDS 


TO BE GIVEN AWAY AS PRIZES IN THE 


fo 
(( ‘WINDOW DISPLAY CONTEST 


October - November 


FIRST PRIZE 


... And a host of other big prizes. 
Your chances of winning are 
really great. Here are the prizes. 


Don’t wait! Enter now! 


FOR DRUG STORES 
Ist Prize. . $1,000.00 in War Bonds 


2nd Prize . . 500.00 in War Bonds 
3rd Prize. . 250.00 in War Bonds 
4th Prize. . 125.00 in War Bonds 
5th Prize . . 75.00 in War Bonds 
6th Prize . . 50.00 in War Bonds 


20 Honorable Mention Prizes 
—each a $25.00 War Bond 


Chen Yu Chinese Red is the first pure. true red ever created for both nails and lips. 


Being a pure, true red it is perfect for any complexion type and right with ANY and 


It is exciting with the gayest colors and it brings beautiful drama to muted tones. 


Chen Yu Chinese Red is being advertised as “The Color to Wear With Every Color” 


Department stores can tie it up with hats. bags. gloves, suits. coats. dresses, sportswear, 


she eS. 


We have prepared spectacularly beautiful display material that vou may use if vou wish. 






¥ 
es Address 
Write for entry blanks and details of avail- 
1015 able display material and for the full story. SHARON LEE, Contest Manager 








CHEN YU INC., 200 E. ILLINOIS STREET, CHICAGO 
























INS. OO/S CAMCULAN Vavresse aa — 


Full round shelves, Green Pine, Red Berr-es, all 
frosted. 


(Gift boxes not included.) Packed 1 to a box. 
Price $28.90 Each 


G-41l LONG 

NEEDLE PINE 
S:zes vary fron 
2a" to 36"’. 
Natural pre- 
served p ne 
sprays, art sti- 
cally colored. 
White, White 
Pm, White 
Chartreuse, 
White Arctic 
Blue. Packed 6 
to a carton. 
Price-— 


$3.80 Each 
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quired and the drop required. 


wired branches. Set in a White plaster pot— 


Pink, Light Blue, Dark Blue, 








FABRIC CORPORATI ON. 
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ENE 


Maharam again sets the pace wiih a collection of new and novel 
holiday display items. Below we show a few numbers from our stock aan 
which includes FABRICS, NOVELTY DISPLAY PAPERS, FOIL PAPERS, wees 
PANELS, EAGLES AND STARS, WOOD DISPLAYERS, ARTIFICIAL 

St’'OW, SCATTER HOLLY, TIMBERTONE-SNOWTONE and VELUR- 

TTY Plren bite orders Early! 


































No. 4.9 CELLOPHANE FR:NGE— 
BACKGROUND—WIDE CUT 


Made of flameproof translucent White Cello- 
phane. Can be obtained in any length drop. -™ 160 BELL & BOW — 
When ordering, spec:fy the running yards re- 25" overall. 6 Red cellophane 


bells, Red foil bows trimmed with 
Price $1.25 Sq. Yd. scatter Holly. Packed 1 to a box. 
Price $3.25 Each 
No. 414 CELLOPHANE TREE 
high, flameproofed translucent cellophane 


looking. Colors: White, Emerald Green, 


Price $8.25 Each 


No. £316 WHITE 
METAL FRAME 
31 x 37”.. Gold 
metallic cloth 
clusters, Red 
berries, rope 
moulding shad- 
ed Gold. Packed 
1 to a box. 


Price $18.30 
Each 





No. 5388 BELL POST UNIT 3 


Frosted cedar frame, Red Cello 


e NEW YOR" — 130 WEST 45 ST. bells, frosted pine and cone tr . 


Wired for lighting. Packed | t 


eCHICAGO — 6 EAST LAKE ST. box. 
@eLOS ANGELES — 819 SANTEE ST. 


Price $18.50 Each 
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GAINADAY 
ALL-METAL MANNEQUIN FITTINGS 


Revolutionary in Design! 
Precision made for Interchangeability! 


SAVE TIME SAVE LABOR SAVE MONEY 
WAIST PLATE COUPLINGS Special 


o/ 
e+", 
wow 





eQuickly and 


Features 
a/ ‘ee ' ¢ All metal 
] 4 @Precision made 


das ia sands $i 


p-eaction Ww joints revolutionize thi 
innequin They are also avatlable 
teel 


is shown 1 the illustration, with a 
hall joint for compl lexibilits t tl Watst 


SHOULDER PLATE COUPLING 


easily installed 

e Cadmium plated 
to prevent rust 
eSnug fitting— 
can't slip — yet 
easy to assemble 
and disassemble 
mannequin 
eArms, writsts 


and waists of one 
mannequin are in- 
terchangeable 
with those of 





hese prec 


vet designed to provide 


cane ments of the arms ieee Serre ore another manne- 
a WRIST PLATE COUPLINGS — 


eLight in weight 

yet strong and 

durable 

eLifetime guar- 
desired position antee 


GAINADAY FITTINGS have been tried, 


tested and proved a success by leading mannequin 
manufacturers. They are available now for infants’, 
children’s, junior, and adult-size manneqins. Write today 
for complete information. 

(ALL PATENTS APPLIED FOR 


Work with snap action ock wrists 11 



































LY) 
MG TTOQU CLS 0. 


4310 VERDUGO ROAD, LOS ANGELES 41, CALIF. 





Cello 


trim. 
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CHIP-PROOF! WAS HA BLE! 





The postwar dream of the display world is here! All-plastic, locking waist, shoulder and wrist plate give your displays 

chip-proof mannequins that eliminate the show window prob-_ variations never before attained. All mannequins are inter- 

lems of every store owner. No more costly chipping of hands, changeable. (Any top will fit any bottom.) Heads are stand- 

face, etc. Easy to clean because they are washable! ard size, making even the wigs interchangeable. All feet are 

Interchangeable! 10 Models-- 100 Poses. A new idea! Self- made to fit a size 4%B shoe moulded from standard fac- 
tory last. 








Jobbers wanted. Still some territories 
The best is PLASTIC open for salesmen. Write direct to: PRICE 





It costs no more! 


ee, Wo LE 5 VI INE 149°° 


on request. Order now F.O.B. LOS ANGELES 


for immediate delivery. 225 LOS ANGELES ST. ee 
LOS ced 12, CALIF. 
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Its the OPE\ new that (LOSES the sale... 









— display You merchandise clearly WM transparent 
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} @ These attractive fixtures of transpa E 
PLexicLas—an earring stand (below) a a 

/ J three handbag stands (above) designed by u 

Trayware, Inc., Cleveland, Ohio—give sho 4 

ei pers a clear view of products on display... a 

e aul « a. serve to focus attention on the mer wdtse. si 


Note how Prexicras highlights the 


@ Displayed on fixtures of PLexicias, merchandise sells on sight—plain 













sight, because every aspect is clearly visible. Sales are closed faster... and 


handling of merchandise is reduced to a minimum. 


Completely transparent, PLEXxIGLAS fixtures fit right into any color 
scheme ... do not in any way detract from the appearance of the product. 
In fact, this war-famed crystal-like plastic, with its interesting light catch- 


ing qualities, actually enhances the eye appeal of merchandise. 
Because Piexicias is so easily formed into curves or angles, a wide 
variety of unusual designs is available. Fixtures are light in weight, yet 


shatterproof and exceptionally sturdy. The transparency of PLEXIGLAS 





is permanent. Should its surface become scratched, the lustre can easily 


be renewed by washing and Waxing. 





Pruexteuas is a trade-mark, Reg. U.S. Pat. Off. 


ROHM & HAAS COMPANY 


WASHINGTON SQUARE, PHILADELPHIA 5, PA. 
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AY all of us who have been 
privileged to witness and 
celebrate the dawn of Peace. 
dedicate ourselves to make it 


enduring and work towards that 


dav when the ideals. which the an- 
cient prophets have envisaged as 
the goal of human society. shall 


have become a reality. 


Schack’s 


-——SINCE 1888" 


319 WEST VAN BUREN STREET .. CHICAGO 7, 


ILLINOIS 
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RED 


FEATHER 


$9.00 


EACH 


GIANT 


PAPIER-MACHE 






FOR WAR CHEST 
AND COMMUNITY 
CHEST DRIVES 
68 In. High, Red Lacquered Finish 


F. O. B. St. Louis or Chicago 


Garrison-Wagner Company 


1627 LOCUST STREET Sy. 100035 3. MO. 


Phone: CHestnut 9010 


Chicago Showroom : 20 East Congress St. 
Phone: » WABash 7081 








Our Complete Christmas Line Now On Display In Both Our St. Louis and Chicago Showrooms 
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BRINGS NEW RESPONS/BILITIES 


Our new peace economy depends upon the 


balanced efficiency of Production and Distri- 


bution. The Manufacturer, through techno- 


logical and socialogical advances, can now 


produce faster and at less cost. The Retailer 


must now SELL more goods faster and at less 
cost, if we are to achieve this balanced econ- 
omy. The Display Industry can and must de- 
velop new visual selling techniques that will 


sell more good faster at lower selling costs. 


BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING 
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Your merchandise displays 


MORE PEOPLE 





if you have 
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THE INTERIOR of your store may be as 
interesting as the latest New York musical 
comedy—but it’s time and money wasted 
if you don’t have an audience! 

Inside merchandise displays, attractive 


equipment, intelligent salesmanship clinch 
the sale. Newspaper, radio, and direct mail K awne eT 
advertising reach outside your store and 

create interest. But the job of getting peo- 

ple into your store instead of your compet- STORE-FRONTS 

itor’s is the job of the store-front. 

To help you get best results, Kawneer is YMACHINES FOR SELLING! 
pioneering a new concept of store-fronts... Cape = 
as ‘Machines For Selling’. It’s based on 
over 40 years’ experience, on research with 
authorities on architecture and merchan- 


» 
y 
y 
7 
, 
y 
t 
% 
% 
% 
% 
% 


dising, and on sensational new store-front | _ 
products to be announced soon. | THE KAWNEER COMPANY, 0000 Front St., Niles, Michigan. 
» ‘ Please hac yofy ow, ill ated | klet, “Machines F 
Send the coupon today for new illustrated | a, a copy of your new, illustrated booklet achines For 
booklet of post-war store designs! | 
| Name pao : = a 





Address 
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Ritedets suamanec 


STARDUST SEAMLESS is one of the most unique display papers heretofore 
produced. Its surface is inlaid and interspersed with multi-colored metallic par- 
ticles, giving a high-light effect of Stardust. Selection of STARDUST colors was 
made after exhaustive research by one of America’s leading color stylists. Expert 
styling of the STARDUST color range has resulted in a well balanced assortment 
of Styled-to-Fashion pastels and deep shades. Due to its pliable yet sturdy con- 
struction, STARDUST—with its flecked finish surface -is excellent for window 





background covering. for postwrap and other interior uses. The flecked surface 
finish of STARDUST lends itself equally well to the reproduction of water color. 


pastels, sereen process, ete. 


The following COLORS are available for immediate delivery: 


D-90 Cobweb Grey D-95 Matrix Green 
D-91 Dawn Blue D-96 Pennant Blue 
D-92 Tawny Beige D-97 Courage Red 
D-93 Pompadour Blue D-98 Pagan Green 
D-94 Face Powder Pink D-99 Nubian Black 


ROLLS 100” Wide x 12 yds. Long—Per Roll * 7.75 
ROLLS 100” Wide x 50 yds. Long—Per Roll 30.50 


Write for STARDUST Seamless Color Chart 


BULKLEY. DUNTON « Co. 


Display Papers Division 


NEW YORK (17) CHICAGO (16) LOS ANGELES (13) 
295 Madison Ave. 2635 S. Wabash Ave. 124 West Fourth St. 
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Suggestions for Windows Featuring 


SOUTHER 
WEAR 








PALMETTO LEAVES BEAR GRASS 
Flocked Pastels Used as foliage for all types of Spring 
Medium size—per hundred $25.00 Flowers, with a rod and millinery head, etc. 
Flocked Green. 
18-inch—per dozen $15.00 
x 22-24-inch—per dozen $24.00 
DATE PALM 
Painted Green— 
3 ft.—per dozen $ 5.00 PENCIL BAMBOO 
6 ft.—per dozen $18.00 CABBAGE PALM Dyed Green or Chartreuse— 
oT oe BLOSSOM 6 ft.—per hundred $40.00 
3 ft.—per hundred $60.00 Used for foliage on grape-trunk . . . Fine Painted Green: 
6 ft.—each $ 2.00 shadow effects . . . Durable . . . Flocked 6 ft—-per hundred $60.00 
Pastels. 
3 ft.—per dozen $15.00 ib 
4 ft—per dozen $24.00 w* 
5 ft—per dozen $36.00 
6 ft.—each $ 5.00 
Also: 


ASPARAGUS FERNS 
BAMBOO POLES 
CORAL 

SEA FANS 
EUCALYPTUS 
CYPRESS KNEES 








EVERGLADES PALM COMPANY 


HAINES CITY, FLORIDA 


Ant K } W Stre Hami 


















SEPTEMBER, 1945 DISPLAY WORLD 17 













THE WARS 
HAVE BEEN WON 





we We are proud to have helped. by having served 


our Armed Forces exclusively for more than 


three years, 


Now we are ready to serve our old and new 
customers in the field of display: with new ma- 


terials. new “know-how.” new ideas. 





Your inquiries will be promptly handled. 











\) Yy 


DON’T BLOW IT 


Oh, workman or scholar, 
Hang on to your dollar 
And do not spend it soon, 
For every cent 

Unwisely spent 

Inflates the price balloon. 


IT MAKES SCENTS 


To market (black market) to spend lots of jack 
Careless of how many ceilings you crack, 

To market (black market) where prices are dear 
—Gosh, there’s a terrible smell around here. 





If you can keep your head and calmly ponder 


How silly spending drives the prices high; 


If you can save the cash you’d like to squander 


And only buy the things you need to buy; 
If you can do your part to fight inflation 

By simply being thrifty with your pelf, 
You'll do a vital service to the nation 

And — furthermore 


you'll benefit yourself. 





Bonds you buy with payroll earnings, 


Ilelp fulfill your future yearnings. 








NO GAMBLE 


When the war is over, will the prices 
rise or fall? 

We do not know the answer, and 
nobody does, at all. 

But this much we can prophesy 
whichever way they go: 

You will find it more convenient if 
you’ve saved a little dough. 
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POINTED RHYMES 
FOR 
TRYING TIMES 


by 
Berton Braley 


Here is wisdom by the peck 
Versified to save your neck! 





Aw ® \ 


WHO? ME? 


There was a little dope with a fat 
pay envelope 

And she spent every cent that 
was in it 

And she wondered, by-and-by, 
why the prices rose so high, 

But she didn’t blame herself for 
a minute. 


INFLATIONARY MARY 


Inflationary Mary spills 

This silly kind of chatter: 
*"My little teeny-wee bills 

And spendings do not matter. 


“And if I cheat a little bit 
On rationing and ceilings 
The Nation’s welfare isn’t hit 
By my small lawless dealings!” 


Inflationary Mary’s wrong. 
For she’d be much to blame 
If people in a mighty throng 
Should say and do the same. 


Small spendings, in the aggregate, 
Reach sums extraordinary, 


SEPTEMBER, 





SNAKE IN THE GAS 


There was a crooked man and he 
lived in crooked style, 

He dealt at crooked markets with a 
smugly crooked smile. 

He viewed himself as clever with 
his crooked ration book, 

But everybody knew him for a 
crooked little crook. 


THE GANG’S ALL HERE 


You may ask, ““Why should my spending 
Cause inflationary trending 

Though I squander every penny I have got?” 
—If you’re joined by sixty millions 
Of civilians blowing billions, 

You’ll discover that it matters quite a lot! 


( 
ss — EK 
AESRE= 
YOU CAN LAY TO THAT 


As the best egg for a nest-egg 

Buy a War Bond—buy a batch. 
But you gotta keep ’em settin’ 

Or they ain’ta gonta hatch! 








Save your pay 

Here’s a way 

Bonds and savings and insurance 
Give your future more endurance. 
Mrs., Mister, 

Brother, Sister, 

Don’t compete in buying things 
That is whence inflation springs. 








HELP 


US 

KEEP 
2s 
Ed. 


ONE PERSON CAN START IT! 





Money in your pocket, 
Take it out and sock it 
4 Into War Bonds, which 
Help to make you rich. 


a You ave ination boos 
when you buy anything you can do without 
when you buy above ceiling or without 
giving up stamps (Black Market!) 

when you ask more money for your services 
DOUBLE AND NO QUITS or the goods you sell. 


When you boost your paycheck quota and allot it 
Sy ee SAVE YOUR MONEY. Buy and hold all the 
War Bonds you can afford—to pay for 
the war and protect your own future. 


Keep up your insurance. 


To another bond —it’s pretty soft for you! 
You are welcome to use all or 
any part of the material on this page to aid 
the fight against inflation. 


For, although you've spent your money —you 
have got it, 


And the Interest is interesting too. 





War message prepared by the War Advertising Council; approved by the Office of War Information: ar ontributed by this magazine in cooperation with the Mawazine Publishers of America 













SEPTEMBER, 1945 DISPLAY WOR ELD 19 


SYMPHONIES UNDER THE STARS 


The Human-like qualities of Carrata 
Action Mannequins meet your specific 
needs for realism and perfect display 









California Made 

Mannequins... 442 
California 

Merchandise 


Ww HOLLYWOOD BOWL 


* REPRESENTATIVES 


JACK CAMERON 


2420 RIDGEWAY AVENUE «+ EVANSTON, ILLINOIS 


LOTHAR F. DITTMAR 


174 CRESTWOOD ROAD « FAIRFIELD, CONN 


1150-1152 SOUTH LOS ANGELES STREET * LOS ANGELES, CALIFORNIA 
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lf 
ceases (0 be 
funny when i 
CEASES 


to SELL 























[1D vou ever analyze the return on your investment in display equipment? Why not realize that 
most of vour display equipment more than pays for itself the first vear? Why not charge it 
off—get rid of it?) Why not take an inventory of vour old fixtures right now——plan for new? You've 


gotten your return many times over and why date vour store with old display props anymore than 
with the merchandise you sell? [t's serious business! Don't hamper the best selling medium at your 
command. Invest '3 of your promotional dollar in display. Freshen up vour store and vou freshen 
up vour sales. 


* 


Members of the National Association of Display Industries 


Adler-Jones Company Crystal Fixture Co \l Halverson, Ine Schack’s. Inc 
Advertisers Display & L. A. Darling C« B. A. Jacobs Co Scheuer Mfg. Co 
Exhibits, Ine Dazian’s, Ine The Kawneer Co Sherman Paper Products Corp 
Aladdin Fabries Decorative Novelty Co London Displays Shoe Form Co., Ine 
Allied Display Materials, Inc Decorative Plant Cc A. Lutz Silvestri Studios 
American Fixt. & Mfg. Ce Display Corporation Lynn Display Nat Siegel Fixture ( 
Arrow Dec. & Fixt. Ce Display Equipment Corp Maharam Fabric Corp Silvestri Art Mfg. Co 
Austen Displays Display Products Co Mechanical Man, Ine Standard Fixture Co.. In 
C. Barrango ( Display Sign Center, [nc Mileo Mannequins Staples-Smith Co 
Bliss Display Cory Durable Displays, In Modern Art Studios Starkman Display Center 
Eve Brueser Studios, In Facil Fabrics Ce Modern Displays W. L. Stensgaard & Associates 
Bulkley, Dunton & Ce Gardner Displays Co Mutual Disp. Mtg. Ce latfel Bros., Ine 
The Carrata C Garrison Wagner ( Natural Creations limbertone Decorative Co., Ine 
LL. J. Charrot Co., In Earl W. Gasthotf C Old King Cole, Inc Timely Service Co., Inc 
James A. Cole Cc General Display Cor; Retlector-Hardware Corp bas. B. Williams, Inc 
olonial Decorative Supply Co General Display Studios The Reyburn Mfg. Co., Ine Sue Williams Studios 
Cook & Meter Grant & Silvers, Inc Rip Studio W. M. Zeppen-Field Studios 
Emil Corsillo, Ine Che Greneker Corp Royal Paper Cory Display World, Associate 
Cov. Disbrow & Ce Victor Haida Displays, Inc Gustav Rubner Member 


PROGRESSIVE 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 





MERCHANDISE 
PRESENTATION 





Ny 
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Sensational! --- New --- For X’MAS! 
Now. FESTOON APPLIQUE 


SILVER AND GOLD FLITTER TINSEL? 


a , DR 


Magnificent—Sparkling 


TINSEL FESTOON 
APPLIQUE 


SILVER FLITTER 
on White, Red, Blue or Green 
Seamless Paper. 


Also GOLD FLITTER 
on White, Blue or Red Seam- 


less Paper. 
39/40 Inches Wide 
Exceptional at 


$1.10 per Yard 
Put up in 12-yard Rolls 














th Ps 








SUEDE APPLIQUE FESTOON 


Luxurious Rayon Suede Pile, Appliqued 
on heavy Seamless background. Xmas 


Colors: Red, Blue or Green on White. 
39/40 Inches Wide 
A Big Value—Q5ec per Yard 








~” 
Wg 





Os 


on 


Write for Complete Color Samples 


OUR NEW CHRISTMAS CATALOG 
NOW READY—ASK FOR IT! 


JAMES A. COLE COMPANY 


DISPLAY MATERIALS FOR EVERY PURPOSE 
235 FOURTH AVENUE e NEW YORK 3, N. Y. 
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@ New England Decorators’ Supply Co., Boston, Mass. 
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-SNOWTONE ¢ FEATHERTONE 
Tor « Gay, Colorful 
tome TIME CHRISTMAS 


ee , Wea. . ‘Li 
RY We? RRR ae’ Wr Ve 
,) * ‘ 9 ' 


These products have the unmatched and dis- with them provide the perfect medium for 
tinctive color combinations and design so window backgrounds and floors, interior walls 
characteristic of Timbertone decorative and columns, showcases and unit displays. 
papers. The amazing effects producible 


935 Green leaves, red 
-green feather 
over-all) white 
white hack 


SNOWTONE BLOCK—8” x 10” x 16” 
Weight 114 Ibs. ea. Packed 6 blocks to a carton. 
6 Cartons (36 blocks) or more 10.50 Per Carton 
1 to 5 Cartons 12.00 Per Carton 
_ {Shown on = Racnground: SNOWTONE No. 917) 


. 08—Frosted green rills 
et black, surmounted — by 
sled white ca ps 


FROSTED XMAS RED BRICK WINDSWEPT WALK 


No. 645 for toy shops, outdoor snow scenes, Snow-flaked flagstone walk with joints of raised 


Santa Claus backgrounds. Possesses the popular White Snowtone. 

Timbertone brick texture, with joints of raised No. 944—Blue Gray Flagstone 
White Snowtone, and overall a delicate tracery No. 948—Terra Cotta Flagstone 
of wind-blown snow. 


PRICES 

3'x8 3°x24' 

$3.25 $ 8.75 No. 936 

3.89 10.50 No. 944 

3.00 8.25 No. 946 

4.50 12.75 No. 948 
No. 645 

(Add 50c cutting and packing charge on all 8’ sheets) 


Your JOBBER Can Serve You 


Sot cesr TIMBERTONE DECORATIVE CO., INC. 


and over-all 
ie 


a le 15 WEST 24th STREET NEW YORK 10, N. Y. 


No 10) White 
tern oon either 
blue, gray and 


backgrounds 
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JOSEPH FRANKEL 
DAVID MALKIND 


and 


SIDNEY GRANT 


ordtally tnetle you lo 
vootl them tn thetr new home 
A full line of fine display 


fabrics and accessories now 
on hand. Inquiries welcomed. 








Nisplay Fab rvtes antl C¢leCces$Sowes 


WEST 47% STREET, NEW YORK 19, N.Y. 
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FOR YOUR SPARKLING 
WINTER DISPLAYS 







SP: 
- = en PAPER PRODUCTS CORPORATION 
NEWTON UPPER FALLS 64, MASSACHUSETTS 


Pacific Coast Factory: LOS ANGELES, CALIFORNIA Branches in: NEW YORK +« CHICAGO +- ATLANTA 
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ON is a te all a Pros 

















THE GOOD FORTUNE IS OURS 


Yes, to live and achieve in this glorious land, 





America The Beautiful, where the opportunity 
for fine living is the right of all. Here grew up 
the youth who gave the lie to our attackers and 


stalked them to utter and final defeat. It is here 





that the display industry will grow in strength 
and service to merit a high place among those 


who work together for the common good. 






tHe L. J. CHARROT COMPANY, INC. 
g Designers» Mamupladtanene— ARTIFICIAL. FLOWERS 


ART DISPLAY STUDIOS 
36-38 WEST 37TH STREET NEW YORK 18, N. Y. 
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No. 9022-MODERN SANTA 





DEDICATED TO XMAS DISPLAYS 


It is with pride that we announce a Xmas line of hand painted panoramas, surpassing all previous 
seasons for smartness, originality and craftsmanship. On this page we show eight of our beautiful 
Hand Painted Xmas Panoramas. All are skillfully designed by gifted artists who have captured 
the feeling of the Christmas Holiday Spirit with every brush stroke. These creations have been 
carefully planned for the display job to be accomplished. Available in 87” x 100” Size on 
Sturdy Seamless, an entire hand painted window background for only $22.50. 





No. 901 “HOUSE IN No. 9033—MOONLIGHT 
THE PINES” 


A beautiful and in 
teresting hand paint 
ed panorama § that 
will bring the holi 
day season right into 
your displays. Red 
border studded with 
white stars and col 
orful Holly and Rib 
bon effect. Scene is 
all richly multi-col 
ored to provide a 
distinctive and _ rich 
setting. On = sturdy 
100’ x 87°’ Seamless. 
An unbelievably low 
price for a genuine 
hand painting. Only 
$22.50. 


tee, sgl 
pas Tuk 
e . 





VISIT OUR NEW SHOWROOMS 


Our new larger quarters have been acclaimed “A Wonderland 
of Display Ideas.” 16 Model windows featuring e HAND 
PAINTED PANORAMAS e XMAS FLOWERS e WREATHS 
e ROPINGS e FABRICS e DECORATIVE PAPERS e GAR- 
LANDS e BELLS e STARS e XMAS UNITS. etc. 





No. 905—XMAS NIGHT 





No. 906—-CHRISTMAS TWILIGHT No. 907—MAIL BOX No. 908—SNOW SETTING 


New Showrooms 
JOBBERS—Attention! e 
Choice territories are NOW available to \\ WT 36 WEST 26TH ST. 
Giert — on our exclusive merchan = New Wak 30 WN. Y: 
e. rite for details. 
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eS’ you lose... 






Either wa 











Heads...the sun wins! Tails...you lose! If 
you don’t protect displays, your costs sky- 
rocket! If you use awnings and blinds— 
your merchandise is hidden from customers. 
What to do? Get sun protection with Trans- 
parent Shades. 


That’s right! Transparent Sun-Absorption 


... If you let the sun damage 
window displays or if you hide 
your merchandise. 


Shades give sun protection without hiding 
window displays. They shield delicate 
fabrics and colors from Old Sol, yet they 
dispense with old-fashioned awnings and 
blinds. Furthermore, they wear like iron. 
Why not investigate this remarkable sun pro- 


tection? Write for more information today. 


Transparent Shade Company 


501 NORTH FIGUEROA STREET @© LOS ANGELES 12, CALIFORNIA 
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INTENSIFYING SUPER SPOTLITE FLOODLITE DIRECT SWIVEL SOCKET 
SPOTLITE For Narrow Beam For General Window CONCENTRATOR Instantly adjustable 
For Window Highlighting IIlumination For High Ceiling or Available soon 


Showlighting Deep Windows 


WABASH APPLIANCE CORP. - BIRDSEYE LAMP SALES DIVISION 


345 Carroll Street - Brooklyn 31, N.Y. 
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Today post-war is fact not fancy. Now at last, we can trans- 
late our plans into actions. Materials that were scarce or : : 
completely unobtainable will soon be available. Skilled fin- 7 
gers that only yesterday worked feverishly on implements 
of destruction will again be busy on the projects of peace. i 
Here at Greneker we are already preparing to provide the 
improvements delayed by the war. You can be certain that 
at the earliest possible moment Greneker Manikins will be 
available in greater number, in greater variety and in ever 


finer quality. The GRENEKER Corp., 250 West 54th Street, New York 19, N. ¥. 
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And Now... 
WHAT'S AHEAD? 


It seems especially appropriate for this issue, the first after victory 
over Japan, that "What's Ahead for Display" should be considered. 
A number of displaymen and display factors give their opinions below. 


Trowbridge H. Stanley, President 
L. A. Darling Company 
Bronson, Mich. 

The display industry can take more than 
unusual pride in its accomplishments during 
the war. 

Our fine hand 
craftsmanship, has never been known for its 
ibility to build) products to 


mensions and to the closest precision. 


industry, known for its 
fractional di 
The 
required 
tor products of this nature has not been op 


type of equipment and machinery 


erated in the plants of the display industry 
Workers have been unfamiliar with the re- 
Our skilled 
hands have been applied for the purpose ot 


quirements for close tolerances. 


design, beauty, and finish, rather than = ton 
the military purposes tor which close-toler 
articles constructed 

However, the display industry remarkably 


ance are 
converted many of its plants to the produc- 
highly 
the 
such prod 


tion of production items made on 


iutomatic, high-speed equipment to 


closest of dimensions. \mong 


its have been aircraft parts, ammunition, 


utricate training devices, celestial 
tank 


plastic containers 


naviga 
tion trainers, parts, combat vehicle 


parts, for fishing equip 


nent and machinery building torms 
fuel 


and aircratt, operational maps and 


parts, 


or self-sealing tanks armored 
1 


iCsS 


tor 
ehiec 
models, miniature material for logistic oper 


itions, non-corrosive wrapping — papers 


papers for maps, charts, graphs, ete., form 


ng and assembly tools and jigs, instrument 


ight rings, plastic innersoles, rocket parts, 


varachute ripcord grips, pack-frames, para 


mute quick-release boxes, machine 


gun 
irts, ete 


These are a tew of the most important 


ducts manufactured by our industry tor 
Various government procurement 


. While the dollar 


ir goods produced by the display industry 


agen 
actual volume of 


is estimated to have been, 
oft the 


hve 


not known, it 


ring the last vear war, considerably 


excess of twenty million dollars 


nually. 
| the building im 


job ot 


n addition to 
rtant 


ibuted as 


has 
than 
telling 
peopl 
and window displays 
War Bond 
mpaigns and has been given public rec 
the 


agencies tor ts 


war materials, display con 


much, im not more, any 


er sales) promotion medium to 


war story. to thre \merican 


ough store interior 


has been agressively active in 


nition by Preasury Department and 


er war important part 


in helping to the 


Iront. 


win war on the home 
Now all of us in the display industry look 


forward to the practical, new, postwar prod 


ucts, many of which will be built with equip 
ment and through skill acquired in the fab 
rication of war products 


Truly a new era is dawning in display 


and America’s” retailers may continually 
expect finer display equipment incorporating 
more practical, 

materials of 
durability 


aid ot 


functional designing and 


new exceptional beauty and 


greater than betore, with 


the 


ever 

newly acquired techniques 

Ray Bianchi 

Goldblatt Brothers Inc. 

Chicago. 
What's 


believe there will be a period of unrest 


ahead in display Personally, | 
\s merchandise reappears that heretotore 
the floors for 
quite some time, there will be a mad= rush 
to show 
to the 
interfere 


has been absent from selling 


items that are once again available 


public This may, in some ways, 


merchandising of win 
that will 
should 


stances 


with timely 


dows However, it is something 
theretore, we 
the 


time break 


have to be done, and, 


prepare ourselves tot 
that 


ulat 


Many 


will trom time to Into reg 


scheduling of windows 


During the war days and the days ot 


ourselves with 


due to the 


curtailment, we tound win 


dows to lack of merchan 
disc In 


Spare, 


Most Cases, these windows were 


taken up with Bond sale promotions and 


both of 
the displayvman quite an opportunity to show 


institutional windows, which gave 


what he could do in the selling an 


Ni mw 


selling ot 


way ot 
individual item 
the 


anniversary 


many of us will ge 
P 


back to individual items, to 


spec lal-event days 


have learned 


hig sales, 


cle However, | do believe we 
deal 
| 


that thre 
stimulated to a 


a great from the merchandiseless da 


and displayman’s imagination was 


point where some very cre 


turned out, in spite of thre 
that should hye 


in whatever problems we meet i the 


ative work 


lack ot 


Was 


merchandise, retained 


ruture 


Display has detinitely forward and 


ore 


will continue to go torward in its drama 


and the merchandise 


Now 


Varieties of met 


tization of seasons 


suited to that we will 


those seasons 


large 


heretotore 


soon be able to show 


chandise that we have not been 


able to 


that 


show, let us 


} 


net lose the technique 
was emploved in | 


wartime davs and let 


display 


us attempt to coordinate 


that technique witl 


the merchandising problems we face in the 


future. 


George Silvestri 

Silvestri Art Manufacturing Company 
Chicago, and president of the National 
Association of Display Industries. 

The display industry in a small way con 
tributed a deal effort 
Many of our leading such as Old 
King Cole, Fixture & Manutac 
turing Company, Jas. B. Williams, Ine 


cntire 


great toward the war 
firimis, 
\merican 
ana 
thei factories for a 


leneth ot 


others devoted 


considerable time throughout the 
war to the making of many 


fee 


mMportant items 


smaller way, | believe almost every 


contributed in 
another to the 


one of our. tactories some 
manner or 
\ir Corps. 

We contribution 
by our industry, even though it 


tively 


army, navy, and 


are proud of the mace 
was rela 
small, and we looking tor 


are HOw 


ward to an era ot prosperity 


Clement Kieffer, Jr. 
The Kleinhans Company 
Buffalo. 


SOM 
all the 
will 


about 
\ ou 


maybe 


day there will be 
goods that the 


have 


SOOT) 


avalll 
public demands 


enough for vour trade, and 


more 
Your 


shelve S. 


also will have tull 
too. 


merchandise 


competitors 
looking Tet 
It’s 


Hore 


and they, will be 
instead ot 
bit ot 

going to 
used to 


other 


business pong 
Your 
and demand 


Phas 


rule «ot 


to require a selling one 


prospects are expect 


what we know as courtesy 


plus many things, will be the 
the day 

What's 
diately, to plan 
rob 


windows lt 


ahead Better start Dhyienic 


did a 


now, 
Every displayman 


Wat 


opportunity, | 


splendid installing selling Bone 


given halt an 


am certain that they will do an excellent 


job in presenting their stores in the proper 


light 


Displays are stalled to loosen 


Why 


purse 


example 


<trings shouldn't the good 


start with the store itse 


Charles S. Waldman 
Standard Fixture Company 
Dallas. 

To attempt to ahe 
ditheult 


of] 


forecast whats 


] would he ~ thiost 


[Continued 1 page 





DISPi 


the restrictions t 


\YMAN who operates without 


| 


a budget, who has 


his first assistant on a litetime con 
~ an | who pro luces SOT 


about windows in Amet 


ica—that’s Guy Mallov of Neiman-Marcus 
Compa Dallas He has been with that 
firm almost 22 ears and his valued first as 
sistant, who became Mrs. Mallov last vear, 
has been his department about 17 vears 
Contemporaries say that he discovered het 
in one of the display stockrooms (that place 
vhere he maintains he can never find any 
thir ntil it is two weeks too late) while 
he was looking tor a bird cage to put mia 


Whether he found the 
bird cage or not is unknown but the Mallo 


Neiman- Marcus 


evel 


team has been selling the 
fashion traditior 


Malloy bel 


leves that every 


eCVer since 


should 


window 
storv as well 


ds 


important tashion 


sell the store He thinks that backgrounds 
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Display At Nieman-Marcus 


By VELMA KcKEE 


be seen but slightly, and 


“heard: that the 


nevel 
fashion trends of the mo 
should he 


down to the 


ment and future reflected im min 


utest detail, smallest accessors 
Contrary to the usual reaction, Mallov is 


wishes tO iTV On 


please when a customet 

a garment shown in the window. When this 
happens he knows that the windows have 
“done it again,” thev have created the cde 
sire to buy He maintains three girls on 
his staff who do nothing but. first floor 


displays and who remove and replace cus 


trom the win 


tome! 


wanted merchandise 


\ 
COWS 


His staff, all women except himself and 
one other, consists of eight people — be 
sides two porters. His two-floor stock room 


located in 
Net- 


offers the ad 


space and his office are 
street from the 
This 


vantages of peace, quiet and privacy but has 


ling across the 


building 


It is necessary for por 


disadvantages, too 
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td 

ters to carry all fixtures from the “war { 
house’ across the street into the. st 
Many are the giggles which sound cd 
a certain block on Commerce street) whet a 
porters are seen lugging stray arms, | 5] 
torsos and heads across a busy intersect 
Merchandise which is chosen tor the w stafi 
dows is not taken from the store, howe 
It is put into a special display. office 
served for that purpose the 

Malloy professes amazement at how 4 
play fixtures accumulate. and restvles n 
vamps and redecorates some of them so t aT 
can be used again. Occasionally hes: ( 
old ones, particularly mannequins, but ust 
lv he gives up after a time and throws ay 
many of them. 

Windows begin with the store publi 
director, Zula McCauley, who schedules 
store’s advertising and promotional plans 
the display department to follow | the 
Malloy gets busy with paper and_ pet Ma 
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ks 


eT 
o heme 
ae) tees 
im tens 


sketching rough drafts of the displays 
Eventually he does a color sketch which 
s used for the master pattern. If special 
backgrounds are to be made he “farms 
hem out.” His first assistant selects the 
erchandise to be used He discusses. the 
sired accessories with one of the display 
tatf and this member shops the store and 
turns with the findings; they are caretully 


idered and chosen with a discriminating 


Meanwhile careful records of met 


dise taken are kept in departmental 


S] i\ books 


Phe actual placement of win 


merchandise is divided up among the 
tatt members best suited to thre tvpe ol 
ws being done. Card copy is written 
advertising department and taken to 


e display department, where a layout is 
a then it is made by an outside sign 
mpany and eventually finds itself in_ the 
WwW just as it is unveiled 
Christmas windows are planned atter a 
wh check of the fixture and display 
aret. When something strikes Malloy’s 
he begins planning around it and 
ual result is a stretch of “out-of-this 


Christmas displays which make the 


Southwest catch its breath. Many’'s 
( p made to Dallas “just to see Neiman- 
\ ® . . ” 
Marous’ Christmas windows 
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—Displays at Neiman-Marcus are usually sim- 
ple in treatment; ornate backgrounds are a 
rarity, and properties are kept subdued to the 
general Dramatic used 


setting. lighting is 


frequently. Regardless of the type apparel 


displayed, the merchandise always comes first 





Phe display department supervises all 
Hoot displays and, aS a matter ot tact, al 
ranges most of them. The staff members 
have their own particular store area to do 
and are given the responsibility. for cet 


“We shift this 


person has a_ knack 


tain departments work about 
a bit 
for doing certain 


Malloy 


as 


We SCC One 


departments better than 


others,” points out 





In choosing new people tor his depart 
ment Malloy has made various requirements 
the necessary qualifications But this 
doesn't always work out, he has found. For 
instance, there was a time when he believed 
that a girl would have a better eve tor color 
and balance 1f she had a college course in 
art and design That hasn't ‘ been 
the case. He has discovered that many 
people unknowingly possess the inherent 
gift under a bushel, never realizing its pres 
ence “It's something they either have ot 
don't have and a few weeks time working 
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along with an experienced display perso 
will tell whether they do have it Lt catte 
a tew weeks in a display department the 
havent improved perceptibly, it is bette 
tor them to seck some other freld 

Mallov has found = that display ca 
constant study and researel Keven the 
playman tor a small-town store should ay 
umselt of every display service pict 
uggestion and printed help that ‘ 
he believes: such men can stud vhat t 
larger stores are doing and how. the ( 
it and improve their) own wind ! 
measurably by doing so 

Several vears ago Neiman-Marcu ef 
experimenting witl i sort in 
trom-the-ceiling” arrangement The n 
chandise was so much more visible to ‘ 
Passel by that thre tore enthustasti i] 
practiced this higher placement technique 
until it started a nationwide trend in that 
direction 
Speaking of the “no budget riviles 
which 1s the dream of virtually every di 
playman in America Malloy savs that while 
he does not have to stay within a set budget 
figure, he knows just about how far ( 
should go before getting the reaction of the 
management on certain large expenditures 
|C ontinued page 105] 





New. Yorke Display 


By VIRGINIA ROEHL 


Virginia Roehl Studio, New York 


City 





school se 


thre 
lrobe r the Ameri 
el " 1 thes 


Instance 
hrill tound 
] entrants 


( stablisl ‘ 


1 buildings 


= pape 1 


Ol} 


umn 


CXC 
balat Ce 


hich 


ASO), 


autumn — |e 


and newly 


the 


with colortul 
Phe floor ot 


is further draped 


window 


i ia 
stvied accessories 


Was scattered with red and green artificial 


aves and the card copy” read, 


*T ake good look : these make ( ollege 


look to TPweeds—Vera Maxwell's 


her beautitul new dropped shoulder”, 
Display 


Note 


was the tashion message used by 


yr Henry Callahan at Lord & Tay 


Direct 


ors, in the second pictured display—one ot 


four windows presenting tweeds in the rich 


scasonal olors \n 


unusual handling of 


—First display, by Daniel Coffey, Martin's, 
Brooklyn. . .. Upper right, by Henry Callahan, 
Lord & Taylor. Lower left, by Louis 
Viella. . . . Lower right, by Sidney Ring, Saks- 
Fifth Avenue. . . . (All photographs are by 
courtesy of Virginia Roehl Studio, New York 
City.— 


balsa 


display. 


was dettly 


pended 


spools substituting 


ing 
with thre 


were 


to the foreground of the 
eral strands terminated as thread in a la 


1¢ edle, 
wood MN 
thre 
window 

oT aS 


wood 


in the 


wound 


makes 


Its 


appearance 


In ft 


What purports to be a chandel 


from 


colors ot the 


also ot 


pinks 


wood plaque 


COPYN 


Wa\ 


by Altman's 


cally” 
card in 
play 


bus Ol 


a bank 


Director 


painted 


Cree 


the 
shades of 


around 


to sc hool, girls 


newly, 


ited of this 


ceiling, the 
is prisms 


brown, thus 


the 
window 


with 
the 


wood, this 
ornamenting 


which made tl 


smartly 


was the admonishment on the 


windows 
\ 1¢ lla 


wallboard 


ol SIX 
Lous 
very 


wood 


two feature 


and 


US¢ d 


and = s 


hand-turt 
Heavy co 


linking 


d costun 


spools and cart 


where 


1 


three la 


cormers 


re card 


and boy s dre S 


wind 
where D 
a St 


mpres 





prac tY 





sculptured driver 


sign designating “School Bus Stop” 


log can 
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realism jovial and colortul paper 


heeds the green and white 
to take 
Phe little boy 


whether 
the 


small 
the 


m three passengers 


gers on step, debating his 


accompany him, and with two 


Is in their cheerful red jumpers will com 
ise the first though “Capacity 
lettered the 
cotton 


thre 


Passcneers, 
hildren” is prominently 


ot 


on 
draperies 


approaching 


bus. Brown 


valance it keved to 


umn scason 


\t Saks-Fifth Avenue, Director 


Ring chose 


Display 
a richly ornamental gold 
to hold alott 


ney 
blackamoot an 
platter 


by 


polychrome 
lor a collection 
Nettie 
The 


( le al 


rust-colored 
Rosenstein 
pl itter 


View ol 


andbags designed 
surth 


thtly 


illustration. ) 

tilted to afford a 
s which were interspersed with 
i patterned scart \ 
carried 


Was 
thre 
tlowers 
second scart and 
the 
fixture 


blackamoot 


to 


ig were agallst 


right 


le a twisted plasti the 
bags 


In 


heure 


le tt also displayed one of the large 


| in mottled gray the 


the 


vackwall was 


ning windows, Moorish slave 
arly displayed millinery and shoes 
S1Z¢ by 


Lord & 


educing the windows to a “new” 


deep receding trame 
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—Upper left, by Henry Callahan, Lord & Tay- corner window at B 
Upper right, by Edward Ballenger, 
Bonwit Teller. Lower left, by Joseph Dultz, 
Bloomingdale's. Lower right, by Franz 


Gobbi, De Pinna.— 


lor. showed a ¢ 
old 


rate 


iutumy SCC 


around a 
Phe 


veathered 


MlAJEst le 


spreading | 


| 
tone the 


both real 


Ppapiel 


combined and artifice! 


Paylor concentrated the emphasis, saying 


thre New 


and livelier than 


geested the sta 
hanging 
the 
Lhe chia 


tone seam 


ee . ’ 1 Tuy h 1 ~1 
Phere’s a new. tashion story In rth , 


| erap nes witl 
Rosewood color—It's newet 2Tal vine v1 
purple grapes, whole ¢1 


brings out the creamy tones of the 
It’s One ot the 
eood black 


11) 


brown, it 
} ] ] 
ot rez < oot) 

skin Important colors to cae 2 vs 


* CO loin ‘ 
with dress oOveread mf 2a 


finished 


Weal Lhe Trame 


trees were suggested 


hich 
Was WIT 


flesh 
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rough plaster, tinted a 


as shown at the upper 1k ft. Colors ‘ vellow. ‘ 
ind all | 


, rubbed in 
Pwo mannequins in- black, witl si 


, P ' sonal 


oves of the teaturec or, were 


bt : 
in the square opening eee 


tone, 


] 
and @ colors 


three visible wood ( 1] 


he 


black 


quarters 


, . os 
1 } pleased With ther 
with an enlarge I 


\maz 


background was paper 


nuch mi Interestes 
and white architectural print peal pated 


} ] uility than 1 thre 
ing hands and arms, larger th: lite quilit = = 
; : 


in matching plaster reached out of the frame 


to pomt to thre featured tashions leach 7 school 


1 1 1 1 1 1 y | ] \ 
hand held a concealed light bulb which made nind WITLCOW 


this striking at {uppel vhere 


night 


especially 


display 
lis¢ ad 
brilliant red 


background, 


slanting torward used to ector Edward Balle 


] ) ckdr ot 
| a . } i 


plane Was 


cessories and painte 
in. black Before this dd. 
lothes im our orts hop a globes were suspended at 


The 


[ Continue 


‘Campus ( 
he ad\ 


used 


OM nnounce hgure we 


Dultz 


ment 


> lomeenn dng 


reu 


tree 


] 
| 
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Ideas From Basle’s Fair 


By GEORGES LOEWY 


Geneva, Switzerland 


time when in international econ Formerly the International Leipzig tai their international character Yet besi 
chaotic conditions were prevail ranked first and compared to that giant all) these centers of world-wide importance, t 
the midst of war and distress 9 other European fairs did not count Yet Swiss sample-fair recurring once aye 
foresight of the future was now the tables are turned The Leipzig and of an international standing alrea 


| ic. in April, 1945, an excellently fair is dead and for a long time to come now will be able to hold its ground ly 


wee 
reanized Swiss sample-fair could be visited — that corpse is sure not to rise again. It is — orably. 


| 
Ie, 


at Basle—a sample-fair which already in — true that there are reports that the fair exe This year the high level of display 
r vears had deserved the name “The cutives of Paris, Lyons, London and Moscow was particularly remarkable ee 
mw-window of Switzerland.” are already putting forward their claims as when in almost every country this art 
Broad-minded planning of the exhibition international meeting places and — thos considered to be an incidental matter, 


muilding, as well as in the classification of countries will certainly leave no stone un feels doubly pleased to observe progress 


he exhibited products, were this vear again turned in order to emphasize and to assert this province. Display is developing it 
haracteristics of the show So any pat satisfactory manner, for the stalls of t 
the professional man as well as. the fair were done with refinement and mat 
nateur, Was given a clear image of modern —Buttons are displayed in a special frame new ideas. In every detail the displaym: 

duction as far as it still exists in Europe in the display at the upper left. . . . Upper responsible showed their ability; as fat 


right, hosiery in a setting involving ecru, ivory quality and precision go, then achievement 


“Verve” might be called the dominating 


show and pervaded all the dis and gold. . . . Lower left, giant dominoes as were not inferior to the merchandise 


st-rate education and technical displayers. . . . Lower right, watches shown in In such fair exhibits it matters great 


h exhibit a shadow-box, treasure chest arrangament— that they fit in cleverly and individually w 


SESSSSSSEHESSHHSHSOHE FOOSE SOE SEE ST IHBO 
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Yet different 
ding principles and directions must pre 


respective goods ({uite 


where display windows are 
the 
mound to draw a commercial profit out of 
the public 

all that is es 
they 


l from those 


fairs manutacture! 


senting his products to and 


mokers must be able to see 


tial at a glance; at a single strok« 


e to be influenced, impressed, attracted 
won over The job 1s to make in a 
minutes the most of an inclination § to 
or to arouse such an inclination, should 


’ Wanting 


xhibitors therefore should not overlook 
fact that apart from their own. stalls 
e are many other firms showing their 
ls at the same time. Experience shows 
even where there is little room, great 
t may be obtained. Countless visitors 


to see and to grasp much in the short 


DISPLAY WORLD 


Hence 


had to work out displays 


possible time these 


fall 


est 


at the 


displaymen 
Basle 


which would have much stopping power 


bustle and the such fairs 


the 


merchandise 


the 
almost 
the 


in such a 


Since stir of 


beat character of a publi tes 


tival, has to be exhibited 


Way as to catch immediate at 


tention. Explanatory texts have to be con 


cise, quite wide lines should prevail in the 


disposition of the goods and in the total 
arrangement, since those who are passing 
by must grasp all that is essential at the 
first glance. No revelling in decorative lines 


the 


happen once in a 


deflect 
features. It 


should attention trom most im 


portant may 


while that a cunning decorative representa 


tion catches the eve, vet it seldom achieves 
its real object) concerning advertisement 
and sale 


Preparations tor establishing these tair 
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—At the left, 


colors in a modernistic display. 


immediate yarn in vigorous 


. . Center, a 


novel exhibit for footwear. .. . Below, eye-less 


mannequins used for a display of fabrics— 


stalls are made a lone time betorehand lt 


seems advisable to construct at first a 


model (maquette) and to examine thoroughly 


the effect 


produced by Sac and shape 
Phen ProvViIstons are mace to rendet ’ 
and accesso constructions 


installations 


visible by a suitable linins 


itselt) shows the reatest neathess clea 
ness and precision It is quite obvious 
where the exhibitor directs his appeal 
what sort of public he wishes to apply. The 
are, for instance, articles whi thanks t 
their standard packing, are — sutticrent 
known evervwhere and vet are meant 
attract attention In sun a case new 
rangements and peculiar Ips are 
The Basle sample-tair executives i 
ound that 1f good results are to be obtain 
tire producet tiie adve tising mat v« i 
the displayman have to ¢ perat i 
of true comradeship 
Phroug the enclosed collection D t 
v1 iphis | offer the read 1 roug 
modern displays at. tl famous tai 
Switzerland. It is good exhibition and dis 
play work; at the same time itt ts wd ia 
vertising It is gratitvu te vat 
juiet, steady evolution im display ( 
stvle of representation ts tinct t 


position is peculiar without exercising a 


turbing eftlect on the nerves 


Tr the Vears of peace to come a prog 
ressive displayman will not tail to visit 
ularly the sample-tair at Basle in the s 
ot his trip across Europe He will not be 
able to neglect the lal leo here it V1 


possible 


Wavs§ De 


displa art 


of modern 





ny oe . 
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fat _».- si 
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By HERB CROSS 
"Dick" Whittington Studio, Los Angeles 












Yar Pall Schuvol Camper 
aod Coots, $8 Seamtt 





\KING advantage of the chance 
use a familiar abbreviation. Geo 
Mersch, display manager for Bond 





based a series of back-to-school windo 10 
around this slogan, “G.I for School”. Sev bi 
mannequins were used to display the ay . 
parel, some of the figures being posed 
large books. The lighting was ot a gene: 
nature. 

\ somewhat similar theme was chos 
by Desmond's for a group of displays giv : 
the same treatment in the various stores 
the company, although the wash drawings 
on the center panel in each window we) 
different. Apparel was shown against It 
background of school pennants strung oy 
like ship signal flags, and sketches of va Ke 
ious schoolboy activities. The usual ove ee 
S1ze pencils, pens, books and other scho: “ 
room accessories were used as displavers 

\Ithough Desmond's usually does not “ 
sire mention of any individual in its displ: ‘ 
department, on the theory that all membx il] 
of the department contribute to all displa sh 
it seems timely to mention here that Haro tal 
lL... Kelly, who has been the firm’s disp! a0 
manager for the past two vears, has an 
signed to become a representative for sevel = 
display firms. His successor has not b si 
named at this writing. = 

To emphasize the new silhouettes, Flary: a0 
Pettit, J. W. Robinson Company, installed ba 
battery of displays similar to the one show tne 
in the third photograph. Card copy rea the 
“New season silhouettes accent curve to 
shoulders, curved hips.” \ cut-out thi 

ba 


houette, relieved trom its stark deep tone | 
touches of white, was placed within a trat 


for the background. A) spray of autut 
leaves completed the window. 

Quite a number of “silhouette” wind 
were to be seen in Los Angeles this mont 
For instance, The May Company (Wilshi 
had large black cutouts mounted right 
against the window glass; the figures w 
about one and one-halt times natural si 

Stanley Fe. Thompson, display manage 
Phe May Company's downtown store, 
several windows to show boys’ appare! 
der the general theme: “First to The M 
Company, then back to school.” In « 
display the fleures were posed before 
background panel, tramed, which = enclos 
paper sculpture characters in familiar s 
roundings ; im the display pictured here, 
panel showed a group clustered aroun 
soda fountain. This panel was surrout 
by a dark border which carried a variets 
iraternity letters, mathematical formu 
and just plain “doodling” 

J. Roy Stewart recently created a dis] 
—The first display is by George Mersch 
Bond's. . . . Center, as used by the various 
Desmond stores for back-to-school. . . . At the 
left, by Harvey Pettit, J. W. Robinson Com 
pany. ... (All photographs are by courtesy 
of ''Dick'’ Whittington, Los Angeles) — 
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—At right, by Stanley E. Thompson, The May 
Company (Downtown). ... Center, by J. Roy 
Stewart, Barker Brothers. . . . Below, by Tom 
Kelly, Harris & Franks— 


amatizing some new antiqued mirror top 
itfee tables, as seen in the fitth dlustration 


he use of color made this display particu 


rly outstanding; the simulated tutted back 
ound on which the mannequin is seated 
as done in a gray-green, with leaves to 
atch. All fabrics emploved were in a flesh 
me. The showeard was mounted ina 
rather ornate frame, with the copy reading 
s follows: “Portrait pertection! Decorator 
tvled tables that add an clegant note 
distinction.” = It will be noted that only sp 
ehting was used for illumination 
acetul folds of the drapery carricd tl 
e directly to the central figure and thence 
wn to the copy card 
\s readers of this monthly Los Angeles 
port will recall, the windows of Harris 
Frank are tremendously long and 
interesting problem in displa 
Kelly overcomes this difficulty, not by 
ividers as would customarily be don 
by breaking the view up into a series o 
avs Which are created around cithet 
ame or related themes. In the final photo 
raph, tor example, five settings are used 
pertaining to back-to-school Phe first 
shows “the dean's office’, with his secretary 
taking dictation; the next portravs a hot 
dog stand with several students standine 
round it and still another one waiting for 
bus; the third has a campus scene done on 
background and several students stand 
before it—and note that the sidewalk 
ippearing in the display is continued on the 
xrround painting for perspective’s sake 
fourth division of the window shows 
end of an observation car on the “Back 
to-School Special”, and the tinal setting is 
that of a college football LANE Phe entire 


background was done in blue papes 


ic 
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T ? nere ) nnequin ana iner ‘f 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Color plays an important part in 


display of apparel 
found in paintings of the Italian Renaissance. Sma 


4 


women tull of the rich tor 


ness and sopnistication are the predominant notes. 


Properties: A large portrait frame, fashioned after +! 


Renaissance style, and soft drapes reflecting the de 


rones of that period serve as back yrouna tor tne Tt 
mannequins. The period is further accented by 

artists palette howina vivid pots of color Ind 
framed painting of one of the old master 








Arrangement: Here is a display characterized by 
glamour and the luxury note which furs have added 
to it. A fine setting is obtained by the use ot 
black plaster drapes and the fur presentation 
themed with this atmosphere. 


Properties: Jet black plaster drapes frame the set 
ting. The use of a white plaster Russian wolf 
hound makes a striking contrast and lends dramatic 
interest to the display. An irregular patch of 
scattered snow is used as a matting for the center 
draped 


unit. he copy card is tastened on the 


oat at the right. 
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COMING UP 


Arrangement: Irving Berlin's new song hit, ‘Just A 
Blue Serge Suit,’ makes a splendid tie-up with the 
uits shown in this men's apparel window. Fea 
tured are just the type of suit ervice men wil 
turn to for their -hange to civilian life. 


Properties: A blow-up of sheet music bearing the 
title is placed on the center back panel of the dis 
play. Additional copies of the song hit are ar 
ranged among accessories on the platform ana 
floor. A service man is silhouetted aaainst the 
side panel in a similar position to that of the 
mannequin featuring the suit. The copy card in 
the left foreground describes the suit: As Po 
ar As Irving Berlin's New Hit. 





Arrangement: The traditional football theme, good 
i throuah autumn. j yrriea t+ in +} men or 
NOTION + ~ > y+ Y at . h +t + . 

yiven to the arra nent of { Ind 1 

t reat } attin th + } } , na 
eTrective 





Properties: A wood-grained shadowbo: ed 











trame the entire setting. Goal posts serve a 
lividing unit and create interest in the displa 
Other prot nas ft Toall ana pennant we ar 
ranged in the right torear nd. A larae py 1rd 
istina the teature t the tor 1t is Dla 1 +} 
enter Tore iT na 








Arrangement: This display features mens sport 
apparel for autumn and reflects a picture of smart 
ness and simplicity. Arrangement of merchandise 
is pleasing and vivid coloring adds much interest 


to the setting. 


Properties: Picture frame on the center back pane 
encloses a group of elements: among them a wild 
turkey in its brilliant plumage, pine branches, and 
1 sports jacket on a form. The copy card is dis 
played in the foreground along with toilet water 


hose, and other accessorie 
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"Why can't display approach the smart- 
ness of Vogue and Harper's abstract 
fashion shots with interest depending 
on light and shadow, composition, dy- 
namics, perspective and color?" is the 
The dis- 


play photographs show how he is try- 


question asked by Kamensky. 


ing to achieve this abstract quality. 


[ISP] \\ prop ire where oul Title 
then and Td like to try to explan 


course no display 
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A New Perspective 
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J. A. Kirven Company, Columbus, Ga. 


Wl a Wl NV { ( st | White” pa 
il till vhat | have been trying to put 
(Sec d illustration Phe severe sin 
thre abstract ( design, tl 
ess posed against a black wall, 
white dots in what | ped would 


allel lines is at approximation ot thi 


pluheatiol stressing thre mere 
idea bac a white promotion 
t a starting point tor what can 
with a trained stath of carpenters 
work could be much more finished at 
sophisticated and pleasing im its comy 
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abstract This 

‘kk is somewhat of an approximation to 
t work of the late Piet 
Think of 


ing the work of Mondrain as a motif back 





design. design in color 


Mondrain in his 


stractions. what could be dom 


a bank of windows dramatizing this idea 


lhe simple wooden construction we di 


could be magnified in various media—such 


wire, rope, papier mache—or even metal 
| think it is 


We did something rather interesting with 


worth experimenting with 


a most plebeian displaver—one of thos« 
two-piece jobs that vou can twist and re 
arrange into many possibilities. We finally 
hit on what we thought a pleasing composi 
and the out 


Then out ot 


tion, painted the insides white 
sides ina black lacquer. wall 
cut an exact duplitate—it 
the displaver more important by repeating it 


board, we mad 


—The themes of these displays: opposite page 
top, “Big City Slick;'' below, "Stark White." 
... On this page, upper right and lower left, 
“Of Things to Come;'' upper left center, "Big 
City Slick;"" upper right center, "A New Per- 
spective,’ and lower right, “Elegant Formula’ — 














DISPLAY WORLD 43 


























as a motit—in a small size to be used on 


the wall in a perspective arrangement witl 


lines converging from the smaller piece on 
the wall to the floor 
ing shoes. We used black varn, found in out 
\rt Needlework department, to make 

and smart red and black 
cents. We called this window “A New Pet 


spective,” transition 


larger one on the show 
S| 
bles 
chessmen tor At 
presenting merchandisc¢ 
in the manner of forecasting things to come 
(Upper right center, this page.) 


\ spot in lower Seventh avenue, New 
York City, vielded an interesting prop 
cheap and flexible—an old-tashioned dress 


maker form complete with wire basket et al 
We found this to have 
ties and used one of ours in 


wondertul posstbilt 


a millinery win 
Importance of the 


the towering bloused crown. Vy 


dow. stressing the new 


silhouette 


ing up with the change in silhouette tor 


hats, our black dressmaker form, which 
weve named Nana, was draped with cinna 
mon colored crepe in a side business, and 


wore as a touch of newness three gold 


necklaces around her rather hettv neck 


she '§ S1Z¢ 


(She's not particularly petite, tor 
















2) Phe ack hats were placed 

Id villi nial mted 1 1 

Hd Milne ry stands, pamted cmnameo 
WeETE OC used WW) «oud hase nent 4 
foot we used a tat black pin-cushion hea, 






paved with ornate hat pins and trailing 








length ot black vetline lo complete 
color story the mannequin wore avis 
green suit with black accessories So 
see colors, too, look new—black, cimnan 






and green with touches ot gold Shad 






gave a certain compositional value t 






and | think that this window a 


this 


display, 






exemplifies simplicit Phe displa 





} 


seen on thts 





Page 





stressing thr 


In a window 





MNportanes 


into the 





black as a transition fashion 





" 1 
Proverpolakl Sctise 





our only props im the 





two Kentia palms. Elet 
New Shad 
and mannequins wearing black were groupe 


in tront of heavy white 


the word were 





used the idea ot “Cast \ 






projections aga 





, \ 
a black wal Shadows gave pattern ane 





in contrast to the flat unrelieved 





TAce ot the background hi Vine 
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Interior Display In Today's 








Y BRARLIEST 


partment store is one m which. the 


recollection ota cle 
customer was ereeted just imsicde 
i)\ a trock coated, grav-haired 
gentleman who escorted her to a seat at a 


counter, Ike an usher at a wedding or a 


wad waiter ino a meht club Those old 
Hoor walkers, who usually sported a carna 
tion in their lapel, seemed to be chosen not 


miy tor their imposing appearance but tor 
their ability to discern the customer's social 


standing and financial rating, and to greet 


and serve her in direct proportion to het 
social and financial importance 
Merchandise in those davs was. largely 
hidden under counters, on shelves and in 
boxes It was somewhat of an ordeal for 


a woman to shop tor a petticoat, a camisole, 
i corset or other intimate apparel, particu 
larly aif her income was Iimited. For a 
man to go shopping was agony, and tor a 
child the department store was a place ot 
mVsters and AWCSOTTKE adventure 

During the ensuing vears the retail store 


is undergone an evolutionary change = in 


DISPLAY WORLD 


uch the customer has been emancipated 
trom the professional greeter and has gained 
a treedom to buy where, when and just 


how she wants to. She or he walks 


about 
in unatraid, with much or little money, and 
sees an array of merchandise temptingly 
displayed. 

Phe ultimate in retail treedom has been 
achieved in the dime stores and chain stores 
where a woman goes in to buy a spool of 
thread and come out with a dollar's worth 
of other items, and a man goes in to buy 
a screen door hook and comes out with a 
screw driver and a hammer 

his is interior display, which until a very 
few vears ago was not known as such, at 
work 

Phe man who, in the early davs of mer- 
chandising, was called the window trimmer 
and later became the displayman, gradually 
discovered as great a demand tor his time 
and talent in the store as in the windows. 
This demand became so great that during 
the last few vears in the larger stores the 
display department became a large organi 
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zation, with a window display maiager at 
an interior display manager under the super 
vision of a display director. 

In the April issue of Coronet magazt 
there was a picture-story entitled “Fabulor 
Fields.” Part of the copy says, “The fi 
Mr. Field pioneered in bringing many sp 
cialty shops under one big top and weld 
them into the modern department store 
I liked the reference to the big top becau 
it suggests the showmanship which help 
build the vast store. Display is showmat 
ship. 

The windows otf a store can be liken 
to the platform on the circus midway, whe 
the barker gives you a preview of the 
lady, the human skeleton, a bevy of Orient 
dancers, the wonders on the inside, and lu 
you into the side show and finally under t 
big top. 

\dmission is free at the main entra! 
of the department store’s big top, but. tl 
showmanship of interior display helps 
extract the price of admission from. tl 
customer in the form of sales and prot 








~ 
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Merchandising 





She is lured in to see and she is tempted 


to stay and buy. Interior display not only 


helps her to find what she wants to buy, 
but overwhelms her with the beauty and 
value of related or unrelated items she 
night desire. 

Display is showmanship. It is atmosphere 
It is visual education. We no longer hide 


We've 


t way to sell it is to show it, 


discovered that 
and tell the 
tomer about it with signs that answer 
questions, “What is it?” “What does it 
for mez” “What is it made of 7” “How 


his it?” Today a man can unblushingls 


merchandise 


his wife a rayon gown or a slip, because 
e it is before his eves with the whole 
ry attached. He can also buy a brassiere 
a girdle if he knows the size. Yes, dis 

is visual education. 

o deviate a bit from the retail business, 
us consider interior display at work 
When we go 
vay our gas bill, we are, in normal times, 
We also 


a water heater on display, and are 


ther lines of business. 


pted to buy a better gas stove 
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advantages of automatically 


heated wate We are sold on the vast 


shown — the 
range of the utilitv’s services to home and 
industry, not only by the fine windows 
but by the interior displa 
When we go to a movie, weve perhaps 
read its newspaper advertising, heard = tt 
radio advertising, and seen its spectacular 
front, but as we leave we're sold on the next 
picture by a powertul display in the lobby 
Phe architectural and display showmanshyy 
in the lobby is sometimes itself worth the 
When we think of 1 


automobile 


price of admission 
terior display, prewar, im th 
industry, we think of the automobile shows 
Motors building 


and the other great show rooms Who can 


Ford Rotunda, General 


even imagine the extremes of postwar show 


manship in merchandising the aeroplane 


television, the civilian adaptation of — the 


] t 1 


jeep, the peace-time application of atom 


power: 

To go back to the retail store, the primary 
purpose of interior display is to help sell 
merchandise, but it seems to me it has tour 
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By WALTER H. GROVER 
J. L. Hudson Company, Detroit 


—Interior treatments at J. L. Hudson Com- 
pany, Oscar A. Luke display director. ; 
Opposite page, upper left, in the children's 
department. ... Upper right, men's ‘California 
Section.” Lower left, cosmetics demon- 
stration corner, basement store. . . . Lower 
right, negligees. On this page, top, the 
upper walls are covered with simulated brick 
in which open windows appear at intervals; 
the column has a brick and flagsstone finish, 
topped by a vertical sundial. . . . Below, the 
entrance to Hudson's "College Quad" — 


bligations to the customer 
First: to provide er with a clean plac 
shop 
Second: to provide her with at ttractl 
place to shop 

Third: to provide her with a « 


pl ice to shop 


Fourth to provict lie Wit i iti 
vlace te shop 

\ clear place t p! | ( t 
rrderlies, maids, or at least a Hite 
but the display manage vit i keen sense 
4 responsibility discovers that his jol 

ips that of the he Isckeepimng epartime 

| itl remade 7 il Mictdent t it 
curred at. the beginning oft i Red ¢ 
drive \bout the first of March this vi 
it was my duty to distribute the campatei 
posters in a certain downtown square bl 
| took one ol thre bovs tron oul tore 
through the slush and snow of that day, cae 
of us carrying a bundle of posters WW 


vent into one store iter another, bie store 


and little stores, handing poster to 1 
display manager or someone in authorit 
\iter wed covered nearl i vhole block 
the bov wait The said “Cree t re a i 
ditference in these stores.” | vic vi 
there 1s, but what makes vou mention that 
bT« replied, “Well that last tore We Wel 
in smelled kind of tunny. Ile was rieht 


and it occurred to me then that the be 
merchandise and the best advertising lose 
much of its value m= such an. atmosplhe 


at the point ol sale 


\n attractive place to shop! \chieved 4 

man wavs. some oft which are a follows 
By the use of pleasing color on wall 
] 


columns and. fixtures 

By scenic effeets and art work, sometit 
approaching the theatrical 
v lighting wall openings with merchays 
dise or props im eye-catching arrangement 

By case displavs, ledge displays and floo 
displays artistically arranged to enhance 
the beauty of merchandise and create desire 

By fashion shows and exhibits 

By devices that are only bounded by the 
imagination of the interior display manager 
and his assistants 

[Continued on page 102| 
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...on and off the record 





—Four displaymen of Mil- 
waukee in an_ informal 
group at the Jas. B. Wil- 
liams, Inc., showrooms, New 
York City. Left to right, 
Dave Ostlund, The Boston 
Store; Earl Daschow, The 
Grand; Einar Larson, Gim- 
bel's, and Carl Berburgh, 


also of the Boston Store— 







































—Alice Chamberlain 
and Betty McIntyre are 
holding down man-sized 
positions as display 
manager and assistant, 
respectively, at Ells- 
worth's, South Bend. The 
big pencil and the av- 
tumn foliage tell the 
story of the  back-to- 
school promotion on 
which they were work- 
ing at the time this 
picture was taken— 


—John T. Mackey, dis- 
play director for L. W. 
Robinson Company, 
Battle Creek, Mich., 
was busy with displays 
in some newly remod- 
eled departments when 
the candid camerman 
caught this scene— 


—Simple formula for beat- 
ing the races: Follow 
George Silvestri, Silvestri 
Art Mfg. Company, Chi- 
cago, to the betting win- 
dows and pick any horse 
except the one he selects. 
George holds up a thin 
dime after a day at the 
track in Omaha. The pho- 
tographer was George 
Wagner, display director, 
J. L. Brandeis Company— 


—This is Edward Be- 
dinger, who has charge 
of display and promo- 
tion for the Latin Amer- 
ican division of Pan 
American World Air- 
ways, and who is cur- 
rently spending much 
of his spare time with 
other Miami  display- 
men in getting a local 
display club function- 
ing— 













— Planning § Christ 
mas displays for The 
Hecht Company 
Washington, over 
the dinner table 

the usual order: Ear 
Dorfman, assistant 
display director for 
Hecht's; Tom Han 
lon, sales promotion 
manager, Staples 
Smith, New York 
City; H. K. Meln 
cove, Hecht's dis 
play director; Ce 
cilia Staples, of the 
New York firm, and 
Louis Florimbio, pro 
duction manager 


Hecht's— 














for The 


sistant 
stor for 
n Han 
omotion 
Staples 
/ York 
Meln 
t's dis 


otf the 
rm, and 
yi, pro 
nager 
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The windows of the nation played their part 
in winning the war. Displaymen fought on 
every front and on the home front promoted 


every patriotic campaign. 


Mileo Studios, "Makers of Mannequins that 
Sell Merchandise,'' are proud to be a member 
of this industry, and say to the displaymen: 
"Nice going, boys!" 


P. Cc. MILEO 


7 WEST 36TH STREET NEW YORK 
Just off Fifth Avenue 
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From Brazil 


For tine examples of display by national advertiser 
consider these from Brazil. They are shown here throug! 
courtesy of Publicidade, advertising publication 

de Janeiro Four ot the displays are those of at 
lines, while the other is tor “Odol,” a dentifrice; the last 
named in particular shows how interesting and dran.ati 
a window can be made for a single familiar article 
merchandise No information is available as to the scale 
on which such dentitrice displays are produced, but tl 
contrast with the typical North American mass-merchat 


PA NA IR DO BRASIL. $A. a) dise dt store display is marked indeed 
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NARA RANA NARA RAEN AN AR A 


Twinkle” TOts” 


For Cueristmas! 











Little Angels of Joy, complete with gold 
halo and wings—harbingers of the peace 
and gaiety that reigns at Christmastide. 
Beautifully designed and masterfully exe- 
cuted in papier mache, they'll lend charm 
and "goodness" to your Christmas windows. 
Order now for immediate or November 
delivery. 


He clr Angel Pinko vy $QBOCO Each 


BASSOAS DL wy ‘PRODI (TS 


29 YEARS OF CREAT ING AND MANUFACTURING MOULDED PRODUCTS 
1424-1434 WEST FARMS ROAD NEW YORK 59, N. Y. 
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INTERIOR QUIRKS 


Viation trom the reg one of the most beautiful in the entire coun graph, suspended over the bank of clevat 
Phese presented — try and on ledges against the back walls 

signed for several put Phe decorative idea was the brain child The boxes are lined with metal so t 

vill and to build trat of Chess Lagomarsine, publicity director, the plants and flowers can be watered da 


or to and Kenneth Dunean, display director The lush background consists of big pal 


I 





Store » sel merchandise 
large branches of magnolia, and ot 


Simplicity is its keynote, color gives it 
greens \t first, the pink and white azal 


appearam he mterios 
Cincinnati, regularly appoits a warmth and growing plants and Howers lend 
| plan for which the South is famous formed 


fashion board with representa charm to this dignified decorative 


ity’s schools \ bulletin Phe walls and columns are painted a soft | color note 
“too proached, pure white Easter lilies combi 


in these boxes. As Easter 
activities is kept im a rose pink. But to avoid any danger ot 
much pink’, mammoth boxes with marbel with white 
mirror sides are placed at luxuriant green background \s tl 
faded, they were replaced with hundreds 


ling ch 


nent spot in the teen-age section, with azaleas were used against 
he members of the board ized edges and 


proved a great attraction intervals throughout the floor—some on tops 
others, as seen im the photo pure-white hydrangeas and snowballs 


The beautitul floor decoration has | 
the talk of Davison’s customers, all of w 


Gollahon is interior display director of cases and 
ibility of imtertor shadowboxes to 
decorative note and to display met 
effectively is) seen in’ the photo —Upper left, from Shillito's, Cincinnati; Ralph seem to appreciate shopping ino even 
] Gollahon is interior display manager. . . . beautiful surroundings than before. 
Upper right, by Harold Frank, of the interior \ttractive and handy displayers in 
New Orleans staff of Maison Blanche, New Orleans. . . . form are used extensivels throughout H 
; Lower left, from Davison-Paxon Company, At- . 
oth unin the Davison-Pax lanto; Kenneth Duncan is display manager. feld’s, Kansas City, and the tinal illustra 


| ( t kk ’ | rf) ou . 4 ' Ss s 
\tlanta) street floor have had glamour . . Lower right, by John Sims, Harzfeld's, hows one 
ment. John Sims is display manager 


1) 


t the upper t o| The display 1S by 


nterior display. staff 


of them in use in the shoe de] 


to their stateliness, making this floor Kansas City.— 
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t 
ei 
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have what it takes to wear clothes 
exactly as real juniors do. Flowing motion 
. action lines . . . dash and verve . 
built into these figures so that every dis 
play using them has a feeling of rcality 


you wouldn't believe possible 


You'll see Durable Dorable Debs in ihe 
windows and interiors of many of the jop 
stores throughout the country—or write 


¢ 


or wire today for photographs and full 


details to study at your leisure. 


Ten action poses give you a 
wide selection. Use them 
singly or in groups with 


equal effect. 





em 
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URABLE DISPLAYS, Inc., 2010 SOUTH HALSTED STREET, CHICAGO 8, ILL. 


| NAT SIEGEL, 30 w. 37tu st. 


NEW YORK CITY 
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F2012W22 Illustrated 


Selling on Sight...and Korrect-Way’'s “Lovely to 

Look At” mannequins sell on sight the apparel they 

wear so smartly. Their fashion-perfect lines are oJ /, 
skillfully designed to express that casual look of 

smart sophistication... their subtle appeal creates in 
the urge to buy. Ask to see this distinguished line F- 
of 30 “Lovely to Look At’’ mannequins at ba} 


your nearest Korrect-Way distributor. 


a 
x 
° 
a 


ty KORRECT-WAY 


DIVISION OF AMERICAN FIXTURE & MANUFACTURING COMPANY « ST.LOUIS 
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Melvin S. Roos 


BALTIMORE 
Williams Corp. 


BURLINGTON, N. C. 
Mac Thigpen 


BOSTON 


Eastern Displays, Inc. 
BUFFALO 
Samuel C. Dutch & Son 
Florida Branch: 3750 Royal Palm Ave., 
Miami Beach, Fla. 


CINCINNATI 
General Display Corp. 


CHICAGO 
Hecht Fixture Co. 


CLEVELAND 
Pribil Display & Supply Co. 


MEMPHIS 
Wray Williams Display Co. 


DENVER 
Walter W. Martin 


DETROIT 
The Art Products Co. 


KANSAS CITY 
National Equipment Corp. 


LOS ANGELES 
. Grant & Silvers, Inc. 


MINNEAPOLIS 
L. E. Hier Display Equipment Co. 


PHILADELPHIA 
Naythons Display Fixture 


PITTSBURGH 
DeWeese Display Equip. Co. 


SAN ANTONIO 
Fox Display Sales and Service 
SAN FRANCISCO 
: . Kehoe Display Fixture Co. 
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Kelvinator Releases 
Display Book 

\ 40-page store display manual designed 
to furnish a guide for appliance dealers who 
plan store and display improvements is 
being distributed to the company’s retail 
organization by Kelvinator, Detroit, as the 
first major element in the manufacturer's 
program ot postwar marketing support 

“Nearly all retailers are planning to im 
prove their facilities in preparation for the 
postwar market, and this new manual gives 
them practical and imaginative guidance,” 
according to C. J. Coward, director of ad- 
vertising and sales) promotion, Kelvinator 
division of Nash-Kelvinator Corporation, in 
announcing distribution of the manual. 

“We are certain that the book will be 
found extremely useful in the immediate tu 
ture, when all the arts of merchandising will 
be called upon, as well as in the vears to 
come. As a curtain-raising contribution to 
the success of the retailer in the active mar 
kets ahead, we think it presents” further 
vigorous evidence of the company’s retail 
mindedness.” 

Complete with accurate, detailed construe 
tion blueprints, the display manual, called 
“Displaying Appliances of Tomorrow,” in 
cludes plans tor six basic styles of store 
and appliance display Each is adaptable 
for use in 25- and 50-foot store widths, and 
appliance departments of various sizes and 
requirements. Covering everything = from 
store tronts to model kitchens, the plans of 
fered have the element of flexibility by pro 
viding a variety of adaptations 

Basic styles in the display manual are 
Colomal, Baroque, Moderne, Simplicity, 
Cascades and Functional The physical 
aspects of good merchandising and display 
of apphances—bays, background panels, win 
dows, flooring, showcases, audition counters, 
shelves and “closing”  arrangements—are 
fully considered. 

Phe research and designing involved were 
the work of W | Stensgaard & Associates. 
Chicago 


Ballenger Resigns 
At Bonwit Teller 


William M. Holmes, president of Bonwit 
Teller, New York City, has announced the 
resignation of Edward H Ballenger, dis 
play director, who leaves on September 15 
to set up his own business as consultant on 
decoration, interior design, packaging and 
display. His successor has not vet been ap 
pointed 

Ballenger joined Bonwit Teller’s display 
department in 1937 and became display di 
rector in 1942.) He was on leave of absence 
from the store tor a vear during the wat 


Brackett Joins Staff 
Of Maison Blanche 


For two and a halt vears with the display 
department of Schear’s Department Store, 
Evansville, under the direction of John G 
Barton, Weldon Brackett has resigned in 
order to join the interior display. staff ot 
Maison Blanche, New Orleans 














VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47-West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 3-5968 


Complete 


photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 
information and samples 


sent on request 
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e Buyer's R-r-r-r-revenge! 
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—During the vacation of most 
of the display staff of Lord & 
Taylor, New York City, the first 
floor merchandise buyers took 
over the battery of windows and 
did a series of displays under 
the general title: ‘The Buyer's 
Revenge. Crowds of people 
constantly before the windows 
attested to the public's enjoy- 
ment of the displays and the 
chance to participate in the 
store's little joke. |The photo- 
graphs show some of the behind- 

the-scenes action— 






















ous treatment— 





—Miss Farley, toilet 

articles buyer, liter- 

ally puts on the 
dog— 


—Mrs. Taylor, buyer 
of gloves, dresses 
an out-size papier 
mache figure— 


—Miss Van Blarcom, 
buyer of laces and 
trimmings, ponders 





over a headless 
sailor— 


—Mr. Heep, buyer 
of women's hose, 
seems in difficulty; 
the Fifth avenue ele- 
vator window has 
been lowered to the 
workshop level— 
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WE ARE PROUD 
OF OUR FINE HER- 
ITAGE OF STYLE 
AND WORKMAN- 
SHIP ...1T GIVES 
US BACKGROUND 
FOR THE FUTURE 
THAT WILL AGAIN 
BRING YOU THE 
QUALITY AND 
CHARACTER THAT 
HAS MADE OUR 
FAMILY TREE SO 
STURDY. 






















FOR MEN’S 
MANNEQUINS 





Vy ye YE GUL. 
“ii! Uh Wap 
iy be GY IU 


C. BARRANGO 


579 MARKET STREET 
SAN FRANCISCO, CALIFORNIA 


AY 1TH OF 1 Z EO PIistrisegv 7 @ e-2 


B. A. Jacobs, 841 S. Los Angeles Street, Los Angeles, California 
Crystal Fixture Company, 226 South Wabash Avenue, Chicago, Illinoi: 















—Top, by Leslie Dorsey, Oppenheim Collins, 
New York City. .. . Center, by Lee Court, Wm. 
Filene's Sons Company, Boston. . . . Below, the 
float which won top honors for Munsingwear, 
Inc., in Minneapolis’ ‘“Aquatennial’’ parade— 


vindow and condens 


\KING a large 


ne the central group, 


Collins, 


iterest mia 


he Dorsey, of Oppenheim 


itv. created a mellow effect with 
] 


flat frame that hung by a gold chain 
background and was continued = at 

s for a few teet along the floor 
frame was made of brown wood with a 


which was repeated in_ the 


lecided) grain 


{Pray plaque s" at the lett. one ot 


Ving eold costume jewelry The 


was announced on. the 


“Iashion trames suits. tor 


1) nt 
Ayu 


larker lettering 
was used by Lee Court, 


Boston, to 


1 display 
Sons Company, 
ec feminine vote turnout om 

last fall: it is shown here. be 

suitable for a straight autumn 
display. Heaps of tarm pro 


a setting which spoke elo 


harvest season of the veat 
“Aquatennial” celebra 
400 O00 spectators im 
float entry ot 


grand 


Minneapol centh thre 
Munsingweat was awarded. the 
sweepstakes prize and judged the best cos 
Featut 


for Min 


almost 


presentation in the parade 


rse theme 


float was 


sO appropl rate 
authentic in 
went 


research and work 


ind the execution of the 
Phe body of the tloat was 
directly from sketches and dia 
at the excavation sites of old 
discovered in Norwegian fjords 
la tremendous design in black 
i background ot 

Multi-toned 
traditional symbols, and bright 
handled 


yy the warrior maids gave 


vivid red 


stripes shields, 


were realistically 


motion to the whol 


ttective picture 
Infinite care was taken with the costum 
\ Viking queen was garbed in 


rsey banded ae red and gold Het 


white 


} 
cChartreusc 


wore three-quartel 


DISPLAY WORLD 


tunics banded in black motifs taken from a 
Viking 


(converted 


headdress Chartreuse leggings 


long ski under 


black 
pointed slippers of the 


Munsingweat 


') were wrapped with lacings 


thre girls Wore 


SEPTEMBER . 


material. Fingertip capes of red, d 
orated with the 


a contrasting purple, 


Sallie 
dragon symbol and In 
with were set off 


winged gold headdresses similar to tl 


worn by the eodde sses ot Norse mvthol 








Metal Star on Stand—Wire frame—mesh-wire 


surface, 15", 20", 25" dia. 

‘ection of wooden Flexi Lattice Background— 
90"x112"', Convex Mirrors with hangers; all 
colors, 214", 31%", 4%", 5", 614", 8" dia. 

oper Sculpture St. Nick—Single and double 
faced. tI" and 22" dia. 

Corday Frame—Rattan structure with wired 
Rayon Cord and colored Convex Mirrors, 
37x49" 

Corday Branch—-Rotton structure with wired 
Rayon Cord and colored Convex Mirrors, 
7 029", 

Poper Sculpture Drum Major—Height 40"; 
part of a group of three, others are Sentry 
and Salute. 


'e will gladly furnish detailed information 





LLIED DISPLAY MATERIALS, INC. 


9 MADISON AVENUE 


NEW YORK 16, N. Y. 
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You can count on beav- 
tiful "FACIL-FAB" Nov- 
elties and Flowers to 
add a smart touch to 
your Xmas displays. 
Here are a few numbers 
from our extensive line. 








HOLLY LEAF & PINECONE GARLAND 
No. 804 


Seventeen large Red Holly leaves and five 





Green and White sprayed pinecones grouped into C 
smart Garland. Approx. overall size 55 inches. 
$5.50 Each : 
c 
Cc 
° 
I 
| 
F LARGE HOLLY 
POINSETTIA DROP HOLLY-BERRIE SPRAY LEAF PINECONE 
No. 803 No. 801 VINE—No. 807 
Nineteen large Green Fifteen large _ Holly Twelve large Green 
Holly leaves and three leaves assembled with Holly leaves and S1x 
attractive 10-inch Red Nine Red Berries cen 4° Red Poinsettias 
Poinsettias make _ this tered on Holly clusters. assembled into at 
smart-looking Drop. Ap Available with Red or tractive Vine. Ar 
prox. overall size 60 Green leaves. Approx. prox. overall size 4 
inches. overall size 48 inches. inches. 
$6.50 Each $3.50 Each $23.50 Dozen 
NOVELTY CHRISTMAS All Items On These Pages Are Made of 
ly CLUSTER ON BAR 
! No. 800 
a we &s Five clusters of three 
= - r4 ’ Natural Pinecones and 
y - ag % P three White leaves as = C 
>. Se ~ A\- sembled on Red and 
ae of } _——- White Bar. Approx. 
? ee mal Pe, EF overall size 48 inches. It WEST 24TH STREET N 








eal = ’ 
AR i ¥ i w,% q $3.00 Each 
} 4 “an 
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U- WRITE FOR FREE 




















id CATALOG TODAY 
to Get our new Catalog 
to showing complete line 
1S. which can be seen and 
ors purchased through your 


local Display Supplier. 
When in New York visit 
our showroom at 


111 WEST 24TH ST. 


CHRISTMAS CONE—No. 150 


Attractive 18-inch White Facil 
Diamond Tuft Cone stuffed with 
colorful Leaves, Stars, Santa, 
Cane and Reindeer. Approx. 
overall size 32 inches. 


$5.50 Each 





" > 
< ig ms IR 








VaR 





SANTA & CHIMNEY SET-UP—No. 152 
Jovial Santa wearing Red suit and hat with White flocked 
trim. Holding Emerald bag stuffed with gay multi-colored 
Gifts. Stepping into Red and White Chimney on base of 
simulated White Snow. Approx. overall size 26 inches. 
LEAF MAN—No. 155 $6.95 Each 

Large Green Holly Leaf holding 

Red sign with Gold tinseled Gifts. 

Approx. overall size 17 inches. 


$1.50 Each CANDLE UNIT—No. 151 
Two White candles with Red flames and Gold tinsel trim 
mings set behind Red base decorated with White Gift sign 
and third dimensional star. Green Holly Leaf Trimmings. 
Approx. overall size 23 inches. 


$3.95 Each 


BOX MAN—No. 156 
Tinsel decorated Gold Box holding 
Red poinsettio and Green sign with 
Gold tinseled Shop Early. Approx. 
overall size 16 inches. 


LY $1.50 Each 


NE 
07 

reen 
d six 


ttias 
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re 4 
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of "FACIL-FAB" 
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Competition 
Can Be Met 
With Display 


By C. E. BATCHELOR 
Newman's, Enid, Okla. 


—Another article in the DISPLAY WORLD 
series on display in the smaller cities. . . . 
Displays of the type shown at the right are 
used by Newman's to help keep local shoppers 
from going to larger cities relatively nearby— 


has again been re 

ores will he faced 

conditions and new 

How Il the reconversion period 

andising methods Will stores 

he drastic, slap-bang, high pres 
eral ogue betore the wat 

volume and more volume again 

principal vardstick of measuring the 

ucees regardless ot the slim mat 


rofit otttimes resulting from suc 


CAUSE I believe that 
learned through thei 
that good display has 
store that it has 
meritorious job of selling the = store 
institution im which they and the 
take pride, aside trom the mere 
selling of merchandis« (dre 
is the magnificent job it 
various War Bond. sales, 

and other campaigns 
stores ian the smaller. cities 
have a vexing problem = in 
display can play a deciding 
refer to the problem of keeping then 
ustomers “at home.” Enid’s” present 
lation is approximately 40,000 and it 1s 
about 100 miles trom three = cities 
populations ranging from two to thre 


undred thousand—all bidding tor a certain 


amount of what we call our own. trade, 


because of the natural tendency ot people 


seeking the larger markets, expecting widet 


selections of merchandise, and because in 


instanees it is more attractively dis 


long wav toward 


hag YN] 


/é 
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7 ft. wide 
4— 18-inch Lanterns 


Price *75.OOF.O.B. Boston 


8 ft. high 


FEINE 


TRIMMING 
COMPANY 


——— INC. ——_— 

25 KINGSTON STREET 
BOSTON I!1, MASS, 
DISPLAY MANUFACTURERS 


Featuring 
ALL THE NEWEST 


FABRICS FOR DISPLAY PURPOSE 


Complete and Exclusive Line for 
Jewelry Stores . . . Department Stores . . . Chain Stores 


{rtificial Holiday Sprays 


Ribbons ... Papers ... Papier Mache 


DISPLAY WORLD 


Holiday 
Splendor 


Mysterious moon-glow effect created 
by this 


branches papier mache finished white 


display. Tree trunk and 
and gold, leaves gold and vulture 
feathers white. Beautiful during store 
hours with full lighting and scintillating 
after closing using just this display 


lighted. 





él 


ACCESSORY STAND 


25" Wide §2" High 


WOODEN FRAME—LACQUERED WHITE 





IMPORTANT! We have white embossed leatherette for immediate delivery. 


44" width 50c per yard 


PLATE GLASS SHELVES AND 
GLASS RODS 


Price 





$22.50 F.O.B. Boston 
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A Perfect Threesome, VICTORY BOND CAMPAIGN---ATOMIC ENERGY 


SEPTEMBER, 1945 





THE TREASURY NEEDS MORE MONEY NOW 

-for care of the wounded, rehabilitation of veterans, mustering-out pay, 
education, loans, and administration of the G.I. Bill of Rights. VICTORY 
BOND CAMPAIGN (Oct. 29 to Dec. 8, 1945) will succeed only if you 
help; ‘They finished their job—let's finish ours!'’ Order this cheerful 
Victory Bond Display now... . 

(H45-11) VICTORY LOAN DISPLAY. Screen processed in 8 attractive 
colors on heavy seasoned cardboard. Size 60’x40”. Price $6.45 each 
f.o.b. Chicago. (WS45) Stands for same, $1.35 each. 












wmiddies” to best “TREE coment 
tied brands of “crenies G hisiudede write ) 
- re at pili 
eats MF ADOMARTENS Mi) A Hii 
hE \ , = 





for everything in 
smart, well-fitted 
clothes —the 
favorite brands 
~ everybody knows 





ORDER FOR BISHOP DISPLAYS 


BISHOP PUBLISHING COMPANY 
$27 W. Randolph St Chicago 6, Ill 
Ship F.O.B. Ch wo, Via express prepaid, the tollowing 
H45-11) VICTORY LOAN DISPLAY. screen processed in & attract 
heavy seasoned cardboard. Si 60" x40 Prize $6.45 each 
H45-9) ATOMIC ENERGY DISPLAY Printed in photo-gelatin 
blue black ind vellow mounted on heavy seasoned cardboard Siz 
Price $6.45 eact 
(RH45-10) RE-OUTEFITTING 3 pe. SET Set consists of 1 Display 
Displavs eacl x4 Printed nm maroon, medium warm blu ind 
photo-g ] ur ] 1 heavy ea ne | a I 
1¢ et 
(WS45) 4 4 t tand wit t t ting 
standing i( cl 
(S45) 4 “ tands w 
lit j ich 
‘ Zone N me 
iy y 
met l ) Yate 


eres HOME 
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‘ 
‘ 
‘ 
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‘ 
‘ 
‘ 
‘ 
‘ 
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BY ENDING THE WAR QUICKLY ONE MILLION AMERICAN LIVES 
were saved—possibly a son, a buddy, a brother or an in-law. Feature 
this Bishop Display about the ATOM!C BOMB—the explosion of which 


is still reverberating around the world. 


(H45-9) ATOMIC ENERGY DISPLAY printed in photo-gelatin process 
in warm blue, black and yellow mounted on heavy seasoned cardboard. 
Size 60x40”. Price $6.45 each F.O.B. Chicago. (WS45) Stands for 
same, $1.35 each. 





THE GOAL OF II MILLION SERVICE MEN. 


Each month hundreds of thousands are becoming civilians again— 
so invite them to come in and say "Fix me up’. Aimed at this 
billion dollar market is this set of 3 unique “human interest 
Bishop Displays created around the theme ''Re-outfitting Head- 
quarters.’ You will find these window and interior displays are 
real “stoppers. All 3 have a warm, friendly invitation to make 
your store 're-outfitting headquarters’. 


(RH45-10) ''Re-outfitting 3-pc. Set’. Each set consists of | Dis- 
play 60x40” and 2 Displays each 30’x40”. Printed in maroon 
medium warm blue and black, in photo-gelatin process. Mounted 
on heavy seasoned cardboard. Price, $15.75 per 3 pc. set f.o.b 
Chicago. (WS45) Stands for 60x40” cards $1.35 each. (S45) 
Stands for 30x40” cards $1.20 each. 


Please order by codes. Detach order form at left or wire yo! 
order NOW.—We will ship at once. 


BISHOP PUBLISHING COMPANY 


427 W. Randolph St.—STAte 7560—Chicago 6, Ill. 
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For VICTORY BOND 
CAMPAIGN 


—Your stock is complete. You will find it easy to out- 
fit the entire family—the $25 Bond for Junior and Sis, 
$50-man-sized Bond for Bud, comfortable $100, $200 
and $500 Bonds for Mom and Dad—$1,000 ones too— 
So be getting read for the big VICTORY EVENT which 
starts October 29 and ends December 8, 1945. (No 
interference this time with Christmas shopping). 


This INSPIRATIONAL 40x60” poster printed in 3 colors 
in photo-gelatin process on paper will help you make 
your Victory Bond Displays carry out some of the num- 
ber of themes that will be used. They are: "Thankful 
Thanksgiving''—''Speed the Home Coming" (also for this 
use Bishop Displays as advertised)—''Sweet Revenge 
4th Anniversary of Pearl Harbor, December 7”. Price 


f.o.b. Chicago for Victory Bond Campaign Poster 
(VBC), $5.35 each. 


Also Feature These Leaders 





Select by number from list the giant size portraits of world and military 
leaders for Victory Bond displays. All are dark sepia photo-gelatin repro- 
ductions of original oil paintings—each one 37x43” on white offset paper. 
Prices f.o.b. Chicago, in any combination you select, are: | to 9 (in- 
clusive), $5.00 each—I0 to 19, $4.25 each—20 to 29, $3.50 each—30 to 38, 
$2.75 each. 


For example—say you are ordering || portraits and want 3 of a certain num- 
ber, 2 of another, and | each of 6 others—or you many want one each of 
several, or several of one number only. Prices above for total quantity apply, 
so please select from the light on right. 


Please order by numbers at right—Detach order from below, or wire or phone 
your order NOW. 


(16) 
(17) 


(18) 


(19) 


) General 





OISPLAY WORLD 





General George C. Marshall 
Dwight D. Eisen- 
hower 

General Douglas MacArthur 
General Henry H. Arnold 
General Joseph W. Stillwell 
Lt. General Mark W. Clark 
Lt. General George S. Patton 
Admiral Chester L. Nimitz 
Admiral William F. Halsey, 
Jr. 

Lt. General James H. Doo- 
little 

Lt. General Claire L. Chen- 


nault 

Lt. General George S. 
Stratemeyer 

Lt. General Jonathan H. 
Wainwright 


Lt. General Ira C. Eaker 
Lt. General Carl Spaatz 
Lt. General Omar N. Bradley 


Major General Millard F. 
F. Harmon 
Major General Robert L. 


Eichelberger 
Lt. General Brehan B. Som- 


ervell 





(20) 


(21) 
(22) 
(23) 
(24) 


(25) 
(26) 


(38) 


PACIFIC EXHIBITS CO. OF ILLINOIS 


466 WEST SUPERIOR STREET ° 


CIFIC EXHIBITS CO. OF ILLINOIS, 4¢ ig 
us F.O.B. Chicago, by Express Prepaid 


her of each as specified below: Prices totaling 1 t 


© W. Superior St., Chicag 
. 7 4 
(1) 


(3) ( 8) (13) 


(4) (9) (14) 


& State 


Sending Purchase Order 


ortraits of World and Militar 
) (inclusive), $5.06 h—10 ¢ 


DELAWARE 6950 e 
ORDER FOR PACIFIC EXHIBITS VICTORY DISPLAYS 
10, Illinois 


$4.25 each t gy ¢ ) each 
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Lt. General Joseph T. Mc 
Narney 

Lt. General Courtney 
Hodges 

Vice Admiral Russell R 
Waesche 

General Holcomb 


Admiral William D. Leahy 
Col. Oveta Culp Hobby 
Captain Dorothy C. Stratton 
Col. Ruth Cheney Streeter 

Lt. General Alexander A. 
Vandergrift 

Admiral Ernest J. King 
Captain Mildred H. McAfee 


Act. Admiral Lord Louis 
Mountbatten 

Admiral Sir Andrew Cun 
ningham 

Field Marshall Bernard 
Montgomery 


Harry S. Truman 
Winston Churchill 
Joseph Stalin 
Generalissimo Chiang Kai 


Shek 
General Charles De Gaulle 


CHICAGO 10, ILLINOIS 
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DISPLAY 
ESSENTIALS 


By SAM ROSENBERG 
Pin-Rose Studio, New York City 


This is the second of a series of articles by Rosenberg on dis- 
play essentials, as used by the author in instructing personnel 


when he was display director of The Namm Store, Brooklyn. 





Pen er | 












































OR a successful, well-planned disp 
fF design it is necessary to understi 
the following rules: 

The relationship of one torm to anothe: 
and the relationship of one line to anothe: 
to produce pleasing effects may be acquired 
by balance, continuity, and repetition. Als: 
it is very important to get the right propor- 
tions to make an interesting display. These 
features are closely correlated and th 
roughly drawn examples will illustrate them 
in use. 

No. 1. Vertical lines are severe and mas 
culine in quality. 

No. 2. Left to right diagonals are active; 
the eve follows them along the line of force 

No. 3. Right to left diagonals carry the 
eve with them also, but suggest a lack 
stability. 

No. 4. Horizontal lines are relaxed 
suggest repose. 

No. 5. Lines at right angles are strong 
supporting lines. 

No. 6. Unorganized lines are disturhi 
and unstable. 

No. 7. Pictures in) horizontal rows 
carry the line around a corner above a tut 
ture unit. 

No. 8 Line up the lower edge ot pict 
of uneven size to create a coherent n 
Small pictures may be hung in pairs 
enough to form one large mass. 

\ horizontal line is created by hang 
identically framed small pictures in a 

Hang large pictures over large furnit 
masses 

One object on a wall stops eve moveme 
the eve is carried in a line between two 
jects on a wall, and rhythm results 
the use of three or more objects. 

Scalloped lines are precise with intor 
quality; curves with irregular repeats 
gest feminity. 

Assorted accessories of identical heig! ts 
assembled together are not pleasing; rhyt 
results when objects of graded. sizes 
assembled together. 

[Continued on page oS] 
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A New Decorative Material of Dazzling Beauty 






Ready for the Brightest, Gayest Christmas in Many Years 


Sylkglass Art Cloth 


GLISTENING GLASS FIBERS IN SHEET FORM 











BONWIT TELLER, 
ness and distinction with these exotic. 
spravs made of Svliceglass 


Vew York. created a setting of unusual rich- 
nine-feet tall. white 





SYLKGLASS FIBER FLOSS 


The Softest and Silkiest Spun Glass Obtainable 


IN WHITE 


2 Pound Box 
5 Pound Box 
10 Pound Box 


Write for quotations on quantity orders. » Yellow, Green. One color to box. 


weer to create snow. cloud. smoke. waterfall, 
strands. 10007 FIREPROOF. 


beauty for Fall and Christmas 


prt am aa other effeets. Comes in beautiful. 


RADIANT GLASS FIBERS CO. 


208 EAST 27TH STREET 





HW hite and Colors In Various Wt eights 
Rich In Lustre. Rich In Texture 


Incombustible. Glass Fibers Cannot 


Here truly is a stimulant to the creative 

play Men the length and breadth of Ameri 
drous material that opens a broad field f 
tion of absolutely new, dramatic and distinctiv 
effects. SYLKGLASS ART CLOTH possesse: 
ling surface sheen under direct lighting an 
ighting it reveals a rich texture and grainir 
made ina variety of weights from the thinr 
transparent sheets to thick panel-like sheets. 


SYLKGLASS ART CLOTH 





Has a Hundred and One Uses 


For architectural columns, backgrounds, 
panels, cobweb effects, for cut-out letter 
flakes, for canopy and awning efttects, for 


t : } e Cf 
floral sprays, for valances, stained-window eff 


SYLKGLASS ART CLOTH 


For Signs, Banners and Pennants 


Many ot Americas tinest stores are usi! 


where rich de luxe Type sians are wanted. SYLK( 


ads | | | “II “= : . | 
takes brush work and silk screening beautitfu 


Write Now for Samples and Literature 


IN COLORS 


2 Pound Box $ 7.95 
4 Pound Box 14.95 
6 Pound Box 19.95 





New York City 16, N. Y. 





cage Display Scene 


By JACK POLLARI 
Madigan Brothers, Chicago 








\\ Bianchi. display directo. ot all rector lot Morris B. Sachs on the South table read, “Setting Depicts a Corner of tl 


Goldblatt Stores, installed a knock Side installed) reproductions of famous Empire Room, Palmer House, Chicago 


windows places in Chicago where women meet and = Other settings represented the Civie Oper 


out series ol bacl to school 
to detail dine as chief interest for his August coat) and other tamous eating places on the Go 


vith his usual thorough attention 
Pwo are pictured here while others showed — event The photograph (upper lett on page Coast. Barotsky has changed positions at 
life Qne was 08) shows a= faithfully detailed corner ot is now in a management capacity at Go 


different incidents in school 
achieved with the Empire room at the Palmer House. The = don’s, also on the South Side. Joseph Ke: 


] 


in exterior of a schoolhouse 
like covering used by swags, made of papier mache, were deep onelty, his former assistant, is carrying 


the regular brick 
Sachs. 


Phe card was captioned, “Lite green and gold. The tablecloth, also of at 


ontractors 
At The School Entrance’ Another showed = papier mache, was a rich gold. The “patch” Marjorie Smith, display director at Ede 


vrade school class seated at regulat riser Was finished to represent marble in A. Stevens & Co. in Evanston relied on 


a first 
vol desks, and with the usual shennan ereen and white tones. The sign near the towering white tree branch made from spi 


rans done with chalk on the blackboard: 
is window card read, “Life In The Class 
Roon One of the displays illustrated on 
this page depicted a scene in college with 
two freshmen listening intently to jive ree 
ords the directional road and school signs 
ind pennants on the wall gave pace to. the 
pattern of this window; the sign read, “Lite 
\round The Juke Box Like AIL Good 
College Men, You're Hep lo Lhe Los st 
Fashions As Well As The Latest Jive” 
Phe checkered pattern on the background ts 
a Wallpaper that looks like gramed panel 
wood 

Stylized. expressive mancauins gave just 
the right tang and tempo to another Gold 
blatt college window also illustrated Phe 
coke bar was marble paper covered, with a 
recessed base to give it further authenticity 
Phe figures in life-like poses were set betore 
a grained background to simulate wood 
boards Phe pennants and Honor Roll com 
plete | the setting Phe card read: “Lite At 
Coke Vim When it's time to relax, 
oure right there making the most of vou 
Coke and Icisure 


les Barotsky. until recent 


vlass to call attention to her August prese! 
tation. The floor was snow covered at 
also sprinkled with diamond dust. Bac! 
grounds were in morning glory blue and 
lighting was done entirely with blue sp 
lights. The seroll simply read, “Furs 
Wear With Pride.” (Upper right, page 
Reed Schlademan, display manager un 
Sam Blum at The Fair Store, creat 
novel showing by literally putting sl 
under glass Phe grill background 
shiny black against a burnt-orange sean 
paper, while the pedestals holding 
elass spheres Were black satin Cove 
Bright exotic blossoms inside the glass 
were used as fixtures for the shoes 
figure was placed in an off-center post 
and clad in a glamorous black satin di 
Furniture and foot stools were painte 


—These two back-to-school displays are part 
of a series by Ray Bianchi, display direct: 
for Goldblatt Brothers’ store. . . . (Photograph 
are by courtesy of F. A. Kuehn & Co 
Chicago.) — 
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‘SMALL FRY 
Manikins 


gay tissue hair 


DISPLAY WORLD 















photo courtesy Lord & Taylor 
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action 


a. millinery head 


gay tissue hair.15.50 


b. blouse form re- 


movable arms.19.59 
c. millinery heads 9.50 


d. +4 Manikins 


gay tissue hair. 37.50 


e. teen, junior and 


misses Manikins 


figures or forms can be 
made to your sketch 


and size. 
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an l to eo with the setting, while 
T i »] Numad on the 
hole preture te thet \ 
¢ letterme cad. “ii 
ne la beh Phe Most Gi] mre 
Youve Ever Wort 
1 Cl State treet Vin Ws 
I] ra college clothes, als 
ite by Schlademat ind illustrated here 
padded effect was done on green seam 
paper with a brush and the mirror an 
vere painted on the background in 
nt brigl milion Numdah 
thoor tun the casual look Phe 
l, tramed a i Ot read, “Beton 
Head For ¢ ( Hlead For the Fair 
Campus Row 
‘ lisplas ce not pietured 
\ rra v1 recent took ovel 
iv director at The Boston 
chin lignity ar sumphicity 1 
\ue ving in t large window 
e "Worl Bustest Corne \ modern 
\ iy tret ver panels, formed 
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—At the upper left, by Les Barofsky, unt 
recently in charge of display for Morris B 
Sachs and now with Gordon's... . Upper right 
by Marjorie Smith, Edgar A. Stevens & Co 
Evanston. The displays shown at th: 





' 


center and below are by Reed Schiad- 


Tho Fair Store.— 


the central theme with a silver-leated 
cluster hanging trom the ceiling \ 
circle riser was covered with a oma 
paper and the selt-standing shadowbox 
painted black with a padded back and 
in fuchsia. The scroll read, “Coats ot 
tinction, Keved To The New Note ©1 
eance” 

Bruce Elliott, display director at C1] 
\. Stevens & Co., posted an armed 
out on the sidewalk to watch ove 
precious collection of turs displayed du 
the August event—nearly twenty thous 
dollars worth of turs were featured in 
island window tor example: mink, bea 
Persian lamb, silver tox were amone 





ce turs shown \n elaborate “tree” spraye 
with white enamel carried the decor 
four groups of the series, placed agai 
full-drape curtain. torming the backgi 
ina deep rich wine color. The card 
“To Be Treasured, Cherished, and E1 
Your Stevens’ Fox Jacket Rad 
Beautitul, Really Glamorous, Fron 
()utstanding \ugust Ian Presentat 


Phe guard pacing back and torward 


high calibre revolver in his holster 


ually protecting this merchandise, 


Was 


but 


also created a psychological effect o1 
passer-by and caused more than 


glances in tavor of this presentation 














Don’t forget — send in your nev 
items about all happenings in the di 
play field: births, deaths, marriage 
changes of position, anything pertal! 
ing to display or displaymen anys 
where. 








iT 












ge 


in 
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ROOSEVELT 


An entirely new, full sculptured, bust of Franklin Delano Roosevelt 
that has won the admiration of all who have seen it. 





Thirty Inches High Each $24.50 


Ideal for use in your Victory War Loan displays, which will feature the bust of Roosevelt on the 
$200 E Bond, around which the campaign will be promoted. Also suitable for all patriotic window 
displays and special interior settings. 





SILVESTRI ART MFG. CO. 


710 W. Washington Blvd., Chicago 6, Ill. 
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EKTURNING from my vacation | found 
a letter from Miss Claire J Mack, 
display and advertising manager, Hol 
lev's, Ithaca, N. Y. She writes in part: “Roy 
Kohlhausen proved to be the incentive | 


needed for writing vou a letter other 


wise | probably would have procrastinated 
for another few vears I rather shocked 
him when | told him that the magazine 
DISPLAY WORLD was more or less my 
business ‘bible’; perhaps I was rather fervent 
in saving it, but I did mean it When 


he brought up the subject of your column 


I tound myself just as zealous because it ts 


the first thing I turn to when [ open cach 
ISSUE | like the way you put things to 
our readers. It’s as simple as all that 


no, | don’t mean vour column. ... It's my 


opinion Em talking about. Shall we discuss 
1 welcomed. the 
made a few months ago, but now | find my 
self wondering look at 

ering af your mind is really on the wonder 


You do look 


a million miles away, vou know 


vour pieture change vou 


when | it... won 


ful bit of writing below. it. 
as if youre 

I've been doing display and advertising 
vears now, and | 
field Per 


found myselt 


for a mere tour and halt 


feel quite like a trouper in the 


it's because I've absorb 


hay s 


ing more than my quota of knowledge con 


cerning this work It does my heart goo 


to know that so many of the ‘weaker sex’ 


have found carcers in display and I practi 
news vou have to 
Let's 
I like the way you let 


cally eat up every bit of 


ofter) concerning them have more 
stuff like that there 
mention 


us im on what others are doing by 


ing names and places please excuse the 


niormality I've used in writing vou; It’s 
just a bit of the same you've been giving us 


DISPLAY WORLD readers.” 


Miss Mack: [| am sure the editor 
AY WORLD, R. C. 
Nate Silverblatt, will be 
about opinion of their fine pub 
old, 


appreciate 


“Dear 
of DISPI Kash, and the 
manager, happy to 
hear your 
huneryv col 
kind 


that vou did not 


lication. I, as their lone, 


umnist certainly do vou 


thoughts. I am also glad 
because 


procrastinate any longer in writing, 


1 am getting older vear by vear and flowers 


of encouragement are a lot nicer to get when 


vou can enjoy them. IT have always hoped 
that I have readers that never write, and 
letters such as vours give one a litt. that 


is hard to describe in words. It is” like 


stepping out of the house on a_ beautiful 


morning and breathing in the fresh air It 
that no 


the top floor is still miles 


gives one a lift elevator has ever 


produ ¢ d be CAUSE 


DISPLAY WORLD 


Think this over 


es By FRANK G. BINGHAM 





soul. Someone once said 


aWay\ 


‘Encouragement 1s 


Irom vou 


oxygen to the soul’ and 


think it is, most of us 


if this be true, and I 


neglect a very powerful force. that costs 
us practically nothing 
“T think one of the worst follies in this 


that 
honest praise will give a person a bigger hat 
ego that will be bad tor 
Far too many employers 


world is the idea encouragement or 


size or a raise in 


normal behavior 
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have the idea that encouragement will 
make the praised person ask for a ra 
The fact 1s that in most cases it will 1 


that person's level of productivity in his 


her job much higher when honest prais« 
Given ror a job well done It all jobs 
based on wages alone many positions w 
never be filled. Even a janitor likes t 
toll once in a while that he can 
broom better than anvone vou have « 
seen. Try it and see for yvourselt 
“Regarding my picture, Miss Mack, 


asking if my mind is on my writ 
it—the truth is that I 
hate to 


it will 


Vour 


below take very | 


pictures and have one taken 


cause | am afraid alwavs ke we 


than the one before. One reader of un 


Lima, Ohio, I 
threatens to write the 


over in believe, hates it 


editor and deman 


be removed trom the magazine. He say 
have the most cynical face this side 
Japan. | had dinner recently with a 


salesman I had never seen before and 


kept staring at me all during the meal 
trving to read my mi 


| thought he was 


| ¢ or inned on page ror] 


—This is the triple-life-size papier mache reproduction of the Seventh War Loan poster which w 
On July 4 it was on displ 
in Mitchell park, with 40,000 in attendance.— 


built by the Milwaukee Display Club for the campaign in that city. 
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DISPLAY “‘THE WELCOME HOME MANNEQUINS” 
and THE ‘‘HONORABLE DISCHARGE EMBLEM’ 
for proper and complete TIE-IN 
with these EX-SERVICE PEOPLE 

4 
: 

HONORABLE 

DISCHARGE 

EMBLEM 

Plaque made of 

light composition 

finished in bronze 

size 36 inches 

Immediate Delivery 

Price 

ne, SL5-0° 

ALL PAPIER MACHE MANNEQUINS 
Write For Nearest Representative To You 
Studio: 176 East 127th St., New York 
MAYORGA MANNEQUINS 
M NNE O1N STATION L P.O. BOX 11 

” A NEW YORK 35, N.Y. 
spl 
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DISPLAY 
WORLD 


Title Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 





H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 
1. The Promotion of Display. 


2. More Display Cooperation by Manufac- 
turer and Merchant. 


3. Advancement of the Display Business. 


Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 


Merchandising. 
6. Absolute Independence of Our Editorial 
Columns. 
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Looking Back.... 


And Ahead 
\nd now the world is at peace once more 
Phe long months of doubts and tears and 


is time to look 
what this tield 
look 


ended at last It 
back on the war vears to sec 
iF that 


what may te 


hopes are 


| during time, and = to ahead 


ton SO betore Ws 


Phe displaymen of America started selling 


the public on “detense” Stamps and Bonds 
and other related programs months betore 
the wat \iter Pearl Harbor such displays 


took the spurt which could be expected, but 


there was a lack of organized war display 
which was at once apparent. It) remained 
for Leslie Janes. national display director 


Victory 
approval ot 


of Sears, Roebuck & Co., to form the 


Display Committee with the 


government officials, to guide and inspire 


displaymen in their war displays and to co 
ordinate their efforts 


Phe VID¢ 


mut it served its purpose. The 


later bowed out of the picture, 


| work it started 


was picked up by various organizations, an 


displaymen continued to create displays 
which sold Bonds, secured blood donors 
aided serap and conservation drives an 
ill the other phases ot the total war cettort 


More and more members of the protession 


left for the armed forces: a number of them 


now wear decorations, including the Purpl 


Heart 
Depleted statts were supplemented by girls 


Some were killed 


to the discomfiture of some displaymen ot 
the old school and to the satistaction ot 
others who had long seen the need tor 
, deoq nent hich US 1] | 
women in departments which must appea 


primarily to the woman shoppet 


Phe display industry came through sur 


prisingly well; many plants converted inte 


100 per cent war work, producing war ma 


DISPLAY WORLD 


tericl a precision nature which was tat 
removed irom their former products. The 
industry likewise was faced with the prob- 
lem of raw materials for the display trade, 
labor shortages, shipping troubles, and so 
on ad infinitum. Somehow it managed to 


And 


trom this situa 


meet cach difficulty and overcome it. 


at least one good thing came 


tion: displayvmen learned, as they never had 


before, the good sense of placing seasonal 


orders ear] 
\n important development of the wat 


National 


play Industries, at 


cars was the \ssociation of Dis 


organization of — the 


leading producers of display products, which 


] } 


has had a steady growth and has done more 


to publicize the importance of display than 


any other group in all display history. 
Oddly 


beth 


enough, display and = displaymen, 
ot which had been rather expected to 
be more or less wat 
stantial 


shortage ot 


casualties, made sub 
this time The 
and the lack ot 


advances during 


newsprint time 


on radio stations in some cases forced store 


managements to fall back on display for 


without 


that it delivered 


merchandise publicity to an extent 


precedent, and they found 


The big paychecks of war workers sent sales 
up and up, and some of the money thus made 
available to the stores went into display pro 


motion as more merchants realized display’s 


valu Display salaries increased as) an 


acute shortage of trained display personne! 
developed. 


authority 


Display executives were given 


more and more responsibility. 


Thus it was at the end of the war. 


Phe speed with which the government has 


been assisting industrial reconversion trom 
war to peace has been a bit starilne. espe 
qlally to those tamiliar with the slowness 
with which most government prograiis are 


carried out. It looks now as it many met 


chandise items which were unavailable dunt 


ing the war will be back much earlier than 
had been expected. Phe Pace ot busi 
ness competition will be stepped up and 
will sooner reach a higher level Many 
of the store services discontinued becausc 
of wartime conditions wall be restore d—an | 
not the least of these will be common cour 
tes\ Phere will be a great many customers, 
resenttul of haughty or inclifferent store 
personnel, to be wooe | back into the told 


While a 
playmen 
to look to other 


large percentage of tormet dis 


Who were in service are expecte.l 


fields, those who do return 


to display will have the broacer outlook ot 
world travelers; they should return with a 
view-point which can be of much value to 











DISPLAY WORLD is glad to an- 
nounce that relaxation of government 
restrictions on the use of paper now 
makes it possible for the publishers 
to accept subscriptions for immediate 
service. Single copy sales and news- 
stand sales have likewise been resumed 
with the issue of September 15, and 
several hundred new subscribers who 
have been on a waiting list have been 
added to the subscription list. The 
total guaranteed circulation of DIS- 
PLAY WORLD is now 9,000 copies. 
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them will need retres 
and this 


taken into consideration by the departme 


display. Some ot 


courses in) technique, should 


employing them. 
For a field so dependent on the ditt 
and the wealth of 


novel, the new. o1 





proved materials and equipment whicl 


war brought in its wake will ke a |} 


of great value. New plastics, paints, s« 





motion, 
lighti 
will 


equipment, developments in 





Vision, new types of — glass, 


each of these and many others 


display into a new era which looks brig 
at this 


before. 


distance, than any which has 

Gains made in display prestige can bx 
and added to if those of the protession 
thes 1s: 2 


industry only remember that 


which must constantly it -<at 
\ny tho 


pre-war dis] 


advance 
stand still without going back 

that we should revert to 
standards is not in keeping with the A: 
ican tradition of progressiveness 

So display approaches what many bi 
although those who 
that there 


When applic 


to be “normaley,” 


this term do not realize 


such thing as “normalcy” 


Normal 


Vears, O01 


times are those 
other 
retrospect bee 


the present 


years, 20 some numils 


years ago, seen only in 
the passage of time is necessary for a 


What dis] 


is actually approaching now is a vital po 


perspective and evaluation. 


ot building, of plans and projects by 


pames and individuals, a period ot 
products, new industries, new opportunit 
a new world 

There is a place tor display in all 
but the place must be carned, mus 
merited 


Hiffman Joins 
Three Feathers 
Hlittman, 


operated his own display service in St. | 


Erwin Who tor many 


adjacent territory, has joined 1 
Distributors, 


motion manager of the 


and 


Feathers Inc., as sales 
Midwest regtor 
Indiana, Southern 
Kentucky. He 


headquarters im St 


cluding Missouri, 


nots, and will mak 


Louts. 


Hlittman as a past-president of tl 





ternational Association of Display 


Lasalle & Koch Appoints 
Charles Dodson 
Formerly Ware's, New 


Y.. Charles Dodson has been appoint 


with Rochel 


play manager tor Lasalle & Koch Com 


Poledo. Prior to his connection with \W 
Dodson was with Arnold Constable & 
New York Cits He has been succes 
Ware's by Hugh McLoughlin, formes 
lance, and at one time with Stern Bh 
and Lord & Taylor, New York 
Krantz Heads Display 
At Bonwit's 

Charles Krantz, former displa 





tor Solos, Philadelphia, has joine 
Feller, ot thre 


pacity. 






sim 





S alll catv, ma 
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IN STOCK 


FOR IMMEDIATE DELIVERY 
2-PIECE PAPIER MACHE 


NEW YORKER 
MANNEQUINS 


Beautiful Hair-Do @ £Split Wrists 

Metal Stand, Rod and Fittings 

Clamour Tinted Facial Features 
Priced $110.00 F.O.B. Seattle 


METAL RACKS 


CHROME GARMENT 
RACKS 
With E-Z Roll Casters 
4’ long by 4 high 19.50 
6’ long by 55” high 23.50 
FROSTED OAK RACK 
With Chrome Garment 
Top Rail 
6’ long by 55” high 37.50 
72 ARM SKIRT OR 
SLACK RACKS 
Chrome Metal Frame 
4’ high-40” long-34” wide 57.50 
* 
Also 
A Very Complete Steck of 
CHRISTMAS DECORATIVES 


1417 FOURTH 
SEATTLE 





Presents a new group of beauti- 
ful gift box ornaments, made of 
unbreakable plaster composi- 
tion with wire reinforcement for 





attaching ribbons. There are six 
designs in all, averaging 5 


Shenae Give: Biles inches in width, done in gay 


For Jewelry Store Display Christmas colors with Ceramic 


finish. 
Set of six $5.00 


hy 


Pen display comman ments laid down 


V. LL. Stensgaard, president of the Chicago 
rm oof that name, in an address betore a 
up of jewelry store owners some time 
are listed below 
Decide the kind of store vou are and 
make that evident in vour displays week 
after week, vear atter veat 
Don't use vour windows tor a stockroon 


n fear of losing a sale 


Have @ good idea for every winlow. | 7 ARTA DISPLAYS, 46) Git Ave, New York City ll 











Decide what it is to be: write it inca tew 
words as “Headline Copy” lesien 
tround it so all who see can understand aa am 





1 


ta glance name and package and triendly attitude Seidel Apparel Appoints 


} } ’ 1 
nang Windows often, evel veek oo ls © o \ tt bun tre vol ° * 
112 ¢ lasers oa cause people to want to buy it trom " Buergisser Display Head 
two: don't take out a good idea to put store H I r ; 
iris suere@isser is) now displa 
a poor one; leave in the good one R (| | nd double-check the results trot ; 
‘ , ' She ecco sll : ; manager for Seidel Apparel Company, bast 
mtil you get a better on Make eacl vour displays trom time to time Deo St. Lou Hle was recently first) assistant 
{ yUTS Was itiv§ firs @SSIS 1} 
isplay | r than the one Letore In ‘liar j ee icregud ) 
lispla rette 1 the one they stop trattye Is it 5 percent or 20 at Weil Clothing Company, St. Louis, and 
Sist on improvement percent ol passersby What percentage prior to that time wa ith ¢ OPC Brother 
' ] le t till Was Wil on re t 
Don't try to impress the public with your stop—and come 1 Deal in tacts an Savers. ¥ib) aad Powers & Co. ieee 
} i? | , 1] | ly t mii sc] o¢ 
Margains if vou want them to respect the esults. Find the tormula, stick to Miss. He replaces Sigfried Elkan, resign 
haracter of your. store Visualize the change only to improve 
haracter of your business through the 9, Plan each display well in advance. Put  Lebeck Is Addition 
haracter of your displays ideas in words on paper—also roug! At RIP Studio 
[oe Sure Voul displays have timely mn sketches stud revise Phen do Make RIP Studie 15 feast 22nd street ‘ 
rest and never neglect the liuman in notes each week tor next cars rete York City. has added Cecile Lebeck to t 
terest picture in yvour displays ence; dont trust to memot staff: she will call on stores in the metro 
eature well-known brands. “Pipe-in” 10. Have thr best civic displays in your city politen area and il] serve also as assistant 
he value of pre-sold nationally advet Help the Red Cross and every wort! to Mrs. William Price, who manages pro 


st o} ter kas 


tised quality products. Make sure your Cause Build characte 
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/ —All the units shown here 


are made from the bent 
wallboard now cn the mar- 
ket. Fig. !, a double shelf 
stand made with three 
boards and «a cut out 
section— 














—Fig. 2, a further devel- 
opment of the basic treat- 
ment seen in Fig. I— 








—Fig. 3, all shelves 
run horizontally; this 
makes a trim fixture, 
with space for let- 
tering if desired— 
































—Figs. 4 and 5, a 
further elaboration 
of Fig. 3. The open- 
ings can be lined 
in shadowbox fash- 
ion. When upended 
as in Fig. 5, it sup- 
plies a set of corner 
shadowbox shelves— 














—Fig. 6, another idea involving a built-up 

step formation; a change on the basic design 

can be added in the form of curved steps— —Fig. 7, another modification; the openings 
are wider and bent wallboard is used under 
the middle shelf in a curved recess effect— 
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MANNEQUIN« MANIKI 
MANNAKEN+MANNIKI 
MANEQUEN+MANIKE 





No matter how you 
spell it — if tt needs 
refinishing or a new 


wig — contact ~/ 


FLORENCE and 
GILBERT LAURENCE 
164 WEST 25 ST.LN.Y. C1 iL it 


America’s Largest Manikin Kefinishers 


WALL BOARD 
TUBES 


ARE AGAIN AVAILABLE IN 
QUANTITY ORDERS 


Full tubes come in the following standard lengths only. For orders 
less than $3.00 there is an additional Handling Charge. 






























Diameters ia 7 > 4" 6 8" 10" 12" 14" 1b" 


Lengths 

3 feet $0.20 $ .25 $ .35 $ .50 $ 60 $ .85 $1.05 $1.30 $1.55 $1.80 
414 feet 30 .40 55 80 95 1.25 1.65 2.00 2.35 2.65 
6 feet 35 50 70 1.00 1.20 10.70 2:10 2.60 3.10 3.60 
9 feet 55 .75 %J.10 1.50 1.99 250 3.25 400 4.65 5.25 


'2 feet 75 1.00 1.59 2.00 2.50 3.40 4.30 5.30 620 7.25 





Use Half Tubes For Backgrounds 
And General Display 


Cut in half lengthwise tubes: I'' to 6", 35c—8" jo 16%". 5c. 





See Your Nearest Dealer 


THE MUTUAL DISPLAY MFG. CO. or Write Us Direct 


101 POWER AVENUE CLEVELAND 14, OHIO ALL PRICES F. O. B. CLEVELAND, OHIO 
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Card Production At Bergner’s 


By CECIL GARON, 
P. A. Bergner Company, Peoria, Ill. 


upervision of the display director, Charles 
Pr. Horton, who can turn out a card job 
himselt at he so desires 

Phe writer does all the sign shop work 
hot | the home store but tor our 
three Dpranches 11 nerehborineg towns as well 
\l] media are used—pen, brush, air-brush, 
paste uid silk screet \s will be noted 

m the accompanying photograph, [like 
t mbellis n window cards with at 
—Showcards at Bergner's make use of all 


media, from pen and ink to airbrush and silk 
screen. The majority of cards are given a pic- 
torial treatment, suggested by the copy and 
the merchandise, for additional attractive 
value. White stock, with decoratives in pas- 


tels and the lettering in black, is chiefly used— 
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design, being 


of 


drawing o1 
the old 


worth a 


appropriate 


great believer in axiom one pi 
In 

cards, hat 
For “Dor 

showeard colo 
the 


other 


thousand words 
Duds” 
cut airbrush stencils were 
Needs.” “Dad” 


brush 


ture being 


“Evelets” and “Easter 
used 
and “Grey,” 
ancl were used for 
Pen and ink 


a le 


nated 


pictoria 


were used on example 


message on a card is never subore 

to the 

words I 

to 

a design that has been suggested by 
t 


he 


pictorial, or vice-versa 


other never stick on a draw 


merely the card: 1t is alwa 
the ce 


lavout as 


“pretty up” 


matter and worked into 


the whole 
promotions 


stock, 


integral part ot 


For certam Wwe may us 


colored card “svimphor 
at 

vear-round 

all ce 


restrained past 
plain black of 


COMposimng 


color” which we'll describe vreatl 


latet 


however, 


11 


leneth lor ordinary 


white card with 
exc. 
the 


allowed to stand out so t 


Wwe use a 


oratives, borders, in 


tones, against which 


COPS matter 1s 


he 


INS OTD 


after 
to | 


who runs read’ —which 
of the 


advertising and selling qualities 


may 


musts 1f a card ts 


Better Display and Merchandising 
Seen Needed In Future 

The 
ment has completed its most notable wo 
Ahead,” a bu 


ness estimate of post-war markets for n 


Committee tor Economic Devel 


“American Industry Looks 


ufactured goods: it has interest tor 


connected with merchandising 
David ¢ Prince, 
electri 


man of CED's Field Development Divisi 


VICE pre sident 0 


(Gaencral Company and vice-cl 


brought together more than 3) of the co 
trys leading market research experts 

business economists to make the study. | 
a vear and a halt the Marketing Com 


tee of CED, under the chairmanship ot 
(y. MeGawan, manager of the Marketing bh 
search department of Firestone Tire & RK 
\mer! 


rorecasting 


been getting 


ofl 


ber Company, has 
to 


market 


business do a ob 





complete appraisal is a compe 


view made by all kinds of manufacture: 

High optimism for 1947 is) justified 
suming that the CED is correct in picl 
that vear as the first peacetime vear of | 


level production, sales and employment 


(ED | the 


underscores Necessitv tor sol 
thing more than plans to make the post 
vears prosperous ones. “The plans must 
put into effect by manufacturers, wl 
salers, retailers, importers and export 
plans for better merchandise, better ce 
better color coordination, better stvling 
ter packaging, better display, better a 
tising and above all, better salesman 
To make the peace a success will ree 
the same kind of earnest and unselfis! 
operation that made military victory a 


CESS 
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Announcing 


LUSTRONE 
LACQUER DYES 


Mix your own colors to match your displays with LUSTRONE BRILLIANT LACQUER DYES. For 


A your convenience in producing various color effects in lacquers, paints, etc., we now offer Lustrone 











Lacquer Dyes in concentrated solutions. They may be added directly to lacquers in varying 
amounts thus you can blend your own colors to match the most delicate nuances of shade. 
For air brush colors add alcohol or lacquer thinner plus one ounce of clear lacquer per pint of 


solution. 
Packed in 500 cc. bottles at $1.50 each or a sect of seven basic colors for $10.00 f.0.b. Malden, Mass. 
COLORS: CRIMSON, GREEN, BLUE, VIOLET, YELLOW, ORANGE, BLACK 


: FINE CHEMICALS DIVISION 
166-184 COMMERCIAL ST. 

INCORPORATED 2°: 

Telephone Malden 7103 





GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Moderu Remodeling aud Yew Coustructiou 


In Stock 
Available Send for 
Immediate Catalogue 
Sh:'pment Blueprinting 
Seventeen 


Basic Designs 
Available 


% 4 tig : 7 —~) 
pa' |. 
A Beautiful Frame, Background and Valance Treatment by Q é ~) 


BLOCK and KUHL CO., PEORIA, ILLINOIS al, te 5I( 


¥ DESIGN 
| I-24 








Made of strong, tempered Masonite Presdwood, Structural Bends are ractic exp ‘ »)= 
rial for reating tstatr 1 treat nt tor ' t ' rr? vindow vr ’ ntet ’ ’ ~ 
modeling constr tior The ire flex ‘ P t t mney ' finis} , nest . 


POPULAR DESIGN in economically be treated. TI Se-desiamadl dx: tenet, tie eeaeeneniiel 
VITH HUNDREDS OF for store interior, backgrounds, equipment and dis] new construct 
PRACTICAL USES. rable moder extreme cacti fordit 

















for creating outstatr ng effects 
shipment Plan \ r needs e 





DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, 346 North Justine Street, Chicago 7, Illinois 








DESIGNS AVAILABLE 


DISPLAY WORLD 





@ DRAMATIZE YOUR 
Say MERCHANDISING STORY 


WITH 


*=— DRAMALITES 
*B-BO ner io en Setting *8.80 wer 


Cat. No. 372 Cat. No. 373 
Portable Type EASY TO INSTALL Permancni Type 
EASY TO OPERATE 
EASY TO MAINTAIN 


Arranged for Portable or Permanent Mounting 
State Clearly Which is Desired 


Dramalites are Designed to Receive 150 or 300 Watt Reflector Bulb 
Bulbs are Extra at 90c or $1.40 Each 


ORDERS WILL BE FILLED PROMPTLY 


CENTURY LIGHTING INC. 


419 WEST 55TH STREET NEW YORK CITY 19, NEW YORK 








SOME OF THE HUNDREDS OF ITEMS MADE EXCLUSIVELY FOR US 


se nt 


Made of wood well constructed 3 step jewelry displayers. Prima vera fin’sh front with black 
transparent velvet shelves. 


ALL STEPS ARE 3" WIDE 


R201 0202 
18" Long, 942" Wide, 8%" High 22" Long, 914" Wide, 8%" High 
Each $7.00 Each $8.00 


THE FIXTURE MART, INC. 


314 W. JACKSON BLVD. CHICAGO 6, ILL. 
MANNEQUINS — DISPLAY FIXTURES — SHOW CASES 
Our G32 Sixty Page Catalog is FREE for the Asking 











You Are Invited! 


SEE OUR COLLECTION OF WORTHWHILE DISPLAY 
SETTINGS, BACKGROUNDS, MURALS, DISPLAYERS 
OUTSTANDING FOR THEIR NOVEL DESIGN AND 
CONSTRUCTION—IN WOOD AND PAPIER MACHE 





SYLVOR COMPANY 


136 West 24th St., New York II, N. Y. 


n & Department Stores Since 1929 
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Detroit Club Issues 
Program Booklet 

Under the direction of President Willia: 
G. Toll, Sam's, Inc., the Detroit Displa 
Club has issued a booklet listing the com 
plete program of the organization for thy 
season of 1945-1946. Events scheduled to 
the coming months are as follows : 

October 4—“How displays are born an 
executed; research brought up to date; 
chairman, Osear Luke, J. L. Hudson Con 
pany. 

November 8—"“How to make a success « 
free-lance display work :” chairman, Charl 
Ely. Ely Display Service. 

December 6—"Importance of women 
display; planning interior displays; chai 
man, Mrs. John ©. Nichols, Ernst Kern ¢ 
ron 

December 20—Christmas cocktail part 
Hotel Statler. 

January 3—"Displayving men’s weat 
chairman, H. W. Weaver, Clayton's 

February 7—"“Display fixtures :” chairman 
Mrs. Kiki Sills, Art Products Company. 

February 21—Dinner et the Hotel Warde 
or the Engineering Society, followed by 
conducted tour of the Detroit Institute 
\rt. 

March 7—“The making, care, and refi 
ishing of mannequins;” chairman, Dar 
Stokes, Decorative Refinishing Studios 

April +—“Jewelry, small wares, and pa 
triotic displays: chairman, Harry Holmes 
Square Deal Miller's, and Mrs. Holmes 

Mav 2—"“New materials for display 
chairman, Dan Himelhoch, Display Crea 
tions, Inc. The election of officers will also 
be held on May 2. 


Elaborate Display 
For Pullman 

\ recent issue of “The Carbuilder,” publ 
cation of the Pullman-Standard Car Manu 
facturing Company, is devoted almost) en 
tirely to a photographic presentation of the 
company’s. elaborate exhibit, “Tomorrow's 
Trains Today.” All phases of Pullman's 


| production are shown clearly in model and 


diagrammatic form. The exhibit, which was 
designed and produced by W. L. Stensgaard 
& Associates, Chicago and New York, has 
been shown at the Stevens hotel, Chicago 
the Waldorf-Astoria, New York City, and 
in Washington; other showings are. sche 


duled 


Strouss-Hirshberg 
Adds McCullough 


The appointment of N. L. MeCulloug! 
display manager tor the Strouss-Hirshb« 
Company's store at Warren, Ohio, and 1 
the Griswold store, has been announced. 1H 
was formerly with Sears, Roebuck & ¢ 
Warren, and at one time was with 
display department of Strouss-Hirshhe 


Youngstown 


Virginia Vance 
Joins Selman's 

Virginia Vance, a graduate in art 
Louisville university, has joined the disp 
staff of H. P. Selman & Co., Loutsvi 
Bovd Gasque is display manager 
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CORRUGATED DISPLAY MATERIAL 
FOR 
POST-WAR DISPLAYS 
WRITE NOW 
AJAX BOX COMPANY = 


anu tacturers of CORRUGATED PAPER PRODUCTS 






2210 SO. UNION AVE. — CHICAGO 16, ILL. 



































Natural Creations 


are nature's creations 


Now is the time to get your Christmas ideas into the making. For 
unique window and ledge units, have you seen Jack Coan's Victorian 
framed shadow boxes? Scenes made of natural foliage. Some 
shadow boxes set on root units. We also have a wonderful selection 
of wreaths 8'' to 60'' made of Caspia, babybreath, long-needle 
pine, box wood, twig, status, princess pine. Column sprays also, of 


all kinds. 


NATURAL CREATIONS 


Display Materials and Showrooms 


24] East 36th St. New York City 16 











WE INVITE AN OPPORTUNITY 
TO HELP WITH YOUR PROBLEMS 
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New Patriotic 


FLAG 


SETS 





[pear for window and store decoration, and patri- 
etic displays. Flags of all Allied Nations in full 
colors, mounted on special shield that hangs or stands 
anywhere. Send for illustrated price list today. 


U.S. and ALLIED 


FLAGS 


U. S. and Allied flags in all sizes and 
materials. Write today for illustrated 
catalogue. 


REGALIA MFG.CO. 


Dept. 64, Rock Island, Ill. 











Accentuate the Natural: 


WITH 


YUCCA 
POLES 





| 
| 
3” Diameter x 9’ 
Special $2.40 
These durable lightweight poles arc | 
an ideal “as is” display item, or may 
be used for fabricating trees, fences, 
etc. Sizes available, 1” to 6” diameter 
Immediate shipment 
| 
We also carry a complete line ot 
tropical imports suitable tor display | 


items BAMBOO poles. handwoven 
GRASS MATS, PANDANUS braid | 


TROPILRAFT 


XO SUTTER STP. 


SAN FRANCISCO 2. CALIF. | 
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St. Louis To Resume 
Display Classes 


\t a recent meeting ot the St 
Hotel De Soto, it was 


louis Dis 
play Gauild, at. the 
display 


decided to continue the sertes. ol 


inaugurated last vear under the 
\ssociated 


St. Louis and conducted by the 


classe S 


sponsorship of the Retailers o 


Distributive 
Education department of the Board of Ed 
ucation. 

Starting in September, the classes are hell 
electri 


1 


several of the local department. stores 


at the Union Company, and ain 
Phe club meeting was under the direction 
of Te. W. MeMahon, Glaser Drug Compan 


president 


Seitz Leaves Lazarus; 
Joins Plaster Firm 


Robert Seitz, formerly in charge of win 
dow display for F. & R 
Columbus, Ohio, has resigned in’ order. to 
partner in) the Mort Plaster 


His place at the 


Lazarus Company, 


become a 
Studio, of the 
Lazarus company has been tilled by Charles 


same City 
Owens, formerly assistant buyer of women's 
shoes 

Karl Weiss, who was in charge ot dis 
The Union Columbus, 


play tor Company, 


recently became a member of the Lazarus 


display de partment 


Miami Display Club 
Gets Under Way 


The first meeting of the Greater Miami 
\ueust at 


Following a din 


Display Club was held during 
the El Commodore hotel. 
ner, nominations were made tor club officers 
and the following were elected 


\met 


vice-president, Harry 


President, Edward Bedinger, Pan 
rcan World 
leastham, Burdine’s ; 
hotf, Hartlew’s: 
Milgrim’s, 


\irwavs; 
treasurer, Harry Len 


Mary 


Beach, and 


recording secretary, 


Miami 


low. Grom 
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corresponding secretary, Mildred Duke, B 


dine’s. 
The club will meet each month. TI 
at the initial meeting are seen in the p 


First row, Mildred Dul 
Charlotte Barl 


tograph below 


Janet McCarty. Burdine’s ; 


Burdine’s:; Ethel Muffatti, Burdine’s; M 
Kuster, Lerner’s: Margaret Blankens 
Burdine’s: Marv Lou Goin; Mrs. Staff 
Molerim’s, and Mrs. Melson, Lerner’s 


Second row, Harry Eastham; Harry 
hoff; Mr. Vogen, David Allen's; Mr. Parl 
Bishop's; Ball Toland, Burdine’s; Mr. Bi 

Miami Beach; Bob Sollins 
Burdine’s:; Jack Lewis, Burdine’s; \1 
Davis. Hartley's; Charles Roman, Eleano 
and Berta McKay, Hartley's. 

Third row, Edward Bedinger ; 


Burdine’s, 


Baill Whe 


Richard's: Warren Winggard, Burdin 
Sam Wilson, Florida Power & Light: | 
Davis, Kress’: John Woodard, Kress’; | 
Hortiss. Sears, Roebuck & Co.; Mr. Cl 


ners, Sears, and “a visiting salesman’ 

otherwise identified 

Victory Bond Drive 

To Start In October 

completed 
Victory 

scheduled to. start 


Plans are being by treas 


officials for the final Loan di 
which is tentatively 
October 29 and will continue for a mo 
or six weeks. This campaign is said to 
the last one planned tor World War II 

Chief themes for the drive are to be ba 
on the cost of winding up the war, bring 
men in service back home, caring for 


wounde l terminating war contracts 
thre Tike 
The $200 


Memorial Viet 


drive 


Roosevelt 


Bond will be a feature of the 


Dewenter Engages 
Carl Culp 

Carl Culp has) taken 
Dewenter & Co., 


over the dis] 
Cepartment at Bloomi 


ton, I] 


Bee 


bitty 


i 


» 
ee 
eS 


5 


SS oabaibbay 
bk 


ERE: 


—Members of the Greater Miami Display Club— 














| 
| 





on FS, 
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| MOTION 6or cHRISTMAS! 


Each of these displays is animated by Gregory Motor No. 25. It is 
silent and inexpensive, costing about nine cents per month to operate. 
Due to scarcity of material we are somewhat limited in quantity, 
therefore please place your orders early. 


Beautifully printed in seven colors; size 33'' x 48", 434" deep. Strongly con- 
structed in shadow-box frame. Animation: The deer gallop and Santa waves 
his arm. Cost for this display, $25.00 each, f.o.b. Brooklyn. 


320 BRIDGE ST. 








Size 26" wide x 41" high, printed in 
seven colors. Animation: Santa wags 
his head and waves his arm. Cost for 


this display, $20.00 each, f.o.b. Brooklyn. 


GREGORY MOTORS, inc. 


BROOKLYN I, N. Y. 











pete Am, 9. 


FINEST QUALITY—IN HEAVENLY 
BLUE, AQUAMARINE, CHARTREUSE 
SUN-LITE YELLOW, AND ROSE PINK 


EASY TO HANDLE—NOT IRRITATING 


PACKED IN ONE POUND BOXES 


$2.50 


BOX 
WHITE—$1!.50 PER POUND 





DAZIAN’S, INC. “cncneotiinos 











New! 


WOOD 
TURNINGS 


Original and rare beauty in distic- 
tive wood turnings now made avail- 
able for the first time for window 
displays and interiors. No limit to 
designs and sizes of turnings in 
fascinating shapes and effects. 


Wood, in its unsurpassed beauty 
and versatility has held the imag- 
inization of creative artists the 
world over and inspired them to the 
highest achievements known to man. 


In the display field these outstand- 


ing wood creations can play a 
leading role in adding greater 
power to your displays. 
Wood turning ilse =o done te 
specifications For tur 
ther information. writ 


Vogue Display Service 


of Wood Turnings 
Brooklyn 4, N. Y. 


Creators 


1810 67th St. 














FACT, FUN and 
FANTASY in DISPLAY 


TO MEET YOUR NEEDS IN ALL MEDIUMS 





CANDELABRA FIGURE 
ind with candles & feet over 


details 


feet high 


Stands 5 


Write, 


TALLY-HO Display Studios 


150 E. 28TH STREET NEW YORK CITY 16 


wire phone tor ‘ mple te 
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Contemporary Shops 


Reviewed By ALBERT BLISS, 
Bliss Display Corporation, New York City 


( United States” | Shops in the 
United States” by Emrich Nichol- 
son (Architectural Book  Publish- 

New York City; $10.00) is a 

photographic anthology of modern shop- 

keeping. Within its 187 excel- 
lent photographs of Fifth 
ivenue to Main street, designed by 59 prog 


Ing Company, 
pages are 


new shops from 


and 


ressive architects designers. 

Every display director with a future in 
terest in store layout and departmental 
planning should have this volume in his 


source file. While it will serve as a practi- 
cal working tool (some may call it a swipe 
discriminating mind will care- 
judge the purpose for will 
wealth of photographic detail at 
his disposal The 
Nelson and the author's introduction 


Because 


source), the 
rully which he 
adapt the 
excellent) foreword by 
(,eoree 
should be read and thought about. 
so short, there is the danger of 


get started 


the text Is 


passing it up in an anxiety to 


on the drafting board—or perhaps one 
should say the tracing pape 

The many photographs of interiors and 
exteriors carry short) descriptions which 
may accent the salient function of each 


design, its merchandising purpose, and, in 


few cases, the philosophic intent of the 


The 
have been well chosen, and represent a wide 


tow 


desiguet subjects for the photographs 


variety of shopkeeping including specialty, 


variety, syndicate and department stores. 


There are yhotogra yhs oft shops in suburban 
] i 
downtown trading 


locations as well as in 


areas Home furnishings as well as ap 
included. 

feel the 
and 
The reason 
Eimer & 


should tace the photo of Doug 


parel layouts are 


Phe critical mind will lack of a 


clearer pattern ot purpose trend run 


work, 


Lapidus’ job for 


ning through the why 


Morris 


apothecary, 


\mend, 


las Honnold and George Russel’s Beverly 
Hills “Store Fronts” becomes obscure. And 
it would seem to make more sense if Dick 
Belcher’s cosmetic shop for Macy’s, New 
York, could have been closer to Dorothy 
Draper's perfume shop for Coty’s. Both 


of these lavouts represent superior thinking 


Keach took a seemingly common problem 

the sale ot beauty products—and translated 
it into areas that express a particular way 
of selling these products The arrange 


ment of photographs is of the tabloid tech 
nique and does not seem consistent with thre 
introduction. 


foreword and 


old 


scholarly 
Many 
bx 0k 


Shop tor 


included in_ the 

Raymond Loewy's Manhasset 
Lord & Taylor; John M. Hatton's 
Boston's oldest 
Williams (for 
Altman) 1s 
with his design for Gat 
Valley, Washington, DD. ¢ 


favorites are 


store tor 
Hal 


director of B. 


newest 
erocer, 2. &. 


vrocery 
Pierce; 
merly display 


well repre sented 


finkel’s, 


Spring 





what 
The Old Dy 
Krummeck 
And one 
from. the 


Many are shown. tor 
believe to be the first time. 

mark Delicatessen by Gruen, 
\uer is particularly exciting. 
much inspiration eleg 
combination of the modern and_ traditio 
in Otto Zenke’s designs for Montaldo’s 
Greensboro, N. C. While most contempot 
designers and architects are represented 


new layouts 


sense 


this book, it is regrettable that) Eleanoy 
Le Maire is missing. A complete work «1 
contemporary shops must include Miss [. 


Maire. She has contributed as much if not 
more thinking to 
over a longer period of time than any othe: 
field. Perhaps she I] 
her designs. Sh 


inventive store layout 
personality in the 
work of 
has done enough designing to fill an equal! 


publish a own 
worthy volume. 

Be sure to study this new book on “Con 
temporary Shops in the United States”—and 
be caretul when vou adapt. 


Denver Display Firm 

Describes Plans 

Arts, Inc., 319 Colorado building 
is planning to open a large and 


Display 
Denver 2, 
laborate showroom in another location, it 
Paul W. Hamlin, vice 
president and general manager. Also under 
Texas 


Is announced by 


consideration branch offices) in 
and Calitormia, to be added within a yeat 
In addition to Hamlin, 


years of experience in display with various 


are 


») 


who has had 22 
department stores, the other officers are: K 
M. Ohlander, president, who 1s a 


Mrs. 


treasurer. 


successtul 
James H 
Mrs Pat 


Schluck is sales promotion manage 


gold) mine and 


Sells, 


operator, 
secretary and 

The company carries an extensive line o! 
display materials and equipment and expects 


soon to have a number of salesmen on. the 
road. 
Elkan Resigns Position 
At Seidel's; Joins Lee 

Lee Shops, operating seven specialty stores 
in southern [linois towns, has appornte 
Siegfried Elkan as display manager. Hi 


will make his headquarters at Granite C1ts 


IW. Klkan was formerly display manage! 
for Seidel’s, East St. Louts. 
Display Factor's Daughter 
Marries Marine 

The marriage of Beatrice Mae = Bisho} 
daughter of Mr. and Mrs. Glenn A. Bi 


Chicago, to Delmar Maddox, U. 
Corps Reserve, has been announced. 
is head of Bishop Publishing Company 
ducing special display posters 
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ODA News Notes 


By C. H. FADEM 


Secretary, Cleveland 


UE to the momentous world develop 
Ll) ments of the past few weeks and be 
cause of the changed conditions that 
these happenings have brought about, it has 
wecome necessary to cancel the Ohio Display 
\ssociation and U. S. 
Victory” meeting 
scheduled for September 9-11 in Cleveland 
While we all regret exceedingly that our 
had to be 
realize the 


Treasury “Retailers 


which was. originally 


neeting postponed we all, no 


loubt, 


ut energies to a 


importance of directing 


successful conclusion ot 


the coming Victory Loan campaign and all 


f us, meeting or not, will give our very 
vst to put this drive across. 

\t a later date another conference will be 
wld, but in the meantime we hope that you 


vill continue to devote a good share of your 
nterest to the affairs of our association and 


that you will anticipate a bigger and a more 


TRADE PERSONALITIES no. 3: 


BPISPLAYT WORLD 


important meeting when we can all again 


get together at some time in the future 


26th the 


On August writer received a 
lengthy telegram trom Ted R. Gamble. na 
tional director, War Finance Division of 
the U. S. Treasury This telegram re 


quested that | report at Washington 
30 to meet with the key 


commercial, 


\ugust 


leaders of several 


trade, civic, and retail groups 


to sit in on planning for the promotion of 


the coming Victory Loan 

The meeting was held and resulted in a 
definite plan of procedure The original 
idea of naming this Bond drive the “Win 
ning Sth’ was scrapped. The new slogans 
that were created, together with all the in 
formation and data, will soon be released 
to the display industry 

Representing the Ohio Display Associa 


tion at this Washington meeting were ©. H 
secretary ; BW Newell, 
motion manager, Wm. Taylor & Co., 
(seo. Bo Sheridan, 


[Continued on page 1] 


Fadem, sales pro 
Cleve 
director, 


land; executive 


by Tony Brinker 









































YESSIREE ! THE FIRST 
MILLINERY HEADS 
MANUFACTURED ON 
THE PACIFIC = 
COAST... MADE 
By B.A. 
oacoss ! 


H-M-M... VERY 
BEAUTIFUL! ILL 
ORDER SEVERAL 





NTERED THE DISPLAY FIELD IN 1926, 

MANUFACTURING FIRST MILLINERy 
HEADS EVER MADE ON THE PACIFIC 
COAST. LATER JOINED THE SALES 
FORCE OF THE CURTIS— LEGER CO. 
CHICAGO, SELLING PIERRE IMANS 
MANNEQUINS... LATER JOINED 
THE WEST COAST BRANCH OF 
J.R. PALMENBERG. ENTERED INTO 
BUSINESS FOR HIMSELF IN 1930. 


ac 
ACCES 


B.A. JACOBS CO., 
fF} LOS ANGELES 







HOBBIES...GARDENING AND *" “/* 
DEVELOPING NEW SPECIES OF 
AVACADOS. HIS PRESENT FAVORITE SPORTS 
---DEEP SEA FISHING AND SWIMMING... 
PLAYED INTRAMURAL FOOTBALL AT NOTRE 
DAME. ACTIVE MEMBER OF THE N.A.D.1.,AND IS 
A MEMBER OF THE BOARD OF DIRECTORS. 
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JUMBO 
LETTERS 


12° « 144" 


R= TBEOQAUNYGHHOSSD 


© FLOCKED PLASTER 

e WHITE, BLACK, YELLOW 

e PIN-BACK FOR PUSH-IN 
MOUNTING... WOOD 
IMBEDED BLOCKS FOR 
SCREW IN 

© Onds Vou R 
FOR THAT GIGANTIC 
HOLIDAY PROMOTION. 


The Cb Studtr- 


280 WILLOW ST. 
SAN JOSE ,CALIF. 











Beautiful Cabinet and Paneling Stock 
--Now Available for Prompt Shipment 
Ideal tor display paneling and interior fix 
large selection of fine Plywood in 
thicknesses trom 1/32" to 1” 
and popular panel sizes Also 
in Yr, YA. ete Aircraft stock includes 
Birch and Poplar Other 
Plywoods in Walnut, Basswood, Red Oak, 


tures 
Standard 


Weldwood 


Mahogany, Fir, 


Bird’s Eye Maple, Striped Walnut, Balsa 
Core, Gum, Sycamore, Pine slats Fin 
trips Many other wood items and sup 
plies! 


New Catalog Sent Free 

Write now for new catalog and prices on 
our complete line of plywood and wood 
items .Free Booklet on Plastics and How 
to Work Them also sent. CARMEN. 
BRONSON CO., 165 East 3rd 
Dept. 10-D, Mt. Vernon, \. Y 





Street 
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Peace brings with it unlimited opportunities 
to make use of new ideas, designs and ma- 


terials in Displays and Decorations. 






Planning in advance has always enabled us 
at Decorative to keep ahead with new cre- 
ations .. . and as we approach our fiftieth 
year, we continue to devote our efforts to 


Display progress. 
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Coordinating Advertising 
And Display Departments 

The following is reprinted from the 
issue of the house organ, “Sales Tall 
Wembley, Inc., New Orleans; it is by 
T. Runey, advertising manager of the 
Izzard Compeny, Elmira, N. Y. 

“A few months ago our display ma 
and I attended a conference of displa 
advertising managers, and to our su 
most of the discussion was concerned vit 
the problem of how to handle argument. }y 
tween the two departments. It seeme: 
most advertising managers apparently want 
to run the display manager's busines 

“The discussion annoyed both of us \; 
we supposed to be traditional enemic 
dogs and cats, and don't even know. it 
we asked. 

“We analyzed the relationship betwee 
our departments and. still couldn't find ai 
reason to get peeved at one another. Pe: 
haps it’s because we each have a healt! 
respect for the other's ability. 

“Our newspaper and radio items originat 


with the buyers. Each buyer submits 
of items he wishes to promote the following 
month ... and the date they should be pr 
moted. These items are approved by the me: 
chandise manager and are the bricks ar 
mortar used by the advertising manag: 
construct the advertising schedule. Son 








items may be used for special storewid 





promotions which have been agreed upon | 
the merchandise, advertising and displa 





managers. The other items are used for t! 





regular day-to-day plan. 
“Once the schedule has been approve 
everything is geared to it. The = displa 





manager and advertising manager discuss 
how to tie in windows with newspaper ads 
or complement them by displaying mercha 
dise not advertised. 

“Once the items and theme for the wi 






dow display have been agreed upon, 






execution of the idea is left entirely to t 







display manager. 

“This method has worked well tor sever 
vears ... and no friction or rivalry has d 
veloped. Newspaper, radio and display a 
vertising have grown so much in importan 
that there 1s plenty of glory tor all b 
there's no room = for time-wasting, mot 










wasting disputes.” 












Vollmer Rejoins 
Macy Staff 

EK. Lawrence Vollmer has rejoined 
display staff of R. H. Macy & Co., 
York City, as assistant to Irving Eldredg 
window display manager. Vollmer was ! 










some time in charge of display for ] 
\dam & Co., Buffalo, leaving there to ! 
with Macy's and in turn resigning the lat 
position the first of this year in o1 











enter war work 











Dan Hansen Visits 
In Cincinnati 

Among recent callers at the oft 
DISPLAY WORLD was’ Dan Hans: 


merly in charge of display for Clark 









Peoria, for 21 vears, and now genet 






superintendent 
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Stix, Baer Experiments 
For Telescreen Locations 


\ series of experiments is being carried 
wut Syl Rieser, display director for Stix, 
Baer & Fuller, St. Louis, in an effort to lo- 
ate the best spots in the store for the in- 
stallation of television display — screens. 
welve three-dimensional combination sign 
ind display units were created for the tests 
ind Jocated in different places, with custom- 

nterest and = sales resulting from the 
init being carefully checked and recorded. 
Rieser comments on the experiment : 


“Besides the successtul use of these units 
for this purpose it may be interesting to note 
that sales on a single item shown in one lo- 
ation increased 50 per cent over the day 
revious. This was a shirt that is compara- 
tively new to the trade and priced at $3.95 
This was achieved during a period when 
there Was no newspaper advertising due to a 
strike of local pressmen, and at a time when 
there were no other displays, either window 
“interior. 


“Rather than have one or two units and 
mtinue moving them around the store, 12 
vere made and used at the same time with 
sales results accurately checked on each 
mit. Kach unit contained an entirely dif- 
ferent item of merchandise. In some cases 
these units contained merchandise on sale 
ina department in the immediate vicinity. 
In other cases the display was tested for 
its attention value in directing traffic to a 
strictly remote part of the store. This was 
lone to determine the advisability of a 
entrally located television studio broad- 
asting a uniform message to screens in 
prominent locations. 


“A display for Stetson Hats was located 
an elevator bank completely across the 
oor from the hat department. Another 
mit of the same type was used on the main 


foor, four floors away, promoting a different 
rand of hat and calling attention to the 


cation of the hat department. In both 
ses sales of these brand name hats showed 
marked improvement. Again this increase 


sales was shown with no other means ot 
romotion. 


“Early results of this survey proved that 


“g 


1. Television, if used in) the mannet 
nterpreted by these displays, can do much 
said the growth of under-developed or out 


the way departments. 
‘2. Sell the ligh spot items normally 
Id on bargain squares 


Direct trathe to predetermined loca 
n the store 


In order to do these jobs efficiently tele 
screens for this purpose must be 
messages must be extremely short 

epend solely on their brevity and. pre 
on tor results 


se ‘high spot’ screens would in no 
ffect the installation of larger screens 
tions such as the Tea Room, grill and 
alt r rooms where it would be possible 
ive broadcasts of style shows or long- 
tures. Quite naturally screens of this 
TY pe ust be reserved for locations in which 
trathe may be arrested.” 
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CHRISTMAS 
STAR 


Three dimensional, made 
from sturdy board, 18” 
diameter, frosted or tin- 
selled in White, Green, 
Red, Silver, Gold. 
















Per Dozen $18.50 


Mail Orders Filled 


ANGEL HAIR 


Now in White and Colors 


A superlative spun-glass in Five incomparably 
beautiful shades: Skyblue, Rose, Chartreuse, Maize, 
Fuchsia. 





White Colors 
100 Ibs. bale $1.10 $2.90 per lb. 


20 Ibs. carton 1.25 3.10 per lb. 


10 Ibs. carton 1.55 3.30 per |b. 
5 Ibs. carton 1.95 3.75 per lb. 
| Ib. carton 2.60 3.90 per |b. 


SATIN GLASS 
FIBRE MATTING 


The NEW glass fibre product . . . smooth, silk tex- 
tured rolls. Offers an entirely different touch for 
backgrounds, floorings, linings and wall treatments. 


Translucent—Fireproof. Colors: White, Green, Red, 


Silver, Gold. 

White Colors 
ROLLS 48” WIDE 
and 20 YARDS LONG’ $13.00 $16.50 per roll 















AUSTEN DISPLAY - 31 W.312%-NEW YORK CITY 
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as Be es '- rT 
(aa ms 2" No need to be 


perplexed about 
your Christmas 


Displays! See your 











WHOLESALER 


THIS IS BUT ONE OF OUR 
SALES - WINNING DISPLAYS 
HE WILL GLADLY SHOW YOU: 


X1845—"JOLLY SANTA” PANEL 
SIZE: 40 IN. WIDE, 72 IN. LONG 


WHITE FLEXIBLE DISPLAY MATERIAL PRO- j 


DISPLAY MATERIALS f 
' 


Rea 
Se 
a 
! 
3 
Sey 


CESSED RED, FLESH, PINK, TAN, BROWN, 
PALE BLUE, PALE GREEN AND DK. GREEN. 


LIST PRICE, EACH - - $3.50 / 


* 








“BUY REYBURN’S --- AND YOU BUY THE BEST" 


THE REYBURN MANUFACTURING CO., INC. pe 





NEW YORK PHILADELPHIA CHICAGO 
Sia. € 
——— a - nt ne 


| awarded among 25 displaymen in 20 A 





V ICTORY brings to display greater 


responsibilities so that it may ever continue 
to be a force in lowering the cost of distribu- 
tion from manufacturer to consumer. — Its 
talent, genius and skill will bring to retailers 
display creations to make visual merchan- 


dising more effective and productive. 


©) 
@ 


VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street New York City 11 
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| Winners Announced in Contest 


For ''Woman In The Window" 

Prize winners in a nation-wide cont 
determine the most outstanding and ori 
window displays in cooperation with tl 
showings of “Woman in the Window” 
just been announced by John LeRoy 
ston, director of advertising for Int 
tional Pictures, Inc., of Hollywood and 
York. 


Totalling $2,750, the prize money has 


ican cities, divided into two gro 
cities of 100.000 or more, and cities ot 
than that number. 

Twice delayed because of postpone 
in the release of the motion picture whic 
suggested the contest, entries have he 
judged by a committee comprising II 
Garber, editor-in-chief, Department Stor 
Economist; S. Barret McCormick, direct 
of advertising, RKO Radio Pictures, In 
Arthur Jeffrey, Eastern publicity manage: 
International Pictures, and Swayne Phillip: 
the latter as proxy tor Guy Gaylor (lar! 
Cooper Union Art School, deceased, ai 
R. C. Kash, editor, DISPLAY WORLD 

Top prizes of $500 each went to k 
Patterson, Weiss & Goldring, Alexandri 
La., and G. H. Wagner, J. L. Brandeis § 
Sons, Omaha. Second prize winners we: 
John T. Mackey, L. W. Robinson Compai 
Battle Creek, Mich., and Richard A. Staine: 
Vandever Dry Goods Company, Tulsa, whi 
third prize winners were Vernon D. Nad 
Globe Department Store, Waukegan, |! 
and Hugh C. McWilliams, The Vogue Co 


pany, San Antonio, 





Other prizes were awarded to Jose; 
Chatis, Loew's Dorchester theatre, Do 
chester, Mass.; J. T. Mackey, L. W. Ro 
inson Company, Battle Creek, Mich.; M. | 
Luber, The Killian Company, Cedar Rapids 
Charles Brooks, Holland Dry Goods Cot 
pany, Jackson, Tenn.; Wayne Schnering 
Higbee’s, Cedar Rapids; Wylda Harding 
G. CC. Murphy Company, Newcastle, P: 
Erich O. Schwengel, Gimbel Brothers, M: 
waukee; Norman Dine, Lewis & Cong: 
New York City; A. E. Butterworth, Jol 
Taylor Dry Goods Company, Kansas Ct 
Mo.: Margot Cabanne, Jordan Marsh Cor 
pany, Boston; T. Kruse, KF. W. Edwards ° 
Son, Syracuse; J. Adlerman, The Vogt 
Marshall, Mo.; Mary Lou Bond, Kerr: 
Oklahoma City; Salvador Alcantara, 1 
Solo-Serve Company, San Antonio; J. | 
Reich, Joske’s, San Antonio; Vid Rosn 
H. P. Selman & Co., Louisville; Helen Ba 
be, Golden Gate theatre, San Francisco, 4 
Virginia Klumker, Joske’s, San) Antom 








District Fixture Company 
Is New Display Firm 


Phyllis Hammerschlag, who will 






membered as having been associated Wt! 
her father in the display fixture busine: 
in Denver tor many vears, has op 
display room at 608 Atlas building, 
ington, D. C., under the name of Dist” 








Fixture Company \ complete line « 
play fixtures is handled and the fir 
been appointed representative in Maryla! 
Virginia and the District of Columbia ! 
Magnani mannequins 






















ae 
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$5,000 In Prizes 
For Chen Yu Contest 


it t A $5,000 Victory Bond contest for Chen M3!I—POINSETTIA CLUS- 
rigina :u window displays appearing in October TER, 8" diameter, 75¢ ea.; 
theatre id November and featuring the new Chen $8.00 doz. 
y” lay .u fall color, “Chinese Red.” has been M32—POINSETTIA TRAIL- 
1 nnounced by Associated Products, Ine om, ER, 44°x12", $2.50 eo. 
mt Taken from the bridal gown of a Chinese | $27.50 des. 
id incess, the promotional theme is based on M33—POINSETTIA SPRAY 
the color to wear with every color.” Dis , ’ 24" x 15", $2.50 ea.; $27.50 
aS He play material is available’to entrants upon doz. 
A quest. R Red velour baby poinset 
sacha a The contest is divided into two classes tios, white holly leaves 
id vith department stores and specialty shops ee 
il One group, and drug stores in the second 
Erie vroup. Identical sets of prizes will be 
1 iwarded in each class. The first classifi 
€ be ation covers all types of outlets not classi 
fied as drug stores. The second classifica 
f Stor tion includes independent and chain drug 
dit t stores. 
laa The first prize in each classification ts 
= 5" 1 $1,000 Victory Bond; second prize, a 
$500 Bond; third, $250; fourth, $125;  titth, 
has sixth, $50, and 20 honorable mention 
* prizes of a $25 Bond. A $2 merchandise 
= credit will be given to every store submitting 
ON i photograph, according to the rules, but not 
awe vt winning a prize. 
- The contest may be entered by submitting 
wale an 8x10-inch photograph, with entrant's 
sme ae ee yo manne pc Pea gyn 
: printed on le Dack, to 1en u, < cast . ” 
ga [linois street, Chicago. Windows will be ieee a MR 
cage judged for their selling appeal and orig bells tied with heavy white 
nye inality by a selected board of judges rope. Clustered with green 
pine clusters and cones 
tipped white. $11.50 ea.; 
Josey $129.00 doz. 
«Be Al Parke Rejoins 
V. R Stensgaard & Associates _— 
_= \fter three vears in) the Vank Corps, 
: : i Lieut. Al Parke has rejoined W. L. Stens 
: gaard & Associates, Inc., Chicago. He has 
abe 2 been appointed manager of the Retail Stores 
se division of that organization 
a Ni Parke will be responsible for the tun 
Conm ther development of the Retail Stores ce 
th. Jo signs and lines of product and service Phe 
aa 5 organization plans to expand considerably 
ah Con in that direction 
wards ° Parke is known throughout) retail dis 
Vog play circles as an excellent designer For : ; 
Kert more than 20 vears he has served in various os, : “as M35—Giant cod ron 
; - ps 2 ‘ .. _ y 2% Fab bow, 44x31". Holly 
ira, 1 branches ot retail display, thus gaining an ’ im: eet aah end 
sae ae unusual amount of experience in independent be eS backed with green Facil 
Rost retail stores and also at Sears, Roebuck & “as F . Fab. Center spray of 
len Ba (o. heaquarters; he has also served as a —_ ’ 7 green pine needles and 
sco, a signer in the Walt Disney Studios. He 7 cones tipped white 
ntoni as with the Stensgaard organization sev $13.95 ea.; $155.00 doz 
al vears betore entering the service : rE <_——_—_ — 
Kelly Leaves 
ted W Desmond's — 
busine Che resignation of Harold L. Kelly, tor OAT 
ape past two years in charge of display for 
ee six stores of Desmond's, Los Angeles, GENERAL 
is been made known. His successor has Write on letterhead for DISPLAW 
t vet been announced. Kelly will repre free Christmas catalog 16 
= nt several display firms in future. He was pages of display ideas. CORPORATION 
la th Desmond's for 17 vears, and succeeded ita “ane. 
tii 1 Pinnell as display head when the lat- ono 





became promotion managet 
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RELIEF DISPLAY FORM MFRS. 


PRESENT THE NEW 


HERTIE COUNTER FORM 


FOR 


BLOUSES and SWEATERS 


22'' High—Wooden Base—Pronounced Busts 


Papier Mache 
ENAMEL-FINISH FLESH, FOR XMAS 
WHITE, BLUE. (FLESH USE 
SHIPPED IF NO COLOR SILVER-TINSEL 
SPECIFIED.) FINISH 


No. 149 $4.50 each 


For your window displays of blouses, sweaters, coats, suits and dresses we offer || different 
Herties. Write for catalogue and place your order with the originators 
of relief display forms. 


HERTIE INC. 


345 WEST BROADWAY NEW YORK 13, N. Y. 
WOrth 4-8683 








POINSETTIA BORDER CREATION 


® 


NEW, ORIGINAL DESIGN OF GREAT BEAUTY 


with red poinsettias with silver tinsel and entire center covered with broken 
l on white paper for backgrounds and = panels 53 inches wide Many new and 
' 1 
our new catalog just out Write for your copy 


1 
N- WOLFF CO. ‘ NEW YORK “CITY 18 


Iristmas 


‘DINGLEM 














KRAK-GLASS 
For the "PRECIOUS GEM" Effect In your 
Display. 
Malros Company, New York City 


See Page 109 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 




















@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ 
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Russell Larson Now With 
L. A. Darling Company 

The L. A. Darling Company, Bronso 
Mich., announces the appointment of Ru 
sell Larson as a member of the designi: 
staff. He has been in the display busine 


—Russell Larson— 


for 15 years, both in the installation and 
planning of window and interior display 
Larson served in the army for two years 
as a lieutenant in the Engineering Cory 
from which he recently received his hono: 
able discharge. He has worked with such 
outstanding organizations as Carson Piri 
Scott & Co., The Fair Store and Weiboldt's 
all of Chicago. The last year he spent as 
head of the window display department ot 
Sears, Roebuck & Co., under the direction otf 


Findlay Williams. 





BIG CITY COMPETITION CAN BE 
MET WITH DISPLAY 


[Continued from page 60) 


solving this problem by affording the buy 
ing public with one of the most modern stores 
in the Southwest, equal in most respects to 
any ot the stores in the larger cities. We 
give them metropolitan-type displays, in- 
cluding the country’s smartest mannequins 
and display properties. The interior affords 
a wide expanse of floor space, air condi 
tioned and equipped with fluorescent light 
ing. A liberal display budget is provided 
with travel expenses for the display man 
ager so that he may keep abreast of what's 
going on in the metropolitan centers 

The point 1S, 
have only themselves to blame if a too larg 


smaller city store owners 


amount of their trade gravitates away tron 
them to the larger cities. Let them lo 
to their welfare by remodeling or rebuil 
ing (when supplies are again available) and 
by recognizing the importance of good dt 
play, by employing experienced display help 
and with a sufficient budget to do the 
right. 


Askani Heads Stix, Baer 
Basement Display 

Otto Askani, for the past 10 vears with 1 
display department of Stix, Baer & Full 
St. Louis, has been placed in charge of t! 
basement display division; this departm 
has been established as a separate enti! 
under the general supervision of Syl Ries 


display director tor the store. Eight w 


| dows have been set aside for the basem: 


section 
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DA. D. News 


By BERTHA GRIFFETH 


EADLINE date for the International 
LD Association of Display page comes 

and finds Dave Estes, president, and 
\! Pollard, managing director, both out of 
the St. Louis office. 

Dave Estes is in Washington attending 
tl Retailers’ War Finance Committee 
meeting to formulate plans tor the Eighth 
and last and no doubt toughest Bond drive 
Fortified with telegrams from prominent 
display individuals from all over the coun 
try, he will, no deubt, present a “bang-up” 
program. The thoughts and ideas furnished 
by telegrams from Lee W. Court, Wi. 
Filene’s Sons Company, Boston; Frank 
Whitelam, R. H. Fyte & Co., Detroit; Les 
Ble, Nebraska Clothing Company, Omaha; 
J. Kk. Vent, The Rike-Kumler Company, 
Davton; Guy Malloy, Neiman-Marecus Com- 
pany, Dallas; M. L. Stanley, Fahey Brock- 
man, Seattle; Adrian Delsman, Frederick 
& Nelson, Seattle; Everett W. Quintrell, 
Elder & Johnston Company, Dayton; 
Walter J. Kelley, Delano’s, Boston; Thomas 
L. Ford, Strawbridge & Clothier, Philadel- 
phia; Eugene W. Turner, Geo. Muse Cloth- 
ing Company, Atlanta; Harry Fadem, Lyon 
Tailoring Company, Cleveland; John Fi. 
Dubuisson, Cain-Sloan Company, Nashville; 
Richard Staines, Vandever’s, Tulsa; George 
L. Hermanson, Republic Merchants Asso- 
ciation, Chicago: Harold J. Kneeland, 
Maurice Rothschild Company, St. Paul; 
\ubrey LL. Maley, The Broadway-Holly- 
wood, Hollywood; Frank <A. Vermilye, 
Maison Blanche, New Orleans; Harry A. 
McCauley, Hutzler Brothers, Baltimore, 
and others should prove conclusively to out 
Treasury department and government that 
display will do its best to put over the 
Victory drive. Results of this meeting will 
he in the hands of IAD members shortly. 

Recent additions to our membership from 
Canada are: J. ©. Putt, Hudson's Bay Com- 
pany, Vancouver; G. C. Sparrow, Hudson's 
Bay Company, Victoria; J. LL. Beaudry, 
Charles Ogilvy, Ltd., Ottawa; L. G. Webb, 
Hudson's Bay Company, Winnipeg 

\ recent letter has been received here at 
office from one of our South American 
mbers, Bert Levi, display director for 

Tonsa, Buenos Aires. 


very mail brings checks and requests fot 
s of “Display on Display.” Through 
play on Display” our membership. is 
ising daily. Some of these new mem- 
are: Howard FE. Martin, Empire Dis 
electric Company, Joplin, Mo.; G. E. 
tlee, Maas Brothers, Detroit; C. K 
mn, Elmira, N. Y.; Oliver N. Andrew, 
Big Duluth, Duluth; Russell Carter, Star 
ture Company, Huntington, W. Va; 
Plock, Dey Brothers, Syracuse. Many 
limentary letters about “Display on 
iv” are being received, containing such 
nts as “—it is exactly what I felt an 
[Continued on page 105] 
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---on their way back —_ 
HANSEN £O 


ONE-HAND 


TACKERS, 


OW that the war is over—and recon- 
version is in process—now that they 
have served faithfully the demands of war 


—HANSEN one-hand TACKERS are on 
their way back. 


A.L. Hansen Mfg.Co., on. essere XP 
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EC OTE 











DECOTEX is a beautiful new display material for backgrounds, panels and_ floor. 

It comes 36 inches wide in 6-, 8-, and 10-yard rolls. 

It is made in all seasonal colors and presents a silky plush like surface in plain, 
embossed, and two color designs; also is made in suede and grass effect. 

DECOTEX belongs wherever fine display material is sold or used and the price 
is right. 


Manufactured and distributed by 


A. B. SALIGER 


62 GRAND STREET NEW YORK 




















Limitless Effects 
Are Yours 


when selecting superior ‘handcraft originals 


paper-backed veneers in relief by Plastex 
Display artists of nation-wide reputation 
in the worlds leading metropolis use them 
consistently for their distinctive characteris 


tics, unique advantages and emphasis on 
individuality Why not you? 
There is only one answer ‘Do justice 


fine merchandise with genuine’ back 
ground-veneers by PLASTEX.’ 

BRICK: in miniature 114 in. by 436 in. for 
small dimension units, Serpentine for the 
modern touch, Common, Flemish, Her- 
ringbone (sanded or sunken joints). 

STONE: Jaspe, Ashlar, Random, Flagstone 
(sanded, sunken or grass joints). 

SLATE: Natural and novelty finishes (sand- 
ed, sunken or grass finishes). 

WOOD: Stained and limed finishes. 

BARK: Fibre board or Kraft paper backed. 


OROTEX: Oil flat handbrushed, hand stip- 
pled, gold finish over 20 selected colors. 
LIGNOTEX: Natural Cedar, Pine or Beech 
particles over harmonizing ground colors. 


DIAMOTEX: Xmas backgrounds of distinc- 
tive beauty. Snow white crystal and 
feathery frost effects over flat colors of 
Xmas red, blue, green and ivory black. 


Sold in sheets 3' x 8' or Rolls 3' x 24' 


Plastex Decorative Products 
269 CANAL ST. NEW YORK CITY 13 




















Hexco LUCITE 
DISPLAYERS 


FOR MAXIMUM 
SHOE DISPLAY ALLURE! 
To enhance the eye-appeal of your qual- 
ity shoe merchandise . . . use “/tra-smart 
displayers of Hexco Lucite. 
4ll Highly Polished and Buffed Edges 
Mexco LUCITE Prices 
&". 12° of 16° Shoe Stands 
Midget Shoe Stands perdoren 21.00 
Hand-Bag Easels perdozen 7.50 
9 Hosiery Stands each 3.95 
18” Hosiery Stands each 4.95 


Write TODAY for “HECHT'S Glamorous Glass 
Dusplayer Careular! 


HECHT FIXTURE CO. 
212 So. FRANKLIN STREET « CHICAGO 6, ILL. 


cach $ 5.95 
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Formula Given 
For Mache 


In response to numerous requests for a 
papier mache formula, the following 1s given, 
based on an excerpt from “Henley’s Twen- 
tieth Century Book of Formulas :” this is not 
the method followed for larger papier mache 
pieces, but for work where the mache 1s 
pressed with the fingers into a mould. The 
amounts listed will produce about 1 pound 
of mache 

Plaster of Paris ® ounces 

Water 


Dry paper 1 ounce 


4+ ounces 


Best fish glue 5 tablespoontuls 


Take one ounce of dry, soit, fibrous paper 
and place it in a bowl with four ounces 
of water and allow it to saturate thoroughly, 
tearing it into small pieces and mixing until 
it becomes a pulp. When the paper has 
been reduced to a soft, pulplike mass, 
remove it from the bowl and pour off any 
excess water that may remain. Squeeze 
the mass of saturated paper slightly, but 
do not apply enough pressure to press out 
all of the water 
Mixture Place the wet 


bowl and add_ three 


Making — the 
paper back in the 
tablespoontuls of hot) fish) glue) from an 
ordinary glue pot such as cabinet makers 
use. The glue should be ot the same con 
sistency as when used by cabinet makers 
Stir the mass thoroughly until it becomes a 
thick, sticky paste. \dd the dry 
of Paris gradually and work it in thoroughly 


plaster 
until about three ounces have been used 
By this time, the mass will have become so 
thick that it can be worked only with 
difficulty. 


ing process, 


Keep up the working and knead 


adding more glue; knead 


thoroughly until the mass is again sticky 


—Members of the Louisville Display Club at a farewell luncheon in honor of Mr. and Mrs. Vid 
Left to right, beginning at the corner nearest the 
camera: Howard Bumba, Levy Brothers; Kitty Kohlepp, Fran-Kit Studios; Hubbard Toombs 
Loevenhart's; A. J. Walker, Sears, Roebuck & Co.; Sam Stone, H. P. Selman Company; Russel! 
Nevitt, Stewart Dry Goods Company; Boyd Gasque, Selman's; Leo Hawes, Schackleton's; Vid 
Rosner and Mrs. Rosner; William H. Reynolds, Martin's; Grady Merriman, Helman's, New 
Albany, Ind.; Escher Bettis, Stewart Dry Goods Company; Edwin Stetter, formerly of Stewart's 
and lke Kaufman, Appel's— 


Rosner, formerly with H. P. Selman & Co. 
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and then add the balance of the plaste: 
Using the fingers, mix the mass w 
thoroughness, bx 





Paris. 
the greatest 
careful not to leave any lumps which 
liable to be formed by the plaster. If any s 
form they may be broken up 





possible 






lumps 





pounding. 







If it is of the consistency 
mache will stick fast t 
smooth board. If it does not adhere clo 


to a planed board, it is too hard to mo 


propel 






moulding, the 








and a litthe more glue must be added 
worked in. \nother test is to take a 

piece of the mache and work it betw 
the fingers. If it leaves a little coating 
the fingers, it is sticky enough; if ther 
no coating leit on the fingers, there is 
much water in the mixture and it will 
to be worked over again, adding more 
ingredients in the proportions named 









1 









ODT Starts Easing 
Convention Ban 


The Office of Detense ‘Transportatior 
its first move to ease the ban on con 









tions involving more than 50 in attend: 





from out of town, has now lifted that fig 
to 150. 





Restrictions will be further relaxe 





as conditions permit, according to ©) 





othicials. 





The customary display conventions 
market weeks are not benefitted particulia: 
by the new ruling, since such affairs attrac: 


But it is hoped that trav 







many hundreds. 





conditions will have improved sufficient 
by the time the next two major displa 


events are to take place so that all restri 







tions are removed. The two meetings met 





tioned are a convention in Texas in t 
spring and the Display Market Week t 
held in New York City in June. 
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7 Art of Display 
\ Management 


The following rules for retail manage 
ment, as advocated by Butler Brothers, Chi- 
ago, might very well serve as precepts for 
successtul display department management 

1. Learn to Delegate Responsibility and 
\uthority. Never try to run a one-man 








. show. If you do, the show does not go on 
i while you are absent. The test of every 
ss eood organization is how well it) functions 
when the manager is absent. Therefore, vou 
must develop competent people in each 
branch of work and give them enough re 
‘ sponsibility and authority to do their jobs 
i efficiently. 
2. Do Not Get Too Absorbed in Details 
Details are important but you should not 
get so wrapped up in them that vou have 
no time to supervise, plan and look ahead 
It is often easier to do a detailed job vou 
selt than to show someone else how to do it 
But, while vou are doing a detail that some 
one else could do, vou are neglecting a big 
v ver part of your job. 
1 ; ; : 
d 4. Tell Peopk jn Advance About Coming Reflector Hardware Corporation seeks no special recognition for the part 
f Changes which Concern Them. Surprise we have played in helping our nation along the road to victory. 
: the enemy of good management for a per 
pe son's first reaction is apt to be one of resist We, the same as all good Americans, have merely done our duty. 
ince to change. Take your people into youn 
onfidence, talk to them about the changes While this has meant curtailment of civilian production, it has increased 
S vou would like to make. ask their advice our skill, given us new techniques, made us more efficient for peacetime 
_ Win their hearty cooperation service to our customers. 
tt 
- . oe Enough to Seek Suggestions Today, as in the past, R. H.C. considers it a privilege to offer you our 
ar pare suggestions and advic a ee services— particularly in providing you with the benefit of almost 50 years of 
lisp ee wout ss. Tt is evidence ol experience in sales producing ideas and the production of metal merchan- 
est good Judgment Fake advantage of the dising equipment to aid you in successful up-to-the-minute store planning. 
ideas of those with whom you work 
a 5. Treat Every Person as an Individual 
t, lo get the most out of your employees, 
study their characteristics so that vou will x 4 £ . L € Cc T 0 R a 4 A R 1) WA R t C 0 R & rt] K ATI rt] * 
get maximum cooperation from each , 
6. Make Decisions Promptly GEN. OFFICES & FACTORY: WESTERN AVENUE AT 22nd PLACE, 
Vid 7. Avoid Any Appearance of Favoritisn \ CHICAGO 6, ILL. 
ine 8. Give Credit When and Where Due 
mbs \void the tendency to say, “TL did it.” when METAL MERCHANDISING EQUIPMENT 
sssell things go well and, “They did it.’ when 
Vid things go badly 
New 
arts 


Darling Awarded Third 
Army-Navy "E" 


Two weeks atter the war was over word 





was received by the L. A. Darling Company, 
Bronson, Mich., that the metal plant had 


been awarced the third star for its Army NATURAL woop LETTERS 














Navy “E' flag for continued excellence in Window Name Plates, Store Directional 
var 3 produc — It bi reported = the Signs, Desk Name Plates Made to Order Plexiglas, Lucite, Bakelite, Lignolite, 
diate yi eodihaener edge grec gPoageie sig Ethocel and Acetate--Now Available! 
inusual honor speaks well for the unin DIS PLAY CRAFT . lett ann ae eee eee aid 
terrupted, high quality and quantity produ 963 Lake Dr., S. E., Grand Rapids 6, Mich. | | ulire-modern displays vw materials, Now 
ion maintained by Darling emplovees peg tinggi male lancom ea 
. assortment of sizes and shapes without 
USE THE rennet pei rods, tubes — rot 
specia forms learts, crosses ete so 
Tl J TY cements yolishing compounds dyes and 
T li O t f A OPPOR NI EXCHANGE io tg supplies a accessories 
sige lies —s For any WANT AD purpose: Free Books on Plastics 
After Year Overseas POSITION WANTED POSITION VACANT ba for — pi = _ 
terials now avatianie oo on astics 
Ped Talisman, formerly with Jaccard’s DISPLAY EQUIPMENT FOR SALE and How to Work Them also included 
4 a ae : ess REPRESENTATIVES WANTED FREE. Write Now. CARMEN-BRONSON 
See eet he Ee 2h Dene Tae CO.. Dept. 10-D. 165 E. Third st. Mt 
me ’ te . $3.00 Per Column Inch— CASH WITH ORDER ‘ "7 
ng called for service in the army, has Vernon, N.Y 














ceived his honorable discharge after a 





ar overseas. He plans to locate in’ Los 


ngeles. « »* Please Mention DISPLAY WORLD When Writing Advertisers » » 











DISPLAY WORLD 











414%" Wide—20" High—7" 
twelve or more, $6.00 each. 


Deep. 













A quality product; made of best materials; superior to other eagles. 
Finish—Shield, Red and White Stripes—Blue Stars. 
Single unit, $9.00; three, $8.00 each; six, $7.00 each; 
Prices f.0.b. Canton. 


OFFERED SUBJECT TO DEPLETION OF PRESENT SUPPLY—SEND YOUR ORDER TODAY! 


PRICE ADVERTISING, 11th & Harrison, Canton 1, Ohio 


EAGLES 


Just the thing for 


VICTORY DISPLAYS 
and Honor Rolls 
FULL MOULDED PAPIER MACHE 


Blended Gold Bronze 
Looks like Cast Bronze. Large Size: 













News 


p 


24 EXCLUSIVE 
DISPLAY PAPERS 


We are now offering a distinctive 
line of wool flock and metallic 
pressed display papers. Sold for 
exclusive use in each city. Write 
at once for full information. 


CONSULT US FOR 
ALL YOUR DISPLAY NEEDS 


You will find us in position to supply 
most of your display needs. We 
have on hand adequate stocks of 
most items, including: 





















e@ FIXTURES e@ LEATHERETTES 
@FABRICS @ PAPERS 
@eFLOWERS @ MANNEQUINS 
@BARK @NOSEAM 





eSNOW, ETC. 


JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 

















USE THE 


OPPORTUNITY 
EXCHANGE 








For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 











Greater Cincinnati Club 
Plans Fall Activities 


Members of the 
play Club met September 6 to lay plans for 
scheduled for 


Greater Cincinnati Dis- 
its part in civic campaigns 
Included are the Cin- 
War Chest, 


week, and the Victory 


the next few weeks. 
cinnati Symphony drive, the 
Fire Prevention 
Bond drive. 

\ representative of the Art Museum was 
the principal guest speaker at the meeting, 
held at the Chamber of Commerce building. 

Two members of the Greater Cincinnati 


Display club were honored recently at a 


Cincinnati Chamber of 


presented 


ceremony in_ the 


Commerce They were with 
having designed and executed 
during the 


campaign 


plaques tor 
displays 
Beautify 


the most attractive 


Clean-up, Paint-up and 
held under Chamber of Commerce auspices. 

Seated left to right: W. S. Grover, H. & 
S. Pogue Company; Lawrence T 
Alms & Doepke Company, one of the 
winners; Andrew Matzer, Rollman & Sons 
Co., president of the club; Frank B. Flem 
ing, Sears, Roebuck & Co., the other win- 
ner, and William Geppert, The Fair Store. 

Standing: Jack Plochocki, Neisner Broth- 
ers; Paul Reinermann, Reinermann Fixture 


Mever, Kline's, [inc 


Riesen- 


beck, 


Company; Barney 
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Ed Hodgetts, Cincinnati Gas & Electric 
Company; Del Heizer, Mabley & Carew 
Company; Pat Watson, May Stern & Co.. 
C. E. Parker, The Paris, and L. J. Wueste 
feld, Ann 


Lewis Shops. 


Advertisement Stresses 
Display's Value 


The Arvey Corporation, Chicago, whicl 
has been using a series of advertisements 11 
national advertiser publications to point out 
the value of display, recently cited the fol 
lowing facts concerning a test made in ey 
ery grocery store in a selected town: 

“AN well-known research organization. sé 
lected a used th 


whole town for a one week test of the sales 


typical community and 
pulling power of point of purchase displays 
Sales of four advertised food products were 
checked in every grocery outlet to establis] 
average normal flow. 

“In half the stores, the four tested product 
supported by manutacturers 
In the other half, the fou 
products were kept on the shelves and = m 


were properly 


display pieces. 


special displays were made. 

“In the grocery stores using displays, the 
average sales increase on the four products 
was 35 per cent. In the stores not using 
displays, sales dropped 26 per cent, showing 
that whereas stores that did not use dis 
plays lost those that did made 
up the difference, so that the town, as a 
whole, showed a substantial gain.” 


business, 


The copy was based on data from a report 
published by Point of Purchase Advertising 
Institute, Inc... New York City. 


Official Slogan, Insigne 
For Eighth Bond Drive 
The official Kighth Wat 
Loan campaign, it is announced, wall be 
“They finished their job—let’s finish ours! 


slogan tor the 


The insigne to be teatured consists of a 
design combining the Victory 
the Liberty torch, with the words “Victor 
This insigne 


wreath and 


Loan” prominently displayed 
has been developed for use in all Victor 
Loan advertising material, including displa 
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Baltimore Club Reports 
Good Attendance 


Carl H. Ault, Hecht’s Reliable Stores, and 
secretary of the Baltimore Display Guild, 
that approximately 75 per 
the club's membership 


eports cent ot 
turns out for the 
egular meetings held on the second Tues- 
lay of each month at the Park Plaza hotel 
The Guild's are, in addition to 
\ult: president, Charles H. Lenhart, Hoch- 
schild, Kohn & Co.; vice-president, Herbert 
Wevrick, Hamburger & 
treasurer, John E., Hecht 


officers 


Isaac Sons, and 


Bonnet, Brothers 


Frankel Associates 
ls Formed 

After being in the display field for more 
than 20 years, Joseph Frankel David 
Malkind their company, 
along with Sidney Grant, who was a bomber 
pilot and has just obtained his release from 


and 


have ftormed own 


the service. The organization is known as 
Frankel Associates, located at 218 West 27th 
street, New York City. A complete line of 
display fabrics and accessories is carried in 
the newly completed showroom. 


Garrison-Wagner Holds 
Annual Get-Together 

A double-header held in St 
Louis the night of September 11, with mem- 


affair was 
bers of the St. Louis Display Guild meeting 
at the DeSoto hotel for dinner and a short 
business meeting, after which the group met 
at the showrooms of The Garrison-Wagner 
Company for the firm’s annual get-together. 
An exceptionally fine 
enjoyable evening were reported. 


attendance and an 


"1945 Christmas Survey" 
Produced By Grey 

Grey Advertising Agency, New York City, 
has completed its annual survey on Christmas 
merchandising. The results have been com- 
piled in a 250-page “1945 Christmas Survey,” 
in which a number of display treatments are 
suggested. 


Announce Contest 

For Corset Displays 

Bond prizes of $100, $50 and $25 
will be awarded by the Diana Corset Com- 


Victory 


pany, New York City, for the best displays | 


installed during Sep- 
Photograph entries must reach the 


October 1. 


of its merchandise 
tember. 
ompany by 


Brooklyn Displayman 

Plans Western Trip 

John A. Rosenberg, display director, Abra- 
am & Straus, 
ans for a Western trip. He 
ir several weeks. 


Brooklyn, has completed 


will he 


Fone 


Ralph Adler Returns 

From Midwest 
Ralph W. Adler, Jas. B. Williams, Ine.. 
is returned to New York City after spend 


g three weeks in the Midwest. 
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Get Acquainted With National Products 


We are large distributors of store equipment and display specialties 
and are serving retailers and displaymen from coast to coast. 


DRESS COVERS NOW IN STOCK! 


Large Size—8 inches by 21 inches 


°11.50 per hundred 


Order now while supply lasts 


Now in Lovely, Sparkling Colors! 
MODERN PLASTIC 


HANGERS 


( \ 


These beautiful hangers are made of cellulose 


| acetate, have non-slip notch to prevent gar- 


nent hanger. The supply is 


vours now, All 


falling from 
limited. so order 


NATIONAL HANGER CO., 


BRyant 9-1529 


253 W. 26TH ST. 





colors. 


MEE SS a = 
WO =~ 


Heavy No. 800 Cellophane 


A STORE NECESSITY 
SIZE DIVIDERS 6 


To Make Selling Quicker, Easier 





Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from | to 54. Actual 
size, 2%'' diameter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, i] 
1c 


12” high by 4” wide. Either style, each. . 
No More Brownout! 


And Here's the Equipment for 
Better Display Lighting 


Color Kit With Spotlight Holder . . . Just 
what you need for decorative lighting and to 
spotlight a special portion of your display. 
. . + The following lenses are furnished with 
each kit: Red, Green, Blue and Amber. Color 
Kit, complete, $1.50. Spotlight Holder, com- 
plete with cord and plug, $1.50. Birdseye 
Reflector Lamp—1!50 watt—95c each. 


INC. 


NEW YORK CITY 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 








KRAK-GLASS 


Breaks Easily Into Various Jewel-like pieces— 
Can Be Used In Large Pieces. 


Malros Company, New York City 





See Page 109 











Get Sparkling Display Effects 


4 with 


> 


e DIAMOND DUST 

e SILVER FLITTER 

e CRYSTAL BEADS 

e GLASS TINSEL 

, Glass Tinsel is available in Silver, Gold, 
4 Blue, Green, Red and Black 
Prices and samples furnished upon request 


EMPIRE TINSEL & BALLOTINI CO. 


1265 Broadway New York, N. Y. 











» « « When Writing Advertisers Please Mention DISPLAY WORLD » » - 






















DISPLAY 
ExIMPORT 


Y) PORA 


31 West 31st St. 
VEW YORK 1,N. Y. 


eo ~=iD © 









Contact Us Immediately 


For Y our Foreign 
Outlet of Only 
First Class 
Display Products. 
We have Established Rep- 











resentatives in England. 
Sweden, Denmark,  Nor- 
way, France, Belgium. 









Africa. 


Switzerland. South 


Argentina, Brazil. 



















CHROME! 


Metal Racks 
Metal Stands 


AND 


Display Forms 


BY 


QUENSELL 
DISPLAYS, Inc. 


71-23 AUSTIN STREET 
FOREST HILLS, N. Y. 




















Rudy Quensell WRITE 
Formerly of FOR NEW 
Palmenberg's CATALOGUE 
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WHAT'S AHEAD? 
[Continued from page 31] 
Imagination can not encompass all of the 
great achievements destined in the field 
of display. The developments and discov- 
eries of the magic of chemistry, plastics, and 
various alloys will mark an era in display 
similar by way of comparison to the superi- 
ority of the automobile over the horse and 

buggy. 
The display 
trom the war 


manufacturer has emerged 
period pregnant with ideas 
bottled up. When these 
ideas take concrete form and are combined 
displayman, the 


that have been 


with the ingenuity of the 
combination will mark an era. ot 
manship that will literally bubble over with 
sensationalism. It will be a thrilling, spec 
tacular period for display, and we should 
be gratetul that we wall be 


show 


privileged to 


play a part 


Oscar A. Luke 
The J. L. Hudson Company 
Detroit. 

Hats off to Victory and coats off to 


what's ahead for live display departments 


THE DISPLAY PARADE 


SEPTEMBER, 





We have demonstrated to our government 


what display can do to win the war. 

Now ... to put the same effort into th 
reconversion of our thoughts and our plan 
ning to do the big job and to keep pace wit! 
a new era of merchandising is to recogniz: 
an opportunity never before equalled in dis 
play importance. 


Handicaps which have served only as 


challenge to good display in the recent pas? 


must have strengthened our display tec! 
niques for the days ahead. 

The public is display conscious as neve 
before and the big advantage is ours... let 
continue to build display importance. 

Business ts planning big and so mus 


display 


Guy Malloy 
Neiman-Marcus Company 
Dallas, and president, Southern Display 
Association. 

Since the beginning of the selling of con 
realized the in 


modities, merchants have 


portance of displaying their wares. Mor 
than 50 vears ago, merchants proved thi 


statement by bringing 


NO. 76 by Tony Brinker 








































WITH BOSTON STORE SINCE 1942 .BECAME ASSISTANT DISPLAY MANAGER IN 
1943. MADE DISPLAY MANAGER IN 1944. MARRIED, HAS 2 DAUGHTERS. 


PLAYED SOCCER te 

WITH MINNEAPOLIS 

THISTLES , TWIN 

CITY CHAMPIONS & 

1919. SINCE THENEA : 
\S COLLEGE ST. p) 
FOOTBALL FAN. ey A 
HOBBIES ARE & 

PENNY- ANTE Woes 
- UTTLE GOLF. 5? 


by aoe 
a — ihe y j 
“NN SG nM Mo > ia 


eo 
BORN IN REYKJAVIK , ICELAND. ENTERED 
THE U.S. IN 1916. STARTED IN DISPLAY 
AT THE LEADER , MINNEAPOLIS, 1918. 
WORKED AT POWERS , L.S. DONALDSON 
CO. AND THE DAYTON COMPANY, MINN- 
EAPOLIS AS A DISPLAY MAN. 1924 To 
1931 WITH FOX THEATRES, STATE OF 
WISCONSIN, AS DISPLAY MANAGER. WITH 
CARLSON STUDIOS 1931-1933 AS A DESIGNER. 





a 


DISPLAY MANAGER, 
BOSTON STORE, 
MILWAUKEE 









1S CHARTER MEMBER MILWAUKEE 
DISPLAY CLUB. IST. VICE-PRESIDENT 
! IN 1944... BECAME PRESIDENT IN 
: 1945. OPERATED OWN DISPLAY 
STUDIO 1937 TO 1942, CONNECTED 








1945 


to the Supreme Court 






















45 





the 
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New York, tor decision, the clarification 


the title of “window dresser.” Since | 


t time throughout our country, display 
made great strides in visual merchan- 
ng for the progressive firms of our 
intry. 

The importance ot display should never 
ompared with the medium of advertising 
the first merchants of the “old world” 
lized the necessity of displaying their 

dds long before the development of print- 

Display has progressed beyond adver- 
tising in the year past .and will progress 
the future if displaymen and women are 
lert to their responsibilities. 
From the beginning of this war, not only 
chambers of commerce . retail mer- 
hants ... but the government has realized 
importance of selling through display. 

\t the very inception of the War Bond 
publicity from the Treasury Department, 
Henry Morgenthau, at that time Secretary 
it the Treasury, realized the importance ot 
the power of dramatized display to sell Wat 
sonds and put over the importance of Vic- 
tory gardens and conserving tin, paper and 
ats 

He called to his ofhce recognized leaders 
n display to organize a Victory Display 
ommittee to work in cooperation with the 
tticers of the Treasury. 

The importance that the Treasury placed 
m dramatic War Bond presentation is evi 
lent by the statement recently made by a 
Treasury official in one of our states: “Over 
0 per cent of the ‘over the counter’ Wat 
Bond sales is the result of window display.” 

Displaymen needed a war to make them 
tully realize and appreciate the important 
job they were happy to do for their country. 

It is only natural tor us, who have been 
n display for a number of vears, to be plan 
ning for the postwar period. The question 
that Tam sure is in all our minds is “What's 
\head?" My firm, like most firms through 
ut the country during the war, had archi 
tects working on plans with the cooperation 

the interior architects and display de 
signers to keep their names uppermost in 
mercantile world as the “important 
place” to shop in the community 


We in display who are alert to the respon 
stbility of our position in the new world 
hould work closely with the heads of out 
tirms in helping to see these plans tulfilled 

is not necessary, | am sure, to remind 


my fellow display people of the necessity of 


wcoming acquainted with the new incoming 


tools of display. Back in the old days we 


rked with orange crates and tissue papet 
| vards of colored cheese cloth. What a 
ll we will get in this new era of visual 
rchandising ! 

will be tun going to school again, 
irning television, electronics, new lighting 
it will be like the old days 
the magician pulling rabbits out of his 

This is how strange the early day 
ndow dresser” appeared to his manage- 


hniques ... 


nt. Many years have gone by in display 
and our firms thoroughly realize that 
le we can not do magic, we do come 
e to it in the dramatic presentation otf 

ds 

he display person who is sincere in his 
er work and who desires to gain a step 
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Good News .-: 


Flame Proof — Preserved 
with Berries or Cones 


XMAS R 


Holly—6” thick 


Princess Pine—5’ to 6” thick. 
Tropical Laurel—6” thick __. 


Green Oak—6” thick - 


OPINGS! 


_$1.35 yard 
.85 yard 
1.25 yard 

-_ .95 yard 


WREATHS 


PRINCESS PINE 


18” Dia. 
24” Dia. 
OR HOLLY 30 Dia. 


With Berries or Cones 36” Dia. 


_$30.00 Doz. 
42.00 Doz. 
72.00 Doz. 
96.00 Doz. 


In Pastel Shades Add 33 1-3 Per Cent More 


We Make Wreaths up 


to 10 Feet Diameter 


Ask For Prices—Fast Delivery 


ARTS and FLOWERS DISPLAYS 


43 WEST 56TH (Near 5th Ave.) 


NEW YORK CITY 19 














SF, 


88 COLUMBUS 


FOR 
CHRI 


ANGEL 


CERAMIC 


36" high 


YOUR 


DISPLAY STYLISIS AND MANUFACTURE, 
J 


k. ¢. Kurtis studio 


~:- 
AVE. AT BROADWAY & 64th ST., N.Y. 23, 
TRafalgar 7-1729 


INSPIRATION 


LAST MINUTE 
STMAS DISPLAY 


WITH METAL WINGS 


FINISH 
$35.00 



























































... AT LYNN DISPLAY 
17 W. 45TH ST. 
mM OFS ee 














You Can Start 








py 


i 


aa. 


| ACTION FOR obs us 


ROTARY 


Now 


to design your Postwar 
Motion Displays — because 


















g 
ZSPEED OSCILLATING 










Cuteness / * 


RECWPROCATING 




















Speedway will be right 
there, too, with the proper 
motor to create the motion 
you'll need. Come _ to 
Speedway with your dis- 
play motion problems — 
Show us your blue prints 
with full dimensions and 
all characteristics — and 
we'll “power” it for you. 


Speedway pioneered com- 
pact, low priced electric 
activating units for adver- 
tising displays. And, after 
the war, will again offer 
the most complete line of 
electric motors - solenoids 
and gearmotors for the 
display industry. 



















Write for Catalog. 

















1897 South Laramie Ave., 
CICERO SQ, ILL. 
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on the ladder of will do well to 
subscribe to the important fashion and dis- 


with 


display, 


play journals and become associated 


organizations of their profession. 


The display artists who will be “tops” in 
post-war display will be the ones that are 
able to execute dramatic, theatrical, visual 


mnerchandise presentations by the intelligent 
selection of 
to be 
cutive’s own designs to meet the need of his 


“invisible display props’’—these 
manufactured from the display exe- 
firm's promotions. 


What's ahead: We 


and accept the challenge ! 


in display are ready 


Albert Bliss 
Bliss Display Corporation 
New York City. 

With the war over, the display profession 
can look ahead to a brilliant, creative future 
The efficiency of visual selling must equal 
the technological and sociological efficiency 
of production if we are to have a balanced 
We must invent techniques that 
make it possible for the retailer to sell as 
last 


economy, 


and as reasonably as the manufacturer 
can now produce. War economy taught both 
the retailer the display that 
the decorative character of the display funce- 


and designer 
tion must be supplemented by faster selling 
techniques. Restrictions in the use of news- 
paper space have increased display budgets 
Whether or not these in- 
creased budgets remain depends on the sell- 


during the war. 


ing productivity of what the display manu- 
facturer offers. 


During the war. much was written and 


about the necessity 
Let us hope that, during 


the conversion, this urge for greater knowl- 


said by the profession 


of display research. 


edge will) continue. Heavy industry and 
manutacturing have been preparing many 
blueprints for postwar distribution. Most 


around efficient 
American 


of these blueprints center 


visual selling. These giants of 


production will offer impressive incomes to 


those who will apply their 


this 


competence to 


end. 


Eugene Turner 
George Muse Clothing Company 
Atlanta. 

In appraising the postwar outlook for 
display, it is interesting to note that we are 
Just re- 
member that in only a few short years the 


in reality making much progress. 


displayman, through a more business-like 
approach, has advanced his status from the 
title of to that of 


“display executive,” with increasing author- 


lowly “window trimmer” 
ity and responsibility. 

This transtormation came about while the 
and space-fill- 
was developing 


so-called window. trimming 
ing technique of vesterday 
into a more objective force, with the proper 
And I wish 
underscore this term 
in the minds of all display- 
symbolically, it 


recognition of “visual selling.” 
it were possible to 
“visual selling” 
has a clear 


men because, 


meaning which registers well. I believe it’s 
about the instrument 


at our command to further the ad- 


most practical which 
we have 
vancement of display in the postwar future 

In other let's 
caution. — It 


words, view the postwar 


period with makes no. differ- 


ence whether we are trying to. put 


over 
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new postwar gadgets, goodwill, merch 
dise, or institutional displays, our thou 


should forever be to sell, sell, sell. 


Joseph Apolinsky 

Loveman, Joseph & Loeb 
Birmingham. 

mention 


It is needless to 


display 


here the 4 
played in the war effort for th 


who were actively concerned. Howey 
for the benefit of the newcomers in the d 
play field, I will begin with the Vict 
Display committee headed by Les Janes, 
Sears, Roebuck'’s Chicago office in cha 
of display. This committee also consist 
of leading displaymen from every. stat 


the Union. 
It was their job to organize the other « 


play people in their district and see that 
they prepared displays to tie in with 
War Bond drives, enlistment of marines, 


sailors, soldiers, merchant marines, 


Corps, and the other branches of our arn 
services; also, all women branches, cons 
ing of Waves, Wacs, Marines, Nurses Corps 
Cadet Nurses. To add to the 


and afore- 


mentioned, there were the Red Cross drives, 


the War Fund and Community Chest drives 
U.S. O. displays and many, many more that 
do not come to mind at this particular time 
aided the wai 


display 


So much tor how display 
effort. Now, ahead for 
in the peace days to come? 


what is 


Every up-and-coming city will have its 
civic events and any display person who 1s 
the least bit civic-minded should jump at th 
opportunity to lend all of his efforts to hel 
make these events successful. For as his 
city advances and grows, so does his stor 
and the display person involved. Mhis 
will naturally call for extra work but 
“nothing ventured, nothing gained.” 

The tax the display 
person's ability to a large degree. The 1 
employment of millions being released fron 
the army and formerly 
war production will be a man’s-size job and 
display here should be a great help throug! 
pertaining to thos 


reconversion should 


those employed 1 


institutional displays 


events. 


Clemens Scheuer 
Scheuer Manufacturing Company 
New York City. 

The war is won and we, here, feel prou 
to have helped win it. Even 
in the process of reconverting the plant tron 
Several former 


now we aft 
war work to display work. 
emplovees are still in the armed forces a! 


at 


mit 


we are anxiously waiting for them to con 
back to bring the staff back to normal 
This 
better 
precision 


made us witness 
manutacturing 


government 


war has new atl 


methods of and 
work which = the 


and expected, 


manded with the seeming 
accomplished, has added 


benefit. the dis 


impossible 


knowledge which = will 
field. 
New 


fixtures 


tools have been designed and 


are being designed and cre 
which will far 
produced in appearance and_ practicah 

Now that the war 1s over and won, we ©al 
all look forward to seeing an entirely 


field for display with great possibil 


exceed anything previ 
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Aubrey L. Maley, 
e Broadway, 
sllywood 


These next few vears are going to bring 


+ 


+ 


ny changes in display. There will be 


ater opportunities for all displaymen who 


alert to take advantage of these oppor- 
ities. 

With the many new materials coming to 
the fore from the war, there will be no ques 

1 that this period is going to be great 
and most interesting. There is no doubt 
that every displayman is looking forward to 
the day when he can get his hands on thes« 
new materials that are promised us. With 
the ingenuity of the displayman, these ma 
terials will find their way into many intet 
sting uses throughout the stores 

Through these past four war years, dis 
play has done a most commendable job in 
helping to promote the sale of War Bonds, 
and participating in many other phases ot 
the war effort. These war vears have taught 
us a great many things that are going to 
benefit us all substantially in planning ou 
operations for the vears to come. 

Now that the war is over, the retail store 
has a big job to do in reconverting to a 
peace-time basis, the same as every other 
industry. Most all stores are planning 
modernization programs of one form or an 
other. Many are expanding their businesses 
to outlying districts, others will modernize 
their interior departments and replace old 
and worn-out equipment. There is a_tre- 
mendous re-vamping job to be done in many 
departments; some will be expanded and 
others will be consolidated to make room 
for new departments, and all these changes 
must revolve around display. It is the con- 
sensus Of opinion that display departments 
will play an even greater part in_ these 
changes. 

Interior display, or visual merchandising 
as it is more rightfully called, has already 
come into its own. Retailers are realizing 
the ever-growing value of this medium of 
selling and are creating separate units in 
their display departments by making a divi 
sion of the window and interior depart 
ments. In most cases both of these depart 
ments come under one head, the display 
director, so that both divisions can. better 
coordinate their planning. 

Display directors can well take advantage 
or these post-war years by. establishing 
and proving their value as one of retailing’s 
Most potential selling forces 
Ralph W. Adler, Secretary, 

Jas. B. Williams, Inc., 
New York City. 


Ve are all proud of the part that display 


People have played in helping to win the 
\ not only on battlefields, supply lines 
aid in camouflage units but here on thre 


etront. For these skillful people also 
geared their talents to an all-out program 
dramatizing where civilian duties lay. 
r imaginative ingenuity backed every 
| drive, helped fill) life-saving blood 
s, stunted the growth of inflation and 
indreds of subtle, suggestive ways, kept 
t our war jobs, when to quit would have 
tatal. 
t no one knows more than the men 
[Continued on page 1023] 
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MIGHT 








America, in her might, solemnly accepted VICTORY 


with the hope that a new world shall arise, where men 
everywhere can live together in peace and friendship. In 
such a world, specialists in science and industry can 
achieve their objectives and so we of the display industry 
will work for bigger achievements in the scheme of mer- 


chandise distribution. 


NAT SIEGEL, 39 W. 37th St., New York City 18 


Nationwide distributors of display fixtures, mannequins, 
novelties and accessories. 








ga a er CEDAR BARK 
Clear and Colors—Transparent and Opaque. 
The Artistic "“DIAMOND-IN-THE-ROUGH e CEDAR POLES 


Malros Company, New York City e BIRCH POLES 
See Page 109 e@ CEDAR SLABS 











e BIRD HOUSES 
e@ RUSTIC & BIRCH 


THAYER & CHANDLER AIRBRUSH DISPLAYS 


e particular artist e RUSTIC FURNITURE 
RUSTIC FURNITURE CO., Inc. 
nd atalog $2 Phone—Day: 68—Night: 147 
AYER « CHANDLER WILLIAMSTOWN, N. J. 





TH 
910 W.VAN BUREN ST., CHICAGO.ILL. 
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6 
SIDE VIEW 





“Papier Mache” Men’s, Women’s, and Children’s 
Forms made by hand by experienced Mannequin 
Manufacturers. Finished in Papier Mache or Man- 
nequin composition. Price list and description sent 
on request. 


NATIONAL ART STUDIO 


Subsidiary of 
NATIONAL MANNEQUIN MFG. CO. 


308 South Market Street Chicago 6, Illinois 


EFFECT OF LEATHER 


.. . Price of Paper 


WITH 











A CLOPAY 
PRODUCT 


Backgrounds ---Covering---Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. What's more, it’s grease 
proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects ai 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 
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DISPLAY ESSENTIALS 
[Continued from page 64) 


Dos and don'ts in relation to design: 


l. Interesting fundamental arrangements 


to guide your displays: one large and one 


small object; two objects of the same size 


for continuity and formal balance: varied 


SIZES 1h 


a stair-step design 


) 


object Deo 


Do not crowd a small area with a largc 


not display a small object ina 


IATL Case 


3. Be sure to obtam balance, either tormal 


or mtormal \ good example of good bal 


saw: the werghts on each 


other, 


ATIC Is thre SCC 


end must balance each regardless ot 


where placed 
arrangement 


$6 Do not use a “top-heavy” 


5. The center of interest should come with 
Divide vour case o1 


Your dis 


middle 


in the center sections 


plan on paper into 16 equal parts 
play should be centered in the tour 
sections 

center of 


6. Always have one dominating 


More 


View 


interest than one is disturbing and 


conflicting to 


7. Be caretul that the display’s lines do not 


draw the interest outside of the case or win 
dow Everything should) pomt and look 
toward the center of interest 

KINDS OF DISPLAYS AND WHEN 
USED 


}. Mass displays are those used particularly 


in smaller stores, stores selling low priced 


merchandise, and in stores where the ownet 
ries to see if 1 18s. ot possible to put every 


thing he has W) ston k on display 


Phere are quite a few chain stores today 
which spend considerable sums of money 
on their show windows and what do they 
do? They try to see just how much they can 
jam in, and consequently it is almost) im 


possible to see the backgrounds tor the large 
amount of merchandise displaved. You will 
find 1Q-cent 


to see just how much they can display ina 


the 5- and stores) trying 


also 


given window. However, | have studied this 


tvpe of display and found there were very 


few shoppers attracted to them. Unless vou 


are trying to sell merchandise at special 


prices, mass displays are entirely wrong. [1 
vou are endeavoring to display new, season 
able, and 
vital that vou display it so that all the new 


fashionable merchandise it is vers 


features are clearly visible. This is) im 


possible with mass display. 


2. Another kind of display is related dis 
play By this is meant merchandise with 
direct: relationship. For example: It you 


are showing silverware, it is) pertectly all 


night to combine it with glassware and china, 


for these items are used together at the 


dinner table Another example of related 
merchandise would be mens underwear 
combined with garters, socks, and even pa 
Jamas, since these items are all part. ot 
men's undergarments. Shirts may be dis 
plaved with other outer garments such as 
ties. collars, handkerchiets, and other ac 


CESSOTIOCS 
1 should like 


port that accessories in 


to mention at this particular 


a display add con 


siderably to its attractiveness. The reason 


tor adhering to related merchandise in your 


display is to get away from what we con 


sider a hodge-podge People are not at 


tracted by ao conglamoration of merchan 
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this, if it is 
merchandise, 


dise. To avoid necessary 
show a large amount of 
viders are very helptul in making differ: 
items stand out by themselves. [ would |i 
to add here that I did not mean that 5- a 
10-cent stores don’t use related merchand 
in their displays, but what I meant is tl 
they trim their displays too heavily. Ho 


successtul 


ever, they seem to be vers 
their operations. One would be prone 
say, what right has one to criticize? | 


[ would bet that their displays play a vi 
small part in the success of their operatio 
Windows of purely mixed goods are out 


the question entirely. One should. stick 
one item and show it with the proper 
CESSOTIES, 

3. The third kind of window display 


known as unit display. In this type of w 
dow the merchandise is not spread over 
entire window, but) various groupings 
merchandise incorporating trom three to 
stands, allowing breathing space between t 
groups, are used. In show windows wl 
a large quant 


that 


required to display 
mMportant 


Vou are 
and variety, it 1s 
merchandise be grouped according to col 
Unit displays 
men's appa 


Very 


materials, style or even price. 
are very popular in showing 
However, women's apparel and accessorics 
in fact almost any type of merchandise, cai 
be displaved in units except perhaps fur 

ture. Furniture displayed in groups such as 
chair-lamp-table grouped together, 1s) mucl 
appealing than if it were scattered 


MOE 
HOW TO PLAN YOUR DISPLAY 
The policy of the store should be your 
guide in deciding what type of displays 


will appeal to its clientele. For exampl 
if it handles high-grade merchandise 

display should be very lightly trimmed wit! 
lots of white space; and the background 


It the 
store is appealing to customers in the lowe 
brackets, or bu 
moderately priced merchandise, | would sa) 
that the | 
trimmed. 


setting should be of better materials. 


Income those who have to 


displays should be more heavi 


However, be sure to make eve 


display as attractive as vou can, never to! 
getting to handle every piece of merchants: 
as neatly as possible 

You can tell the 
looking at it from the outside and trom. the 


kind of merchandise it has on display 


type OF store just iD 


In planning your display, which may bh 


for some special sales event or a presenta 
tion of something new, you should. tind out 


all you can about the merchandise. It 1 


is a sales item it is a good idea to know 
it is being advertised and when; how muc! 
of it has been purchased; what price cot 
cession is being made and why, and at 
other information the buyer can give you 
i ait 416-2 find out 
what all the 
or where it originated; who was the de 


sure to 
from. whiat 


style item, be 


new teatures are, 


1 


signer, if it is by a famous designer; an 
if it 
will then know what vou are going to 


features a new color or colors Lo 


play, and from these points you can gat! 
your Inspiration. 
It is a common practice among the bett 


stores to tie up their promotion, especiall 


large events, with a pretty good amour 
advertising space and show windows. > 
that. | do not mean that all advertist 
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would 


that 


some 


ced up with show windows; 
almost for 
thermore, it is not necessary to tear out 





impossible stores. 


id as vou do a window. Therefore, it 
4 . much simpler tor the advertising depart- 
| t to tie in with all promotions, large 

small. 

uspirations for a display can be derived 


n material supplied by the manutacturer, 
may 
n magazines of a tashion or home nature. 


me ideas for their displays 


get 





For seasonal displays, such as those used 
O n the spring, summer, tall, winter and 
t Christmas, one may derive inspiration from 
‘ Mother Nature. \rtificial flowers tor the 
season. Santa and holly for Christmas, and 
nany Other aids may be used to secure at- 
y 1s nosphere for the merchandise. National 
\ olidays suggest ideas tor vour displays such 
is Washington's birthday, St. Patrick’s day, 
Sout Valentine’s day, Memorial day, Fourth of 
y SIX uly, Labor day, Hollowe’en and numerous 
it thers. 
h Displays may also tie in with nationally ad 
ntity ertised merchandise, radio tie-ups and spe- 
ial weeks such as Arteratt week, Friendship 
ol veek, National Baby week, National Cotton 
plays veck and the like 
yal . a me 
ories Former Display Artist's 
Heroic Role Revealed 
urn The United Press on September 13° told 
ch as the story of how a tormer display artist 
muc! slipped into France tour months before the 
ree \Ihed invasion in 1944 and eluded Gestapo 
wents while smuggling in radio equipment 
, ind maintaining contact with the French 
yout inderground. He ts 63-year-old Henry | 





splays aussucq, with Gardner Display Company 
ample Pittsburgh, hefore the war. 
eo the His story was told for the first time 
1 witl Wednesday when he received the Silver Star 
roun rom Maj. Gen. William J. Donovan, director 
M4 t OSS. He was the only civilian among 27 
lowe ISS personnel who were awarded decora 
to bu tions tor heroism and meritorious services 
Id sa Laussucq was accompanied into France 
wavil WV a young woman radio operator still iden 
CVE fed only as “Diane.” who later disap 
er fol wared, 
aniline He spent several months with the undet 
sround, climaxed when he and his com 
ust anons successtully defended the Hotel De 
om th ville in Paris against Vichy police and SS 
a\ troops. just before the liberation of the 
nay be rench capital on August 24, 1944. 
esenta 
ad on ODT Drops Ban 
li it On Conventions 
<nO) \t press time it 1s learned that the Office 
Vomucl | Defense Transportation will drop all reg- 
ce cor lations prohibiting conventions and. trade 
nd a shows, as of October 1. At the same time 
ve equest was made by the ODT director 
indo it such meetings should be kept to a mini- 
mi wild im in size and attendance, where possible, 
the «de til after the peak in troop movements is 
er; am is early next veatr 
s. Yo ae 
to di Zimmerman to Teach 
1 gathe Display Course 
Henry Zimmerman, display manager for 
we b ps Vel & Heilbroner, New York City, 1s 
special TViog as instructor for an evening class in 
es Isp conducted by the College of the Citys 
sei . tN York's School of Business Adminis- 





tisil 





| 


DISPLAY WORLD 


>>»>>>>>>>>>>>>> >>> > 


\ 





Bt <<< ~<A KX KK KK ~~ 


Send for Free Booklet Taffel Tales’’ 
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PROGRESSIVE 


TAFFEL BROS. /nc. 


95 MADISON AVENUE + NEW YORK 


MERCHANDISE 
PRESENTATION 
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NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 
re-coloring Draperies. @All colors and black. 


For complete information and sample (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


1014 N. Harlem Ave. 





River Forest, Ill. 


When planning your Fall and Christmas 


Decorations, Use Natural Greens 


$5.00 per case 
$5.00 per case 


Smilax 

Magnolia Foliage 
Cedar Sprays $5.00 per case 
Long Needle Pine Boughs $5.00 per doz 
Dyed Pine Needles—red and green $0.22 per Ib. 


Southern Grey Moss $2.50 per 10 Ib. 
Your orders will have sonal attention 
ind prompt shipimnent 


Can also supply Dyed Long Needle Pine Boughs 
and Smilax, red or green. 


Wire or write 


Caldwell The Woodsman Co. 


EVERGREEN, ALABAMA 
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EFFECTIVE DISPLAYS 


With Colored Granular 


DISPLAY MATERIAL 


It's Novel and Unique. Latest Fall 
and Christmas Colors now available 


We manufacture 


Wood Flakes. Kubes. 


Chips. Stones, Sand, Glass Tinsels. Crys- 
tal Beads. Pearl Chips. Sea Shells. ete. 
Give a quality background to almost 


any kind of merchandise. 


Made in all rich standard colors and in 


combination colors. 
areas around tree 


Good for open 
trunks, posts, odd 


spaces. Inexpensive, can be re-used 
many times. Leading stores have used 
these products for years. Prompt ship- 


ments. 





PRODUCTS 
(Trade Mark Reg. U. S. Pat. Off.) 


Check your requirements NOW with 


vour Jobber 
necessary 


Contact us direct if 
Free Catalogue 


National Sawdust Co., inc. 
Display Dept. 


65 N. 6th St. 


Brooklyn, N. Y. 
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FEATURING PASTELS 







By MARY B. REYNOLDS 
Atlanta 


Following the trend for pastels in the re 
decorating of up-to-the-minute department 
stores, Davison’s, Augusta, Ga., is winning 
new friends and influencing old ones with 
the delightful effect of beauty, light and 
freshness which the new painting and dec 
orating job has wrought. Pale pink, a little 
deeper blue, a mauve touch here and there, 
and presto, the merchandise is brought into 
focus and every piece seems to be doubly 


blouses in the 
ranged against light backgrounds and 
fied this new decorative treatment by s 
ing an immediate increase in business 
iery department shadow-boxes display vat 
ing shades of hose against a pale pink hi 
with frames of deeper rose. Display fixture 
have dainty maline ruffs of pale pink 
lighting arrangement is most effective 


Pale green 
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QUALITY 
CARDBOARD 
SINCE 
1902! 


appealing. The work has been under the which the Cosmetic Shop has used to pre 
direction of T. E. Joiner, display manager. sent one of the loveliest displays of. thi 
type of merchandise seen around the cou 
gowns and slips against a flesh background try. Pastel ostrich plumes draw eyes imm 


Phe Lingerie Shop displays its negligees, 














—~ 


CRESCENT 
Quack 


\ BOARDS 
»> 


A Product of 


CHICAGO CARDBOARD COMPANY 
656-670 W. Washington Blvd. 
CHICAGO 6, -:- 


ILLINOIS 











with cases of blonde finish, The multi- diately to attractively arranged displa 

colored assortments of sweaters, skirts and Gages Shadow-boxes best of the counters Ks 

—Examples of the effective display case treat- ‘“'') iy the same green and orchid schen rh 
ment by T. E. Joiner, display manager for The entire store has been — similar 

Davison's, Augusta, Ga.— treated. * 

\¢ 
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HONORABLE 
SERVICE 
EMBLEMS 


The government has asked that the emblem of honor- 





able discharge from the armed forces be publicized 
as much as possible, so that everyone will recognize 
those who have served their country with the military. 
You'll find dozens of places to use these large, authen- 
tic reproductions . . . especially so now that V-E Day 
has come and hundreds of thousands of men are to 
be discharged from the Army. Use them in windows, 
on ledges, counters, on columns and elsewhere through- 
out the store. Place your order now for immediate 
shipment. 


SILVESTRI 


710 WEST WASHINGTON BLVD. 
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FAC-SIMILE REPRODUCTION, AUTHENTIC 
COLORS, SIZE 24‘ OVERALL. EACH, $12.50 


MFG. CO. 


CHICAGO 6 




















THINK THIS OVER will be for all the readers informality 1s studio 50 x 60 feet in size with a 50 it 
[Continued from page 7o] what I like and it is as much a part of me ceiling, two smaller studios, a telecine roon 
J ‘ a . 
: ' . is my big nose or hazel eves, so don’t hest housing a full component of television mo 
Finally in the midst of the apple pie he fan ; 
, ; , tate to write me any time about anything tion picture cameras, and tacilities tor art 
shouted out: ‘Il know that face—it’s in 1310 F \ h Bend ; ; 
, ) ’ OT cast ictoria sti t, South bend Work, property storage, dressing rooms and 
DISPLAY WORLD every month. So you sinciakan-epinis since ro ree ; 
I have a nice mailman and a big mail extensive accommodations for audiences 
see it does really look like me and it cost 
ae i ; box and I answer my mail it mav take 
me just $15 to have it taken. That perhaps ; nae McCaul Reioj 
a few days sometimes, but always aliswel 
explains the reason why | look miles away : cUauley RKejoins 
| | unless It Is a request tor ative or a ten - 
The editor, I think, believes in letting well | : ; Kleinhans, Buffalo 
ugh alone and so do | If will admit se , ; ; Clem Kietier, Jr.. display director tor The 
I hope vou won't mind me taking yout ‘ ' 
however, that [ have tewer hairs around the , : ; : Kleinhans Compan Buffalo, reports tha 
z ice tter and making it into % fumina this 1" 1 | ' 
temples and | have gained 15) pounds in ‘ pO ia wipiscin William McCauley has returned to the dis 
. | ‘ month because vou are now a real person on ‘ , 1 > ‘ 
verght since that mug in the upper lett hand , ; : play department atter spending 30 months 1 
my reader list—vou exist as a_ personality 
corner sat betore the flash bulb. Even biti : : nin a a the army. MeCaulev was a surgical t 
: \ in my mind and [| only wish all the rest ot ' , j 
one my first baby pictures shows that | : ; = ; “gee ian and assisted in many operation 
:; the thousands of readers (I have hundreds 
aven't changed much in over 42 vears. It mae crue he big Miami Veterans’ hospita Hy 
now) would make themselves come alive Pe ii ma 
always proves that | am not any cuter now : : service at Kleinhans dates back to 19] 
| to me as vou hav lone | vriting a lett ' ; , , 
than | was back in 1904 at the age of one SS aNnagy ee ey pts \lso at Kleinhans, Jack Delane t 
' é Phanks a million, and the be t dun t ; F sacl 1X 
ea Even at that early stage vou will earn spla department  anticipat Ist 
ou in display Ss 
i to admit that I had a flare for good ; urthday by a tew days and joie e U.S 
pre to attract attention and | still like to N York S A p| Marine Corps Hei mw und i 
stand on chairs and defend the value of ew York Store Announces Plans lining at Pa Island, N. ( 
| against all comers For Television Studios 
5. 4 laire, one Can absorb a great deal ( harles IX Shipley re sident rt lo Mrs. George Wagner Recovering 
DISPLAY WORLD and the mor Wanamaker, announced bear \ yn COMP From Operation 
ads about display and puts it into tion of arrangements with Allen B. Dumont —s 
, j vad : ~ Mrs. George Wagener, wite ot the displa 
¢ ] 1) ron ( les har OoOries } ol ( | stallation : 
practice, ; ai Detter ne become at it. il atories, Ine . 1 t 1 ‘ itl fe setne Hol J | Brande & Sons, Omaha. 
always glad to mention names and three complete television studios in the ; } 
] ; , ‘ , 1 convalescing alte il yperatl ) i 
Places of displadies and displaymen in my = main store in New York City Phe studios eos 
ma . penareitys 
n because names are news and I teel will be operate nN conjunction wi 1) 
iv columns are always more complete- Mont television station WABD ee 
; ry ' , r r 
I art of the reader when | do have them We plan to convert the portion of t ocrure oe 
ardest job is to get information about store now housing the auditorium into a For Dorsey 
nd you and vou out there among. the virtual ‘television = citv Shipley said \ tractured bone in the toot. suffered 1 
rs. It really isn't my column It “More than a= half-million cubic teet of a tall, has put Leshe Dorsey, display director 
ay ys to you and the more news and space Is being set aside for the project Tor Oppenheim Collins, New York Cit 1 
I can get each month the better it The installation will include one giant crutches tor the time being 

























--All Metal-- 
Clover Utility Table 
























463 BROOME ST., 





MAJESTIC DISPLAY CASE CO., INC. 


NEW YORK CITY 13 





































FOR FALL 


Scarecrow, 2 ft. high 
Pumpkins, 20 in. high 
Leaf, 2 ft. high 

Acorn, 10 in. high 
Owl, 15 in. high 
Squirrel, 12 in. high 
Rustic Fall Sign, 6x15 in. 


ALBERT D. BLITZ 


1212 G St, N. W. 
Washington 5, D. C. 





PAPIER MACHE 


NOVELTIES 


Popular Units You Need 
At Attractive Prices 


EACH 
$7.50 
$4.50 
$4.50 
$1.50 
$2.50 
$2.50 
$2.50 


IMMEDIATE SHIPMENT 


MODERN DISPLAYS 











DISPLAY WORLD 


INTERIOR DISPLAYS 
[Continued from page 45] 


Styles in display art work techniques 


change with the years just as do styles in 
ready-to-wear. For two or three vears now, 
paper sculpture and papier mache sculpture 
have been in vogue The newest technique 
is art work on glass. In the near future vou 
will see paintings on glass, with sequins, 
paper and other media introduced into the 


Right now we have some 


glass pictures. 1 
' 
I 


small versions of this technique in the cases 
in our basement sportswear department 

\rt work of a high type is more and more 
an attractive 
place to shop Just before Easter of this 


vear T visited Marshall Field's intertor dis 


Important i making the store 


play department, and it looked to me like a 

vast commercial art studio 
Phe third obligation to the customer ts 

a convenient place to shop. and here are 


some of the methods by which it is ac 


complished 
Departmental and directional siens imtel 
livently executed and located 


Point-of-sale displays making a tie-in 


with advertising and windows, making met 


chandise readily recognizable 

\ssortment displays so that many kinds, 
colors, and SIZES) Call ay seen at a glance 

Selt-selection devices which im these times 
are so very important 

Services and helps of all kinds commen 


surate with the size of the store and its 


policy 

And in the fourth place, the store must be 
i satisfying place to shop Phe custome 
must be satisfied that she has found what 
she wants and more too That may be a 
merchandising and selling job, but it’s also 
an interior display job to show the beauty 


and benefits of goods and services to a 


satisfied customer, direetly at the poimt-ot 


sale 


We must not let our 
effort diminish in the Jeast at the all-im 


sales promotional 


portant pomt-ol sale \n insurance sales 


man has a chent almost ready to sign on 
begins 


thre dotted line, and thre chent 


fumbling tor a pen Phe salesman hands 
him) an oversize, attractive pen and says, 
“Here. try mine.” The contract is) signed 
Gqoods at thr pomt-ol sale should be pre 


sented so attractively that they look bette: 
than advertised, better than they appear in 
the window, so that the customer makes 
up her mind to buy even before she is ap 
This ais) the 


salesperson 


proached bv the 
purpose and duty of interior display lie 
increasing importance of interior display ts 
a trend of the times. A year or so ago | 
attended a mecting of display managers im 
New York 


chitect and store 


adressed by a leading store at 


designe He predicted 


that post-war store tTronts will place Me 


and more view of the 


emphasis on direct 
Street Tn Scone Cases, 


In others, 


Interior trom the 
show windows will be eliminated 
they will be modified to permit: caster a 
cess to the store’s imviting imnteriot 

In a recent issue of DISPLAY WORLD 
design director ot 


1s an article bv thre 


Labbe 


ing sucl 


OQwens-Ford Glass Company teatun 
modern store design 

On Fortieth street, neat Kitt) avenue 11 
New York, one can stand on the street and 
Companys 


look aimto the Standard Fixture 
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Lively, Versatile, Velvety 


EATON Grass Mats 


You'll enjoy a healthy turn-over of goods 
this Fall with colorful, lively displays using 
eye-catching Eaton Grass Mats! Their rich 
natural green stimulates practically any 
display to profits plus ...and they‘re dur 
able! Special power-dyeing, mildew-proof:ng 
and electrical trimming go into the making 
of all Eaton mats. 


Fire Resistant, Too 


Eaton's fire-resistance treatment makes you: 
profitable displays safer ones, too! See your 
display jobber today, or write: 


EATON BROTHERS CORP. 


Hamburg, N. Y. 





store and see a dozen complete bathro 
In your choice of designs and colors. 
store itself is one big) show window 
You can stand on Michigan boulevar: 
Chicago and be entranced by the colortull 
lighted offiee of an air line, and, or 
hero sized map of the United States cov 
ing the huge back wall, pick out the point 
You're 


reliability, and = desira 


to which vou would like to fly. 
on the magnitude, 
bility of the air line before vou opel 
plate glass door We have several exat 
ples of this trend toward bringing inter 
display to the street here in Detroit. [rete 
particularly to some ot the newer | 
stores 

In a recent advertisement by one ot 


I note 


the tollowing lofty definition of a good 


nations outstanding display houses, 


play: “A masterpiece of visual presentat! 
Which stirs the mind, stimulates the 
tions, and initiates action.” The copy 
on to sav, “The great) abstractions a 


epitomized by visual symbols—the 
vlass of time, the scales of justice, the 


of plenty.” Coneretely then, “Dynami 


ing of ideas or products is only as. strot 
as ats use of visual presentation.” 

\nd let me conclude by emphasizing 
Most mecessary 


visual presentation ts 


most effective directly at the point-ot 


Seventeen Prizes 
In ''Bondex'’ Contest 


“Bondex” hot iron tape is to be teat 
ina display contest sponsored by the 1 
facturers of that item, with 17 prizes fe 
windows — and 


Winning counter = dis} 


Phere will be three first prizes of a 
\ tors Bond each, Toru second awards 
sisting of $50 Bonds, and ten addit 
Bonds of $25 each tor third prizes % 
eraph entries (5 by 7 inches or larger) 
be sent to the National Needlecratt Bi 
385 Fitth avenue, New York City, by | 


her 15 
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AND NOW ... WHAT'S AHEAD? 
[Continued from page 97] 
d women in display that the job of win 
ng the peace is as vital to our security as 
e surrender of Japan. And the first step 
towards winning the peace and avoiding de- 
ession is a healthy national economy. So 
woods must move quickly The more pro 
icts people use, the faster industrial wheels 
spin and the more people are employed with 
ining power to complete the circle. 
Successful merchandise presentation ts 
ce of the strongest links between producet 
d consumer. To show an article is not 
nough. But to present the idea behind it, 
I stimulate the desire for it to sell 
the article without need of additional sales 
manship, that is the function of visual met 
chandising. That's how it) obtains mani 
mum patronage from store traffic, cuts dows 
over-head and speeds-up distribution 
Forward looking stores are planning more 
and better 
sale impetus 


interior displays tot 
And with the anticipated re 


pont ot 
lease of priority materials these wall be 


staged dramatically with  eve-compelling 


lighting and color treatments. Display 
budgets will be increased in relation to ad 
vertising costs as the realization grows that 
inter-related 


each department — performs 


services. (ispecially in the case of store 
promotions where the effect of adver 
tising is weakened without the co-operation 
of display, and vice versa.) And as display 
people have proved, by their heroie war-time 
accomplishments, the dynamic power ot 
merchandise presentation, management will 
increase” their SCOPE Not alone for. store 
prestige, but because every penny invested 
will return dollars in advanced sales 
Displayvmen and women are on the job 
with renewed confidence in their abilities 
md oa full sense of their responsibilities 
Largely through their talents, the question 
mark now looming on the horizon wall dis 


solve into a prosperous, busy future 


NEW YORK DISPLAYS 
[Continued from page 35] 

black 
shoulder and gay. striped) skirt 


he lt 


jersey with the new squared 


with Ascot 


Through a series of five windows at Dk 
Pinna’s, Display Director Franz Gobbi gave 
Visual impression of a present-day college 
urriculum with the subjects tangibly out- 


lined and the probable goals suggested. “Shr 
studies Line will be a designer” is let 
tered in an open ruled notebook, for exam 
ple Phe student. wearing a pink jacket 


with black skirt, stands betore a blue-green 


two-panel screen on which colortul costume 


sketches are tacked. Beside her is a Shock 
ng pink dressmaker’s dummy, draped in 
ards of purple fabric while a fuchsia dress, 


gold kid bag and jewels were in a 
| heap on a low white stool in the 
round, with a fashion magazine and a 


\dditional 


d jersey blouse on another 


es and a hook le on the floor. In ac 
inving displays, the student “studied 
Ing will be a sculptress’ 


Color—will be an interior decorator” 
tashion—will be a stylist” “Dhue 
will be an architect” 


GItSPLAY WoORLE 
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lite 


Coronet 


Wigs 


leading department store 
and specialty shop display 


men for outstanding verve 


and glamour. 


Send for your copy of our 


new catalog of 


quins and Wigs. 


THE DISPLAY EQUIPMENT CORP. 


147 WEST 37TH STREET 






Vannequins and 


. acclaimed by 











Vianne- 








NEW YORK CITY, N. Y. 











Save $2.25 with 


PRINCIPLES 





ught singly. the wo0ks 


Bi 
$20.75. Under this offer 


5 VOLUMES = w 
1278 PAGES pce 1 te bog < 42nd a " eg! 18 
oenc me 1e) «6(NcOraw 1 ommiercia Ar | 
HUNDREDS brary, 5 volumes, for 10 days’ examination on ap 
OF proval. In 10 days I will send $3.50, plus few 
ILLUSTRATIONS cents postage, and $3.00 monthly till $18.50 is paid, 
or return books postpaid (Postage paid on 
AND orders accompanied by remittance of first instal- 

EXAMPLES ment.) 


Library offer 


you 


This COMMERCIAL ART 


Home-Study Course helps men 
get ahead 


Here are five books giving practical material for the display craftsma: 
who wants to improve his technique and handle a wider scope of work 
These books take up thoroughly the best-paying types of commercial art 
work, show what sells, and how it is produced They enable you to 
brush up on fundamentals and special points of technique—they teach 
you the essentials of doing representative drawing, fashion figure draw 
ing, all kinds of lettering, rendering of commercial subjects of many 
types, practical design—just the type of material you need to handle 
the most popular forms of advertising and commercial illustrations 
displays, layouts, etc. 


McGraw-Hill Commercial Art Library 


These books save the reader’s time with brief, punchy text that gives 
essential instructions in usable form In addition many illustrations 
and examples give the artist visual instruction, inspiration, and models 
of many types of work. Old-fashioned, standard, and modern letters 


alphabets, and scripts; advertising illustrations; posters; show-cards; 
book and printing designs; fashion drawings; practice forms; renderings 
in many mediums; etc.—more than 1300 illustrations in all form a feature 
alone worth the price of the Library You get this, plus complete, 


step-by-step instructions, written by specialists—all the material you 
need to carry on a definite improvement plan and make more money 


ON-APPROVAL EXAMINATION COUPON 





Address 


save $2.25 on 


this price and in addition have the privilege of 
paying in easy monthly installments while you 
use the books. See how this Library can hely 
you. SEND NO MONEY. Just mail the coupon 
now, to receive the complete Library promptly, 
for 10 days’ examination subiect to your accept 
ance or return 
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Cor 1 AS $5 


(Books sent on approval! in the United States only.) 
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Attention! 


Displaymen and 
Signwriters 


Now in Stock 


Satin-Finish Super White-Litho- 
lined Display Coards carried in 
sizes 





28x44—14 ply 

28x44—70 pt. (22 ply) 
28x44—80 pt. (25 ply) 
28x44—90 pt. (28 ply) 
40x60—1I4 ply 

40x60—80 pt. (25 ply) 
40x60—90 pt. (28 ply) 


Place your orders now as supply 
is limited. Jobbers inquiries invited. 


MURRAY TOLL 


Mfrs. & Mill Agents 
Cardboards of all Descriptions 


1201 JACKSON STREET 
PHILADELPHIA 48, PENNA. 
Phone: Fulton 2078 and 2011 








Attention Displaymen! 


Lloyd’s 
ANAGLYPTA 


fills many a display want. Hun- 
dreds of designs. It is unique. 
Anaglypta simulates ornamental 
plaster perfectly. It is a molded 
product of rag stock, light in weight 
and durable. 
Hundreds of designs including cor- 
nices, moldings, and decorative 
treatments. 

Inspection Invited 
Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. S. LLOYD CO., INC. 
48 W. 48th St., New York City 19 
Offices New York, Chicago, Boston, Newark 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 














COMING UP! 


American Indian Day—September 28. 

Gold Star Mother’s Day—September 
30. 

Nationally Advertised Brands Week— 
October 5-15. 

Loyalty Days—October 6-7. 

National Letter Writing Week—Oc- 
tober 7-13. 

National Business Women’s Week— 
October 7-13. 

Fire Prevention Week—October 7-13. 

Bible Week—October 8-14. 

Columbus Day—October 12. 

Navy Day—October 27. 

Girl Scout Week—October 28-Novem- 
ber 3. 

Hallowe’en—October 31. 

American Art Week—November 1-7. 

National Author’s Day—November 1. 

National Pharmacy Week—November 
4-10. 

Armistice Day—November 11. 

American Education Week—Novem- 
ber 11-17. 

Book Week—November 11-17. 





Houston Firm 


Ils Formed 

Verdrie E. Kleas and R | Ray, botl 
former displaymen, have opened a display 
supply house in Houston under the name ot 
Merchants Display Service, 15 Dooley build 
ing. The partners wish to hear trom manu 
facturers desiring representation in the 


Houston territory, especially those having 


foliage lines 


Barber Joins Goodyear 
As Coordinator 

Harold D. Barber, well known in the dis 
play profession, has become affiliated with 


the Goodvear Tire & Rubber Company, 
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—Alton Bernhard, display director for Joseph 
Magnin Company, San Francisco, created this 
display which was started the moment peace 
was announced and completed before the Vic- 
tory sirens stopped blowing 20 minutes later— 


\kron. He will) coordinate all activit 
tor the Store Planning and Display depart 
ment, also the new Merchandising labo 
tory which is scheduled for opening t 
tall He reports direct to Vernon H. Jor 
manager of the department and laborat: 


Barber's past display experience includes 


10 vears with W. L. Stensgaard & Ass 


clates, Chicago, working with manutacturers 


and retail stores in the development of mx 
chandising plans. He was territorial mai 
ager of display and equipment for Mont 
gomery Ward & Co., also merchandise mat 
ager for a group of Ward stores prior to li 


association with Stensgaard. 





—Taffel Brothers, Inc., 95 Madison avenue, New York City, has introduced a number of speci 

ribbons in Christmas designs for the coming season. An example is pictured above. Eac 

bears an appropriate design and a number of patterns are available. The company recently 
published ''Taffel Tales," a booklet showing numerous uses for ribbon in display— 














seph 
this 


eace 
Vic 





eci 
Eac 


ent 














EPTEMBER, 1945 


IAD NEWS 
[Continued from page Sg] 


ganization of this kind should do—it 1s 

ist stimulating” and “I think it 1s a splen 
book for all who are in the display field 
find it very interesting and helpful.” 


1 


Within the last few davs we have received 

veral letters from men who are still in the 

vice of the armed forces requesting In 

rmation as to whether they can become 

mbers of the IAD betore they are. re 
} 


sed 


ice-President Joc \polinsky sends eight 
members trom the Birmingham Club 
W. K. Lassetter, Lassetter & Co.: L. ! 
Wilkins, Pizitz; George Fant, The Pat 
isian, Ine.; P. G. Thomas, Porter Clothing 
Company; Mildred Wilson, Vaughan & 
Weil: Charles Auton, Sokol Brothers: Dud 
Rich, The New Ideal. These additional 
embers give us a majority of the Birming 
ham Club membership in the IAD. Apol 
sky sets a fast pace for the rest of the 
ficers and directors, and is to be congrat 
lated 
\ubrey Maley, The Broadway-Hollywoo 
vas appointed a committee of one to select 
candidates for the directorship of the 10t] 
district. The recent announcement by Pres 
ident Estes that Adrian Delsman, display 
director for Frederick & Nelson, Seattle, 
had been appointed director tor this district 
ws that Malev did his job well) and 


wed excellent judement in his selection 


Roland Sptres. retire] 


managing director, 
be presented with a lifetime membet 
ship card in silver at. the September mect 


ng ot the St. Louis Display Guald 


\long with scouting plans tor Christmas, 


Kaster, ete., \l Pollard, 


himself, the 


Valentine's day, 
urrently ino Chicago”, busies 
thee, and vours truly with plans tor assist 
» the St. Louis Display Guild in conduct 
a series of educational meetings this 
preparing a 1946 vear-book, promoting 
National Display Week, and = outlining 
ns tor an TAD meeting in New York 1 
Fun 1946 


WW | itl evil 1 i i wl it i 
ity director goes through preparing 
releases lt il be a pleasure t ‘ 

Is job t p il 1 ste 


Chicago Club Plans 

Bond Cooperation 
Chicago Display Club met the eve 
September 12 at the Hotel Shermar 
plans for the organization's partici 
in the Victor ic 
Phe speakers were Walhiam = Street, 
al manager, Marshall Field & Co., and 
es Dilday, Victory campaign publicity 


Bond drive soon. to 


VCT 

tails of a city-wide displa contest 
announced at the meeting, in con 
n with the drive, with prizes ot two 


ictorvy Bonds and two Bonds tor $25 


DIisPLayYy WorRLes 


No. 702 

CHIMES 

MURAI 
Size 40° wide x 

90” high 
A picturesque 
diznified scene 
richly repro- 
duced in nine 
colors on seam- 
less paper. Pre- 
dominating — col- 
ors gold bell, 
Xmas red back- 
ground Price 
$6.95 each 

No 703 

CANDLES 

MURALETTE 

Size 20° wide 

oO high 
A magnificent 
setting ot can 
dles portrayed in 
nine rich colors 
on seamless pa 
per. Predominat- 
ing colors — white 
candle s, green 


holly, gold 


flames, Xmas 
red background 
Price $6.95 for 
pau 














WRITE FOR 
OUR \MAS 
CATALOGS 

OF FLOWERS 

AND MURALS 


I isit Our 
Showrooms 
When in 
Vew York 


DISPLAY 
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Hur Xmas---WINDOW HEIGHT COLORFUL MURALS 


q 

















Ye 35th STREET 
NEW YORK |, N. Y 
Wisconsin 7-€800 








EVERYTHING 


FOR SMART 


DISPLAYS 
* 


CHRISTMAS LINES 
ARE NOW READY 


* 
LEROY W. 


cm FRYMAN 


KEITH THEATRE BLDG. 
DAYTON 2, OHIO 








KRAK-GLASS 
In Clear Crystal and Colors For That Sparkle. 
Malros Company, New York City 


See Page 107 











Latest Stlle WIGS 


ALL TYPES—FOR MANNEQUINS 


Also Complete Line of Wigrers Supplies 


AT POPULAR PRICES 


ARRANJAYS WIG CO., New York city. 





Telephone Chelsea 3-8341 


REDIKUT LETTERS 


Die Cut Cardboard Letters 
Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 
THE REDIKUT LETTER Co. 
2902 W. 76th St. Los Angeles 43, Calif. 











USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpese: 


POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch— CASH WITH ORDER 
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Important Announcement 





in Women's Men's 


THREE 


Or Less, 


257 W. 7th ST. 


~ THE FIXTURE MART, Inc. 
314 W. Jackson Blvd., Chicago 


Increased Production Now Enables Us to Accept Orders for 


MANNEQUINS 


and Children’s Models 


For Delivery in 


WEEKS 


If Necessary 


The quality and durability of our mannequins are well known throughout the 
trade, and our fast delivery service is possible because of improved produc- 
tion facilities. Write at once, stating your requirements, and we will respond 
promptly, giving you guaranteed shipping date. 


SEE OUR NEAREST JOBBER OR WRITE DIRECT 


DISPLAY MANNEQUIN, INC. 


NEW YORK CITY 


SHUR-NUFF DISPLAY MATERIALS 
600 First Ave., N., Minneapolis 3, Minn. 


LEWIS FIXTURE CO., 224 E. 9th St., Los Angeles 15, Calif. 








\ by mak 
bst noth fz as 


4 


WATER STREET 


Mannequins: 
Metal, Wood, an 


532 N. 





wesT MANNIQUIN 





A 


low os $25.00. M 


Ys 
pisPLA 2, WIS. 


. Material: 
Decorative Diseley uy Papers 


s. pisplayers: Nov 











Send for the 


“In 1891 





AIR BRUSH 


CATALOG 


THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 












CHICAGO - - ILLINOIS 


















of 








145 to 151 
W. 18th St. 
New York 


Manufacturers 


Wood Letters 
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DISPLAY AT NEIMAN-MARCUS 
[Continued from page 33) 
Naturally his 


with the store have made the firm have « 


long years of experie: 
fidence in his judgment. 
He is a firm believer in using one co 


“Tt he 


create that magnetism that’s so subtle 


theme in a window when possible. 


so important.” He also votes for very lit 


merchandise ina single display. “The fey 
preces the better, so long as it tells vi 
story.” He has no use tor clutter, ¢ 
fusion or elaborate backgrounds. The 


phisticated, soignee, chic modern mannequ 


n xquisitely dressed in the store’s handsom: 


merchandise, perfectly accessorized — (1 


with restraint) has been the implem« 
employed to sell the great Neiman-Mar 
fashion tradition But strangely enou, 
it has not always been the front. stret 


ot Main street windows which have broug 


the greatest merchandise sales. There w 
a time when buyers balked when they lear: 
that they Comme: 


street windows 


were going to have 
But now, when a buyer 
considerable merchandise to back a wind 
and really wants to sell, his first request ts 
sicle The hotel-bou 


Dallas won 


a window on that 


luncheon crowds ot smart 


pass this side of the store, they park tl 


interest in t 
| 


cars on this street, and then 


windows as they pass has really rung 
cash register bell. 
Whenever the store wishes somethi 


really exceptional by way of style show 


tings, the display department cooperat 


and produces conversation-inspiring bach 


grounds Especially provocative was 


three-way, three-sectioned stage done for 


career girl show early this) spring. 71 


first set was done as a fover or hall 1 


home Phe business girl model entere: 

stopped before a mirror to give her hat 

tug, t 
For t 


second set, resembling 


last pat and her girdle a_ last 


promenaded through the audience 
second sequence, the 
an office with a smart hat and jacket-ladet 
clothes 


pause, put on a hat and jacket as thoug 


rack, gave the models a cue 
for lunch or 
prompted 
girls, dress 


they were leaving the office 


home \ 


models to emerge as glamout 


meht club setting 


tor their best beaux 


For another spring show, done for 


tech-age girl, a reproduction of the fam 
“Blue Door.” which leads from the street it 
shops, was erected in ah 


entra! 


the teen-age 


ballroom as the style show stage 


This blue door has become a tamiliar sis 
in the store’s advertising and as the s!| 


entrance tor the voung. trade 
Showing its versatility, the Neiman-M 
staff created a carnival canvas 


Carn 


variety 


cus display 


backdrop tor the \ugust College 


which presented professional 


right along with new campus fashions 
every activity this) store’s display dep 
ment goes right along with the store's | 
motional fashion inmspirati 


Malloy, 


current events, patriots 


plans and 


with his staff, translates hist 


appeals and_ ta 


ion ito those magnetic windows w 


the store presents and which have give 


pleasant, iriendly display director the 


spect of the entire country, as well as 


Dallas community 
windows has prod 


This man of many 


5 
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athe-stopping displays for community pro 


ects, cultural activities, historic events 
nd patriotic promotions for the war effort. 
No effort seems to be too great if it will 
akes a good display. For example, in por 
Starlight) Operetta 


ries, miniature sets for each of ten operetta 


ayving a community 


erformances were reproduced in wate 
lor and paper sculpture. These sets, with 
romotional material and appropriate ap 
irel displayed, made even small children 
top and study the entire ensemble 

Malloy, 


tarted his display career while aioschool 


native of Gainsville, Texas 
yo in his native town. He worked with 
piece goods buver of a small store. who 
Iso did the windows for his company. When 
is superior became seriously il, Guy eat 
ried on the work alone and got his. start 
Krom Gainsville he went to a San Antonio 
shoe store as displayman, thence to Chicago 
to study display. Next he became display 
manager for the S. J. Gottheb Company, 
Kenosha, Wis.. and eventually came to 
Dallas where he was display head tot 
another large store for 10 vears before join 
ing his present firm 
Malloy has been with Neiman-Marcus 
for 22 vears and is one of the most popular 
executives on the entire staff It makes 
this reporter, lor one, realize that there 
is a lot to this display business, other than 


setting a few well-dressed mannequins on a 


pedestal in front of a velvet curtain 


Sue Williams To Enter 
Different Field 


Sue Williams, well known display tacton 
who has operated a studio under her nami 
or the past decade, has announced her in 
tention of leaving the display field in order 

design furniture, fixtures, fabrics and 
other products. 

The plant at 89 West Third street, New 
York City, has been taken over by Display 
Wood, Ine.. although Miss Williams retains 
the name and good will Phe new firm wall 
construct small units, counter displays, plat 
forms, and similar display products. sp 
cializing in volume work. Principals of the 
firm are William Mitchell, formerly manager 
to the Sue Willams plant; Marvin Straus, 

Marvin Ellis, silk screens, and Samuel 
Stein, Consolidated Mounting Company 

Miss Williams will serve Display Wood, 
Inc. in an advisory capacity until the end 

this vear and will see that her former 


chents’ orders are handled properly 


Gower To Join 
Bliss Display 
Beginning October 1, Byron ©. Gower wall 
n the staff of Bliss Display Corporation 
Nvision of Visual Merchandising), New 
York City, as sales manager in charge ot 
<imbit sales and manufacturers’ visual sell 
yrograms Gower 1s now exhibit and 
Play manager for the Federal Telephone 


Radio ( orporation 


Fanelli Leaves 
Tailored Woman 
e resignation of Alfredo Fanelli as dis 
manager for The Tailored Woman, New 
\ Citv, has been made known His 
ssor is John Stewart 
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USE 


LAUREL ROPING 


FOR YOUR 


STORE and WINDOW 
HOLIDAY DECORATIONS 


HEAVY GRADE, MADE ON 


HEAVY CORD 


Suitable for Store or Street Decorations 


Express Per yard 
shipments 250) vards, per vard 
only S00) vards, per vard 
1000 vards or over, per vard 


$ .14 Order 
12 from this 


ona ia 
-10 


WREATHS Made of Laurel, Hemlock or Pine 
45c to $1.10 as to Size and Quantity 


Write for Price List 


We also manufacture Hemlock and Pine Roping. 
Prices about 30% higher than the Laurel Roping 


CAROLINA FOLIAGE COMPANY 


MOUNT AIRY 


NORTH CAROLINA 














Original Creations 


IN 


REED and RATTAN 


V 


We share the joy of VICTORY and look forward 
to the postwar period with enthusiasm and confi- 


dence. 


Improved labor and material conditions 


should make it possible for us to serve many clients 
to whom our products have not been available 


during the emergency. 


Vv 


A. LUTZ 


3 WEST 18TH STREET 


NEW YORK CITY I! 
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FALL SEMESTER BEGINS 


at the 


BRIDGE REFINISHING SCHOOL 


where the 3 R’s are the basic fundamentals. 
To displaymen, however, the 3 R’s have 
taken on a new and different meaning, 


namely: 

“R” for repairing, remodeling and refin- 
ishing manikins 

“R” for redressing, restyling, and cleaning 
wigs 

“R” for REFRESH, the modern manikin 
cleaner, a product of laboratory research, 
which cleans manikins effectively with 
positive safety 


Enroll your manikins now and put them 
right in front of the Fall Fashion class. 


REFRESH 


$4 Gal $1.25 Qt 


Everett M. Bridge 


$91 Main St. Buffalo 3, N. Y. 
MANIKIN REPAIR SPECIALISTS 
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Display Appeal Value Items 


COLO-CAL 


ROCK CRYSTAL—Colored 
FINE (sand)—Colored. 
Color range is large—blends easily. 
“SHIMMERY SNO’’—The nearest 
thing to natural snow. Fireproof— 
Vermin-proof—Can be walked on. 
“ICE ROCK’’—For borders, islands 
and “cold” effects. 
“ICE CHUNKS” 
“Ice Rock.” 
“GLASS FLOSS” — The thinnest 
glass fibres in condensed mat form. 
Also in straight hanks (skeins). Pure 
white — shimmery — extremely fluffy 
marvelous coverage — will not 
break in handling—cuts easily. Sold 
by weight 


MALROS COMPANY 


509-511 Hudson St. New York 14 


- Larger than 














PEBBLE-TEX 


card scrolls and cut-outs 


| rocop 


SIX SUN GLOW COLORS 
AND WHITE 


exclusive Distributor 


W. C. HURLOCK 


4105 Taylor Ave. Drexel Hill, Pa. 
SAMPLES ON REQUEST 











Since the vear 1935 until the actuality, 
we have not had the opportunity of reading 
vour pleasant review and being of utility 
lor out propaganda department we pray mn 
form ous, with the most possible urgeney 


it it publishes now and your rate subscrip 
tion We profit these event for send our 
greeting to vou Sociedad \noniam 


Vilardell Barcelona Spain 


I have beet a constant reader ot DIS 
PLAY WORLD for the past two vears, 
since Tam display and advertising manage 
tor two department stores here ernest 
Grissom's, and The Popular. Your maga 
“Ane has helped me greatly and [| look ton 


ward to reading it every month 


| particularly enjoy your articles on small 
town displays, as | can readily understand 
the trials and tribulations of a small town 
lisplayvman. How about some more similat 
articles Mrs. Jerry 


\bile 1h¢ 


Skinner, Ernest 
(arissom s Texas 


, 1 ! 
I hie CHCLOSCa 


opy ot our monthly houss 


magazine, “Sales Talk.” contains two. of 
the articles vou were kind enough to. give 
us permission to reprint from DISPLAY 
WORLD. These articles appear on the in 
side front cover and on page 12 

conducted 


“Sales Talk’ 


\ ecent survey we among 
men's wear retailers receiving 
regularly indicated a strong desire tor more 
information on retail display. Shortages ot 
display personnel during the war, coupled 
with a simultaneous shortage of display ma 
terials and fixtures of various kinds, have aq 
parently caused retailers to lean more heavy 


than ever on outside advice and assist 
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ance. With this in mind, we plan to pr 
sent considerably more information in sub 
sequent issues and would like to condens 
or reproduce occasional articles from you 
magazine, just as we have in the instance, 
Proper credit 

always be given DISPLA‘’ 
R. G. Drown, Jr., advertisin 


you have no objection. 
course will 
WORLD. 

manager, Wembley, Ine., New Orleans 


In the August issue of DISPLA 
WORLD | read an interesting editorial « 
the need for a yardstick to measure displa 
I feel so strongly about this topic that I a: 
setting up a (research) program = and_ it 
results are amazing 

I believe every displayman has_ seen 
his store’s advertising department somethit 
like this: A full page ad or smaller spa 
devoted to be a certain seasonable and a 
ceptable item—the ad is run and the resul 
checked per unit sales and dollar volum: 


these remarks follow: “That was a. swe 


ad,” or “Surely did pull.” “Sold = out,” 
“Increased the volume of the store substa 
tially.” 

Why can't the display division do t 


same thing: Fake an item out of ¢ 
drawers or off the shelves of a department 


build a strong selling window that | 
enough selling punch to stop and sell 

customer who is on the street. Have vo 
window answer all the = selling questio 
Have the 
chandise and give the customer propet 


cess to it. See that it is properly sign 


interior division take this me 


Phen check every morning on the results 
from the dav before enter this ina not 
book entitled “Window Results.” 

It is amazing the figures that are t 
gathered and also very amazing to see the 
results in columns of figures that = visua 
merchandising alone is responsible for It 
certainly is a step in the right direct: 
(to show) the potentials of display that 
otherwise would never be brought to lig 

Display departments can operate this wa 


if the advertising departments can and 


—This display comes from Christchurch, New Zealand, where it appeared soon after the death 


of the late president. 


It is the work of G. L. Campbell, The Drapery & General Importing 


Company of New Zealand, Ltd.— 


TRIBOT! 


“uu Y 

e ‘ 
10 iH 
GREATEST 


AMERICAN 


OF THE CENTURY 





MOURN 


WITH 


AMERICA 














ath 
ting 
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. 1 think this would be a very good topic 
ir discussion at the next display conven- 


on.... E. L. Plock, Dey Brothers & Co., 
vracuse. 
The end ot the war has brought many 


the former display boys back into the 
eld and should result in quite a_— shuffle 
1roughout the business. We were able to 
staff our organization and have one sales 
an, Reg Proby, now traveling the North 
est states Our postwar plans include 
msiderable enlargement of our space for 
iowroom, and transferring our. stocks. to 
larger and more convenient warehouse, 
vhich will also include a= production ce 
irtment where we shall go into manutac- 
turing of a wide line of display items. With 
the release of metals, we hope to deve lop a 
line of racks, costumers, and other. store 
fixtures 


The Seattle Display Club suffered the loss 
of an outstanding display manager recently 
in the passing of Charles A. Lawrence, dis 
play manager at Rhodes Department Store 
Mr. Lawrence had held this post for 33 vears 
and had seen that store grow from a one 
floor concern up to its present six-floot 
building. He had done a consistently out- 
standing job of planning and carrying out 
of seasonal and special event displays. His 
apt hand was particularly shown in the 
treatment of a series of separated arcade 
windows, a real problem even to the best 
The featured corner window, of immense 
size, was his particular pet and could always 
he depended on for an attention-getting dis- 
play. The interior of Rhodes’ main floor 
at Christmas was always a “must see” for 
Seattle, transforming the floor into areal 
winter snowland, further enhanced by the 
playing of Christmas carols on their built-in 
pipe organ. Mr. Lawrence 1s survived by 
the widow and a son, Charles A., Jr. At 
Rhodes, Ray R. Blossom, who had been 
associated with Mr. Lawrence for 28 years. 
Is now carrying on and after so many vears 
together can be depended on to produce 
similarly outstanding display R. \W 
Champion, Champion Display Material Com- 
pany, Seattle 


“Honorary Director" 


Of House Organ 


Bert Levi, display direetor for Casa Ton 
sa, Buenos Aires, has been appointed honor- 
ry director for “La Voz de Tonsa’, house 
organ of the big Argentine shoe chain. Sev 
ral pages of each issue are devoted to dis 
play photographs and sketches originated by 
Levi. 
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We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 


Make Your Displays 
The Talk of the Town with 


JOSLIN 3 5 O 
SPUN-GLASS So POUND IN 
Non-dusting quality! White glossy 10 LB. CARTON 

finish! Soft and silky! 100‘, FIRE- 5 LB. CARTON 
PROOF! For fluffy clouds and frosty 2.00 PER POUND 


snow effects. Beautiful decoration for | LB. CARTON 
Christmas trees. 2.50 PER POUND 


In COLORS at Equally Lower Prices! 
Fast Service! We Ship Anywhere! 


Cc. W. JOSLIN 


2436 WEST CAPITOL DRIVE . - - MILWAUKEE 6, WIS. 

















KRAK-GLASS 
CONTINUE TO BUY Sold By Weight—Individual or Mixed Colors 


—5 Pounds and Over. 


VICTORY BONDS MALROS COMPANY 


509-511 HUDSON ST., NEW YORK 1/4 
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Opportunity Exchange 


FOR SALE 
Christmas Mechanical Display of Comics. DISPLA YMAN WANTED 








Harold Teen Pop Eye Moon Mullins Orphan Annie 
Skippy Snuffy Smith 
ALSO We have an excellent opportunity 
1] Messmore & Damon mechanical settings depicting unusual homes around the 


val for capable man experienced in | 


kach unit contains figures of Father, Mother and Child to show home. lite 
\ll in perfect mechanical condition 


Photos of these Displays with prices sent on request 
DISPLAY DEPARTMENT 


PEOPLE’S OUTFITTING CO. accessories, infants’ and boys’, et« 


DETROIT 26, MICHIGAN Write full details to 


general department store lines, in 


cluding women’s ready-to-wear and 








DISPLAY MAN WANTED MR. J. SCHAFFER 


Company now operating several as? 
: ; 1 ine s Department Store 
department stores and _ planning Traveling Salesman laine tial Mich 
. Ann Arbor, . 
large expansion program and addi- kor high-grade Mannequins Several 


tion of complete hard lines depart- 
ments, looking for Display Man 


territorics open. No objection to non- 














with good knowledge and exper- competitive Tine In replying state cur- 

sees in bet’ » departmental ite, rent yvearly volume and whom represent WANTED 

play program for the hard lines Pe Ee ene Combination Window Trimmer 

and supervise the installation in Aibieens 1.0” Advertising Man 

each store. In reply Give age, edu- Care DISPLAY WORLD Chicago outlying Dept. Store wants capa 

mneeviae family responsibilities, ex- = , sao. ble trimmer and ad man. Good. salary 

perience and salary expected. Our and excellent opportunity. Must be abl 

entire staff knows of this advertise- to take full charge of windows and ad 

ment. You may give present em- ° ‘ vertising. Address 

ployer, as all replies will be treated De-Luxe Christmas Decorations Mr. S. GARBER 

in strict confidence. For Sale at Half and Less Crawford Dept. Stores 
Address oe B.” Artistic, high-class Christmas sets and 2509 DEVON AVENUE, 


) ) CHICAGO, ILL. 
Care DISPLAY WORLD single units in perfect condition. These 








were designed by the master craftsmen 


WANTED nina and sani pones SALESMEN WANTED 
DISPLAY DEALERS Ee eens See ee Established Calif. factory secks con 














Midwest Factory Warehouse Distributors Vandever Dry Goods Company nection with experienced salesmen for 
for Birdseye Window and Display TULSA. OKLAHOMA exclusive distribution ot attractive dis 
Lamps, also color lighting and Swivel : play fixture line—LUCITE—now in big 
socket devices, want good representation demand. Good opportunity for right 
in most cities. Exeellent commissions men. Territory open: New York City 
paid. Address New York State. Pennsylvania, New Jet 


° DISPLAY MANAGER sev, New England, Virginia, W. Vir 
Mutual Equipment & Supply WANTED nee 
Company —- a» 
1305 SOUTH MICHIGAN AVENUE, i ‘Raine iekiati Giaainalibatin “vasa: ihe Address “‘W. S. 
CHICAGO 5, ILLINOIS desired who is experienced in’ develop Care DISPLAY WORLD 


ing attractive and artistic windows in all 














lines of department) store merchandise. 
State age, experience and salarv desired. At any time you get a call for back number 
WANTED I have about 100 copies. You see in the nex 
will be out of the window dressing bu 


vea I IS 
DISPLAY WOMEN Address “O " ” inde I am dressing windows since 1912. M 


legs are giving out. Not the brains 
Good, permanent position with highgrade 











: 4 Care DISPLAY WORLD G. JENTZEN, 5824 Meadowview Ave., 
women's specialty store Pleasant work North Bergen, N. J. 
ing conditions Contact Display Man 
ager : f 
H LEY’ Home Study CORRESPONDENCE INSTRUCTION—In Win 
ART vo “LESSONS IN WINDOW DISPLAY” dow Display, Advertising and Card Writing 
. A l d, actical and to-dz In continuous operation for nearly 40 years wit! 
Women $s Apparel Store eonee ar iy oa a ah oe wate os —_ — —— in nearly every — in 
th dt aeiavellicaa ttl pag the world. New graphic instruction and new 
144 E. FLAGLER STREET, ae "Gat i anens wk pj Sie gel: 8 short courses now available at special prices 
MIAMI, FLORIDA you how. Write for circulars. Write for catalog. THE KOESTER SCHOOL, 

















WILL H. BATES, Box 101, Ellsworth, Ill. 300 W. Adams St., Chicago, III. 
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DISPLAY MANAGER 


inent position for someone jualified to 


complete irge of window idoimterton 
iys with == special mphasis 1 medium 
ed women’s: apparel Salary wll be tulls 
opriate r one’s bility and experience 
ries will be kept in confidence \ parti 

attractive Posttion tor Var us reasons 
I we shall explain in rrespondence 
se give as many detatls as possithle in first 


FRANC’S 


107-109 W. 2nd STREET, 
DAVENPORT, IOWA 








WINDOW TRIMMER 


Man for window trimming for popular 
iced ready-to-wear store, Good salary, 
manent position and excellent oppor 


mity for advancement 


MILLER-WOHL COMPANY 


1124 WALNUT STREET, 
KANSAS CITY, MISSOURI 








Display Position Wanted 
With Progressive Sture 


hy expert displayman, show card writer 
ind advertising man. Have thorough 
inderstanding of modern display meth- 
ads, plus vears of sound practical ex 
perience in good stores. A real live-wire 


with a successful record. 


Address ‘‘W. D.” 


Care DISPLAY WORLD 


DISPLAY WORLD 


ODA NEWS NOTES 
[Continued from page 83) 


Ohio Council of Retail Merchants, Colum 
bus; John TV. Saltz, promotional director 
War Finance Committee for Ohio, and KE. A 
Osterland, president. Ohio Display Associa 


tion 


Phere will be a regional meeting ot the 


leveland to imelude 


Victory Loan here in ¢ 
the participation of key leaders representing 
trade, press, retailing, wholesale and retail 
groups trom seven surrounding — states 
Among the notable participants will be offi 
cials trom the highest offices of the | S 
Preasury War Bond. staff Phe Ohio Dis 
play Association will officiate at this im 
portant meeting, to be held in Cleveland at 
the Hotel Carter the last week of Septem 
ber Information will be forthcoming just 


as soon as the dates are made detinite 


Joe Vent. Rike-Kumler Company, Dayton 
Is ona two weeks vacation, but betore lea 
Ing he sent in ten new memberships. It 
looks as if we will soon have all the Dayton 
bovs im our told 


\s of this date we have alread 


VY received 
65 window display photographs for our an 

nual display photograph contest Keep oem 
' 


coming. Win vourself a prize! Enter today 
Dont torget the S300 in Victory Bond 


awards. Send in photographs of vour win 


dow displays that have been taken sine 








WANTED 
GOOD DISPLAY MAN 


For right now and tor beautitul postwar 


store. Fine Opportunity for right man 


OPPENHEIM’S INC., Jackson, Mich. 











WANTED 
WINDOW TRIMMER 


One of Tidewater’s finest men’s stores 
is desirous of securing the services of a 
ombination window trimmer with sales 
ability. 

Permanent position with good salary. 
When applying state age, experience and 


salary desired 


Address “‘M. H.”’ 


Care DISPLAY WORLD 


CONSULTANT-DESIGNER RETAILING 
FIELD AVAILABLE! 


Authority on merchandise presentatior Flat 
for lestgn—contemiporars tixtures—seasonal 
shops and windows Wide experience with one 
of largest department store grout Director 

] ! merchandise presentat Site tons 


centralizes 


Address: care DISPLAY WORLD. 








WANTED 
Displ mia x t 1 t 1 vith 
ire t irt nt t t BI smal ! t\ 
Pleasant working conditions. Reply, giving ex 
perience eferences nd compensatior ! 


J. B. SPERRY COMPANY, Port Huron, Mich. 








WANTED 
Displayman and Sign Writer. Send full 
tails to W. Palm, Heavenrich’s, Sagi- 


naw, Michigan. 


WANTED. Window Trimmer and [is 

play Man interested in working up to 

store Manager. Kindly write all intorma 

tion and qualifications 

Sydney Gevritz - BOSTON STORE 
Kokomo, Ind. 























POSITION WANTED 


iyman wants position in display depart 
preferable in) store located Southern 

1 : ‘ 

1 Ohio Plenty of ideas and ability 


nable salary Married. References 


idress Box HM, c o DISPLAY WORLD. 








WANTED 


Young Aggressive Man to do Dept. store 


display and Advertising 


W.S. PEEBLES & COMPANY, INC. 
Lawrenceville, Virginia 














\pril | oot this vear. No entry blanks are 
needed. Send your photographs to C. H 
Fadem, secretary, Ohio Display Association 


1708 Payne avenue, Cleveland 14 


President Frank Collins of the Cleveland 


Display Ganld gave us a check for $60 to 


cover memberships tor twelve Cleveland 
(auild members Vhat’s not bad at all, and 


ntormation reaches us that another bie 


eck will soon be in our hands 


} 


It was paintul news to learn that Dent B 
Rice, top-notch display director at) Patines 
Ville, is leaving Ohio to take a better job 
He will be the new display director at 


Reskin’s, Cumberland, Md 


Phe month of August brought sales repre 
sentatives to Cleveland trom many Nationa 
\ssoctation oot Display Industries — firms 
Among them were Bernard Gorman, Sil 
vestri Art Mtg. Company. Chicago: Irvin: 
Shapiro, Crystal Fixture Company, Chicago: 
Milt Goldstein, Nat Siegel's, New York 
lack = Poloek, Decorative Plant) Company 
New York: Arnold = Abrams, Adler-Jones 
Company, Chicago, and many others. Ut 
most courtesy i alwavs extended these gen 
tlemen and to many others \nd, we always 
do oa evgood share of buving of their met 
chanadtse We are proud to have the hones 

be assoctated with the members of) the 
lisplay imdustry 

lo work tor good tellowship and a. bet 
ter understanding of common problems 1 
the feld of display, we suggest that all dis 
playmen ot Ohio join the Ohio Display 


\ssectation Phe tee is only $5 per vear 


New associate members are ( Bb. Mever 
Mever Equipment Company, Toledo: Julius 
Polock, Decorative Plant Company, New 
York City: Philip Goldberg, Schack’s, Inc 
Chicago: Irving Shapiro, Crystal Fixture 
Company, Chicago; Earl W. Gasthoff, Dan 
ville, Hl; Prank Addis, Ohie Sign Company 
Cleveland: Lawrence London, London Dts 
plays, Pittsburgh; Merril Hermanson, Gen 
eral Display Corporation, Cincinnati: Wal 
ham bk. Blommel, The Blommel Sign Com 
pany, Dayton: Jack DeWeese, DeWeese Dis 
play Equipment Company, Pittsburgh: Paul 
Giallo, Gallo Photographic Studios, Cleve 
land: R. PL Fisher, Jas. B. Williams, Ine 
New York City, and Cal Moore Studios 
( levelanad 


Or the many Ohio displaymen who wer 
ready to design and build model War Bond 
window displays tor the Fighth War loan 
there are some outstanding display directors 
Joe Zettle. The M. O'Neil Company, Akron 
M. LL. Black, Strouss-Hirshbure, Youngs 
town: G. DeCresie, A. Polsky’s, Akron; P 
J. Westland, The Hub, Steubenville; Milton 
Mever, Kline’s, Cincinnati; Bill Wertz, Rob 
Hamilton; | \ 
Osterland, Taylor's, Cleveland: Frank Col 
lins, The May Company, Cleveland; Dent B 


Inson-Schwenn = Store, 


Rice, Gail G. Grant Company, Painesville 
Phil Polumsky, Sears, Roebuck & Co., Cleve 
land; © M. Shrider, A. FE. Starr Company 
Zanesville, and many others. The Jap sun 
render news shattered all ot our plans 
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lirst prizes in the two divisions of | the 


display contest held in connection with the 


onvention of the National Association ot 


Retail Clothiers were won by Lothar 
Dittmar, The Rike-Kumler Company, Day 
ton, and Clement Kiefter, Jr... ( \. Weed 


& Co., Buftalo 

\ sort of mass hypnosis gripped Detroit 
crowds which gathered for several days 
before an Ernst Kern & Co. window when 
the report circulated that one of the men’s 
figures Was an actual man posing as a 
mannequin Hundreds claimed to see an 


occasional movement, and = interest grew 
until local newspapers had to print the facts 

it was just another mannequin and_ the 
only motion to it was in the imagination 
of the spectators 

Harry Hoke, who had been in charge of 
When" store, Springfleld, 
Ohio, took a similar position with Franken 
berger & Co., Charleston, W. Va. 

John Stiff took over the display depart 
ment of B. Nugent & Brother, St. 


he had been with Etlinger’s, Detroit. 


display for “The 


Louis; 


Benjamin Harris resigned from the dis 
play staff of 


Loeser’s, Brooklyn, to join 
Macy's, New York City, where display was 


directed by Charles A. Vosburg. 


SEPTEMBER, 1935 


George A. Barry, manager of the window 
display service department of F. Altman & 
Co., Columbus, Ohio, died after along 
illness 

Andrew Matzer resigned as display man- 
ager of Thalheimers, Richmond: he had been 
with the firm for five vears. 

Otto Lasche, Kline's, and Joe Chadwick, 
Famous-Barr Company, were declared win 
ners in a local display contest held in con 
nection with St Veiled 
Prophet. ball 


| Ie Hier opened his own display equip 


Lous’ annual 


ment business in 


Minneapolis 
Phe Pacific Coast Association of Display 
Men held its annual convention at the Hotel 
Portland. Vie Linden, J. C. Pen- 


ney Company, Spokane, was elected presi 


Coneress, 


dent, replacing Floyd EF. Tucker, J. C. Pen 


ney Company, Bremerton Other officers 
named were first) vice-president, Henry 
Stohlton, Friedlander’s, Seattle: second 


vice-president, — ¢ I: 


Williams, 


Woodin Company, Yakima: 


Barnes 
third vice-pres} 
dent, Lynn Taylor, Jackson Furniture Com 
pany, Oakland: 


Fogelquist, Fogelquist’s Men's Store, Spo 


secretary-treasurer,  (¢ 1 
kane Phe committee was mad 
Walter Rimes, Henry 
Vancouver, and H. EF. Mc 
Laren, The Bon Marche, Seattle 


Samuel R. Weiss, associated with the dis 


CXCCUTIVE 
up ot Flovd Tue ke r: 
Birks Company, 


play field tor many vears, joined Bodine & 
McCormick, Chicago 

The first installation of invisible glass 
was made in the windows of Marcus & Co., 


New York City jewelers 
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INDEX 





A 
Adler-Jones Co., The 
Ajax Box Co., The 
Allied Display Mtls., Inc. 
Arranjay Wig Co. 
Arts & Flowors 
Art Studio, The 
Austen Display 


B 
Barrango Co., C. 
Basson's Dummy Producis 
Becker Sign Supply Co. 
Bishop Publishing Co. 
Bliss Display Corp. 
Bridge, Everett M. 
Bulkley, Dunton & Co. 


CG 
Caldwell The Woodsman Co. 
Carmen-Bronson Co. 
Carolina Fol’'age Co. 
Carrata Co. 
Century Lighting, Inc. 
Champion Display Mtl. Co. 
Charrot Co., L. J. 
Chen-Yu, Inc. 
Chicago Cardboard Co. 
Cole Co., Jas. A. 


D 
Darling Co., L. A. 
Dazian's, Inc. 
Decorative Plant Co. 
Dingleman-Wolff Co. 
Display Craft 
Display Equipment Corp. 
Display Ex-Import Co. 
Display Mannequin, Inc. 


Display Manufacturers Mart, Inc. 


Doerr & Associates 
Durable Displays, Inc. 


E 
Eaton Bros. Corp. 
Empire Tinsel & Ballotini Co. 
Everglades Palm Co. 


F 
Facil Fabrics Co. 

Feine Trimming Co. 
Fixture Mart, Inc., The 
Frankel Associates 
Fryman, Leroy W. 


G 
Gainaday Metal Products Co. 
Garrison-Wagner Co. 
General Display Corp. 
Gregory Motors, Inc. 
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Hansen Mfg. Co., A. L. 
Hecht Fixture Co., The 
Helms Chemical Co. 
Hertie, Inc. 
Hurlock, W. C. 


| 
Ivano, Inc. 
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Joslin, C. W. 
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Kawneer Co., The 
Korrect-Way Display Products 
Kurtis Studio, K. G. 
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Toll, Murray 
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The newest handprinted decora- 
tive display paper, available in 50 
outstanding color arrangements, 
varying from bold primary to 
muted soft tones. Designed by 
Erwine LaVerne, winner of the 
Gold Medal and Highest Distinc- 
tions in the International Exposi- 
tion, Brussels, 1929. 
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DARLING METAL DISPLAY FIXTURES WILL BE 
FINER * TRULY WORTH THEIR “WAIT” IN GOLD 


x Thankful for Victory, we are setting our sights for a can be removed from our plant and raw materials can be 


new day in display, better visual merchandising through turned into finished products, and early next spring, you 


better metal display equipment. Darling is prepared to will receive new catalogs featuring America’s most com- 
supply the finest metal display fixtures in its history, War- prehensive line of metal display fixtures... May we again 


time production has sharpened our “know-how” in pre- thank you for your continued patience and understanding 
] 


cision manufacture, as we have added much new precision of our inability to serve you since Pear! Harbor. When 


you see the great new Darling line we believe you will 


equipment with which to manufacture even finer quality 
azree that Darling Metal Display Fixtures were truly 
o 4 ° 


metal display equipment... New designs, new improve- 


ments will be available as fast as government taciliues “Worth their ‘WAIT’ in Gold’. 


L. A. DARLING COMPANY - BRONSON, MICHIGAN 


NEW YORK DISPLAY ROOMS, 47 W. 34TH ST. 
CHICAGO DISPLAY ROOMS, 222 W. ADAMS ST. 





